Notification of Provisional Refusal based on an Ex Officio Examination (to WIPO)

Pursuant to Rule 17(2) of the Common Regulations under the Madrid Agreement concerning the international registration of marks
and the Protocol relating to that Agreement.

L National office that notifies the refusal of protection: Telephone: + 46 8 782 25 00
The Swedish Patent and Registration Office Telefax:  +46270173 51
Box 530, S-826 27 SODERHAMN, SWEDEN

IL International registration: No: 1376060, FAENZA

L. Holder of the international registration:
FOSHAN CITY FAENZA SANITARY WARE CO., LTD
Sanzhou Park, East Zone, Cangjiang Ind. Zone, Gaoming District, Foshan City
528511 Guangdong province
Kina

Iv. The scope of the refusal:

Provisional refusal for ALL goods in class 19

V. Grounds for refusal:

Relative grounds:
Trademark Act Chapter 5 Article 8:2 and Chapter 2 Article 8:1, item 2:

The mark is confusingly similar to the Community Trademark(s):
W858012 LAFAENZA

010828267 LAFAENZA CERAMICA

015093099 LAFAENZA TILE WITH STYLE

Other relative grounds:
Trademark Act Chapter 5 Article 8:2, Chapter 2 Article 8:1 and Article 9, item 1:
The mark is confusingly similar to the Swedish trade name(s):

Faenza plattsittning (19 630403-0072 2)

VL You will find more information about the conflicting mark(s) (if any) enclosed under XII.
The relevant provisions of the Swedish Trademark Act are under XI1.

VIL Date of provisional refusal: 06/08/2018
Response must be received within: 06/11/2018

VIII.  Signature by the Office:
THE SWEDISH PATENT AND REGISTRATION OFFICE

Marta Hugosson



XL

XTI

If the holder does not contest the provisional refusal within 3 months, protection is given
for:

Rapid publishing of the limited list

If the holder wishes for rapid publishing of the designated trade mark — for the goods/services which are not subject
to refusal — the holder may send an explicit request to PRV that the designation of Sweden is partially withdrawn for
the goods/services which are subject to the provisional refusal. This request must be signed in original.

Request for a review

The holder of the registration may request a review of the provisional refusal. The Swedish Patent and Registration
Office must receive the request no later than 3 months from the date of this provisional refusal. Such request must
provide an address for correspondence and be filed in Swedish, Danish, Norwegian or English. The Swedish Patent
and Registration Office will respond in Swedish.

Final decision
If this provisional refusal is not contested, or if any of the invoked grounds remain after a request for review, the
Swedish Patent and Registration Office will issue a final decision in this matter.

Only applicable to partial refusals: once the final decision takes legal effect (no appeal is filed), the international
registration designating Sweden will be published for protection with this above list of goods and services. If the
final decision is appealed the case will be remitted to the Patent and Market Court.

Post grant opposition
Please note that to the extent the designation of Sweden is accepted, a post grant opposition may be filed against the
mark within 3 months from the publication of the mark.

The relevant provisions of the Swedish Trademarks Act regarding the grounds of this provisional refusal:
Trademark Act Chapter 5 Article 8:2 and Chapter 2 Article 8: 1, item 2
Trademark Act Chapter 5 Article 8:2, Chapter 2 Article 8:1 and Article 9, item 1

Number of continuation sheets: 8



Extract from the Swedish Trademarks Act

Chapter 1. Basic Provisions

Article 5. A trade symbol shall be considered to be distinctive if it is able to distinguish goods or services that are being made
available in one business activity from those that are being made available in another one.

Lack of distinctiveness may be caused by the fact that a trade symbol consists only of signs or indications that

1. in the course of trade show the kind, quality, quantity, intended use, value, geographical origin or other characteristics, or the time
of production, of the goods or services, or

2. in common language or according to established practice in trade have become a customary denomination for the goods or services.

In the determination of whether a symbol is distinctive, consideration shall be given to whether it can acquire distinctiveness thorough
use.

Chapter 2. National Registration of Trademarks
Article 5. In order for a trademark to be registered, it must have distinctiveness in respect of the goods or services to which it relates.

Article 7. A trademark may not be registered if it

1.is contrary to law or other statutory provisions or to morality or public order,

2. is likely to deceive the public as regards the kind, quality, geographical origin or any other circumstance related to the goods or
services,

3. contains, without permission, such a State or international emblem or such a municipal coat of arms that, by law or other statute,
must not be used unwarrantedly as a trademark, or something that might be easily confused with such an emblem or such a coat of
arms.

A trademark may, furthermore, not be registered if it contains or consists of something that is likely to be regarded as a geographical
indication for wines or spirits and is related to wines or spirits of a different origin.

Article 8. A trademark may not be registered if it

1. is identical with an earlier trade symbol for goods or services of the same kind,

2. is identical with or is similar to an earlier trade symbol for goods or services of the same or similar kind, if there is, due to this fact,
a risk of confusion, including the risk that the use of the trademark gives the impression that there is a link between the party using the
trademark and the holder of the trade symbol,

3. is identical with or similar to an earlier trade symbol which is known in a considerable portion of those to whom it is addressed, and
the use of the trademark would attract undue advantage of, or without legitimate reason cause damage to, the distinctiveness or
reputation of the trade symbol, or

4. may easily be confused with a symbol that is used in this country or in a foreign country at the time of the application and is still in
use, if the applicant was in bad faith at the time of the application.

As a trade symbol referred to in the first Paragraph, 1 to 3, is deemed

1. a trademark that is registered pursuant to this Chapter,

2. a trademark that is registered on the basis of an international trademark registration which is valid in Sweden pursuant to Chapter 5,
3. a trade symbol that is established on the market, if the protection based on the establishment on the market is valid within a
considerable part of the country, and

4. a Community Trade Mark.

Article 9. The obstacles to registration referred to in Article 8, first Paragraph, 1- 3, apply mutatis mutandis also as regards

1. a registered trade name that is being used in commercial activities,

2. such a name or a business symbol other than one protected pursuant to Chapter 1, Article 8, if the protection applies within a
considerable part of the country.

Article 10. A trademark may not be registered if it contains or consists of

1. something that is likely to convey the impression of being someone else's trade name,

2. something that is likely to convey the impression of being someone else's distinctive family name, generally known artistic name or
similar name, if the use of the trademark would cause disadvantage for the holder of the name and if the name does not obviously
relate to someone who is long deceased,

3. a picture of someone clse that does not obviously relate to someone who is long deceased,

4. something that violates someone else's copyright in a literary or artistic work or some else's right in a photographic picture or in a
design.

Article 11. The provisions of Articles 8 to 10 do not constitute an obstacle to registration if the holder of the earlier right consents to
the registration.

Chapter 5. International Trademark Registration



Article 8. If the Patent and Registration Office receives a notification from the International Bureau to the effect that someone has
applied for an international trademark registration to be extended to Sweden, the Office shall examine whether there exists any
obstacle to this.

An obstacle to the extension to Sweden of the international trademark application exists if there would have been an obstacle to a
national registration of the trademark pursuant to Chapter 2, Articles 4 to 11.

If the Patent and Registration Office considers that an obstacle exists under the second Paragraph, the Office shall inform the
International Bureau that the international trademark registration cannot, wholly or in part, be extended to Sweden. Such information
shall be given within 18 months from the date of the notification and contain the grounds why the registration cannot be extended
here.

Article 9. If the Patent and Registration Office has informed the International Bureau under Article 8, third Paragraph, the Office shall
not carlier than three months after the information was transmitted decide that the international trademark registration shall not,
wholly or in part, extend to Sweden if at that point in time an obstacle referred to in Chapter 2, Articles 4 to 11 still exists.

Article 10. If no obstacle referred to in Chapter 2, Articles 4 to 11 exists, the Patent and Trademark Office shall enter the trademark in
the Trademark Register and publish a notice that the international trademark registration is valid in Sweden.

If the Patent and Trademark Office has decided that the international trademark registration shall partly not be valid in Sweden, the
entry of the trademark in the Trademark Register and the publication of a notice shall concern only the remainder of the goods or
services when the decision has taken legal force.

Article 15. After an opposition has been filed, the Patent and Registration Office shall decide that the international trademark
registration shall, wholly or in part, not extend to Sweden if an obstacle referred to Chapter 2, Articles 4 to 11, exists to its extension
here. If no such obstacle exists, the opposition shall be rejected. An opposition that is wholly or in part based on an obstacle referred
to in Chapter 2, Articles 8 to 10, shall be rejected in those parts if it has been filed by someone who does not act in his own interest
and the holder of the registration so requests.

A decision that the registration shall not extend to Sweden may be based only on a circumstance that has been communicated to the
International Bureau within 18 months from the date of the notification under Article 8, first Paragraph. If the time for opposition has
expired after that time limit, the decision may nevertheless be based on circumstances that have been communicated to the
International Bureau within a month from the expiry of the time limit for opposition. This applies on condition that the Patent and
Registration Office within the time limit of 18 months has informed the International Bureau that a notification about such a decision
may be communicated later.

If, due to an opposition, the Patent and Registration Office, decides that the registration shall, wholly or in part, not extend to Sweden,
the trademark shall to a corresponding extent be removed from the Trademark Register when the decision has taken legal force. A
notice about the decision shall be published.



BILAGA

Registreringsnummer: 1376060
Registreringsdatum: 2017-09-13
Ansokningsnummer: 1376060
Ingivningsdatum: 2017-09-13

Mirkestyp: Figur
Text 1 mérket: FAENZA
Klassificering:

19: Brick; non-metal tiles; terrazzo; non-metal wall tiles for buildings; ceramic tiles; glass mosaics.

Innehavare: FOSHAN CITY FAENZA SANITARY WARE CO., LTD , Sanzhou Park, East
Zone, Cangjiang Ind. Zone, Gaoming District, Foshan City
528511 Guangdong province, Kina.



BILAGA

Registreringsnummer:

Registreringsdatum:
Ansokningsnummer:

Ingivningsdatum:

Mirkestyp:
Text 1 market:

Klassificering:

010828267
2012-09-20
010828267

2012-04-23

Figur

LAFAENZA CERAMICA

19: Byggnadsmaterial (¢j av metall); Golvmaterial (¢j av metall); Plattor, ¢j av metall; Golv-, vigg- och innertakplattor, ¢j
av metall; Icke-metalliska viaggpaneler; Golvpaneler (¢j av metall).

35: Annons- och reklamverksamhet; Foretagsledning; Foretagsadministration; Kontorstjénster;Detalj och partihandel av
icke-metalliska byggnadsmaterial, icke-metalliska golvbelaggningsmaterial, plattor, ¢j av metall, plattor, ¢j av metall, for
viggar, golv och tak, viggpaneler, ¢j av metall, icke-metalliska paneler for golv.

39: Transport av byggnadsmaterial, speciellt kakelplattor.

Innehavare:

Ombud:

COOPERATIVA CERAMICA D'IMOLA S.C., Via Vittorio Veneto, 13
40026 Imola (Bologna), Italien.

NOTARBARTOLO & GERVASI, Via Luigi Mercantini 5
10121 Torino, Italien.



BILAGA

Registreringsnummer: 015093099
Registreringsdatum: 2016-07-06
Ansokningsnummer: 015093099
Ingivningsdatum: 2016-02-09

THLE Wit st yLs

Mirkestyp: Figur
Text 1 mérket: LAFAENZA TILE WITH STYLE
Klassificering:

19: Golvbridor; Gatubeldggningsblock, ¢j av metall; Trottoarsten; Skyltar, och informations- och reklamdisplayer, ¢j av
metall; Trottoarsten; Putsbeldggningar; Takbelaggningar, ¢j av metall; Trifaner; Skyltar av plast [icke-lysande och icke-
mekaniska]; BYGGNADSPLATTOR, EJ AV METALL; Takplattor (¢j av metall); Marmor for byggande; Icke-
metalliska byggnadsmaterial for takbeldggningar; Byggnads- och konstruktionsmaterial och -delar, ¢j av metall;
Golvmaterial (ej av metall); Byggnadstegel (¢j av metall); Fasadtegel (icke-metalliska); Fasadtegel (icke-metalliska);
Eldfast tegel och plattor; Konstverk framstéllda av sten; Cement och marmor, ingaende i denna klass; Rorliga paneler
(icke-metalliska) for byggnader; Icke-metalliska takbekladnadspaneler; Fasadpaneler av icke-metalliska material;
Bekladnadsplattor (ej av metall); Icke-metalliska takbekladnadspaneler; Vattentdtningsskivor (icke-metalliska);
Viggpaneler tillverkade av icke-metalliska material; Vaggpaneler tillverkade av icke-metalliska material; Byggpaneler ¢j
av metall; Golvpaneler, ¢j av metall; Icke-metalliska innertakspaneler; Icke metalliska takplattor; Genomskinliga
byggnadspaneler gjorda av plastmaterial; Skarmvéaggar (¢j av metall -); Parkettgolv; Trottoarsten; Golv, ¢j av metall;
Parkettgolv av tri; Icke-metallisk vagbelaggning; Tegel- och kakelplattor; Keramiska plattor for invandiga véiggar;
Keramiska plattor for utviandiga golv; Keramiska plattor for golv och fasader; Keramiska plattor for golv och fasader;
Icke-metalliska fasadplattor for byggnader; Icke-metalliska innertaksplattor; Undertak ¢j av metall; Eldfasta plattor;
Genomskinliga plattor (icke-metalliska); Trottoarsten; Stenldggningsprodukter (icke metalliska -); Golvavstrykarplattor;
Golvavstrykarplattor; Beklddnad (¢j av metall); Cementbaserade vattentita beldggningar; Beldggning och beklddnad av
keramik; Viggbekladnader, ¢j av metall; Beklddnad (icke-metallisk) for innertak; Bekladnader for byggnadsandamal;
Parkettgolvbrador; Takplattor, ¢j av metall; Byggnadsglas; Golvbrador; Icke-metalliska tak; Icke-metalliska tak;
Cementplattor; Lysande stenbeldggningsblock; Marmor; Mosaiker for byggnadsiandamal; Icke-lysande och icke-
mekaniska signalpaneler, ¢j av metall; Parkettplattor och -skivor; Golvbeldggningsplattor, ¢j av metall; Golv, ¢j av metall;
Viggplattor, ¢j av metall for byggnation; Stenar; Byggnadssten; Trapaneler; Innertak, ¢j av metall; Mellanviggar, ¢j av
metall.

35: Byraer for kommersiell information; Féretagsadministration; Assistans vid ledning av industri- eller affarsforetag;
Rad om hantering av personal; Skyltning i skyltfonster; Spridning av annons- och reklammaterial; Praktisk demonstration
av produkter for marknadsforing och reklamandamal; Utdelning av varuprover; Kommersiella utstillningar av varor for
sdljfraimjande verksamhet; Foretagsledning; Kommersiell information och radgivning foér konsumenter; Skyltar for
kopcentra; Kontorstjanster; Marknadsforing av varor; Férhandlingar och éverenskommelser om kommersiella
transaktioner for tredje part; Anordnande och genomforande av reklamtillstillningar eller promotiondndamal;
Organisation, marknadsforing och genomforande av evenemang, konferenser, event och méassor for kommersiella och
reklaméndamal; presentation av varor i kommunikationsmedier for f6rséljning inom detaljhandeln;
Reklamfilmsproduktion; Sales promotiontjdnster; Pr-tjanster; Utomhusreklam (skyltar); Marknadsundersokning och -
granskning; Reklambyraer; Formedlingstjéanster at andra (inkop av varor och tjanster at andra foretag); Assistans vid
foretagsledning; Konsulttjdnster avseende ledning; Import- och exporttjinster; Tjanster avseende omlokalisering av
foretag; Framjande sponsring av event; Utférande av marknadsforingsstudier; Uthyrning av annonsutrymmen;
Anordnande av méassor for kommersiella syften; Annons- och reklamverksamhet; Sékande av sponsorskap; Utférande av
marknadsforingsstudier; Foretagsundersokningar.

39: Tjanster avseende forpackning av varor; Varuleveranser; Leverans av produkter; Tjinster avseende emballering och
forvaring av produkter; Tjanster avseende transport av varor, Magasinering av produkter.



COOPERATIVA CERAMICA D'IMOLA S.C., Via Vittorio Veneto, 13
40026 Imola (Bologna), Italien.

Innehavare:

Ombud: NOTARBARTOLO & GERVASI, Via Luigi Mercantini 5
10121 Torino, Italien.



BILAGA

Registreringsnummer: W858012
Registreringsdatum: 2005-02-21
Ansokningsnummer: W3858012
Ingivningsdatum: 1789-07-14

Mirkestyp: Figur
Text 1 mérket: LAFAENZA
Klassificering:

19: Flooring, not of metal; tiles, not of metal; wall coverings, not of metal.

Innehavare: COOPERATIVA CERAMICA D'IMOLA S.C., Via Vittorio Veneto, 13
40026 Imola (Bologna), Italien.

Ombud: NOTARBARTOLO & GERVASI S.P.A., C. so Giacomo Maettotti 39 I-10121
TORINO, Italien.



BILAGA

Organisationsnummer: 19 630403-0072 2
Foretagsnamn (firma): Faenza plattsittning
Adress: Kvarnsjovagen 7
14191

HUDDINGE

Verksamhet

Plattsattning av golv, vaggar, vatrum med kakel, klinker och
sten.




