ARRANGEMENT DE MADRID
CONCERNANT L'ENREGISTREMENT INTERNATIONAL DES MARQUES
REFUS DE PROTECTION

notifié au Bureau international de I’Organisation Mondiale de la Propriété Intellectuelle
(OMPI) selon I'article 5 de I'Arrangement de Madrid

. Administration qui a prononcé le refus:
Office d'Etat de la propriété industrielle
de la Républiyue de Macédoine du Nort (SOIP)
11 Oktomvri br.23 . Skopje
République de Mucédoine du Nort

Il No de I'enregistrement international faisant I'objet du refus:

1406247 aiwa
No de I'enregistrement national de base
No de demande de base: m201722606

Ill. Nom du titulaire de I'enregistrement international faisant I’objet du refus:

DANVISTANO TRADING LTD

IV. Refus provisoire/définitif fondé sur une opposition

V. Motifs du refus:

La marque deposée aiwa Nol406247  est semblable aux marques bien connues aiwa No 9078, TM
199900520, 13.09.1999, clusse: 37, AIWA No 4348 TAM 199492301, 22.06.1994, clusse . 09 et aiwa No
9079, TM 199900319, 13.09.1999. clusse: 09, enregistrees au nom de Sony Kabushiki Kaisha (also trading
as Somy Corporation), JP.

VI. Articles de la loi nationale applicables en la matiére (voir extrait de la loi ci - annexé)
Art. 178 al 1ch2 Are 178al 3 al 4, Art. 197 ul |

VIl Refus pour la totalité des produits et/ou services

[J Refus pour les produits et/ou services suivants:

VIil. Nom et adresse de l'oposant: /W4 CO.. LTD. 1-6-3. Higashi-gotanda Shinagawa-ku Tokyvo JP.
Mandataire: ZIVKO MIJATOVIC AND PARTNERS DO Skopje. ul. Dame Gruev br.3 2-11, 1000 Skopje, MK

IX. Le titulaire de la marque a le droit de recourir contre le present refus, par I'intermediare d'un
mandataire local directement auprés de I'Administration qui a prononcé le refus, dans un délai de 60
jours a partir de la date d'expédition de ce refus par 'OMPI. Pendant le délai précité, le refus est
provisoire.

X. Date a laquelle le refus a été prononcé: \A, - 09 -05 27

Xi.Signature ou sceau officiel:

e G0~ -




r—' OpylUTho 30 3acTAnyRAHE 0 OBAACTA HE MHOYCTRMCKA CONCTECHD
HHUEKO MWJATOBUK AHA NAPTHEPS AO0 Cromje
yr. Qawme Cpyea Bp.302-11

Tenechon 3 215 088 Toenjdawkc 3 222175

HocuTenoT va npasoTe BP3 NoBERC MEMYHAROAHO PElETPMDaHK TPIOBCIK Magku “AWA C0., LTD.
1-6-3, Higashi-potanda Shinagawa-ku Tolkyo 1P”, cornachio 4nen 197 ¢c1.1 7.4 W 5 of SakadoT 3a
WHAYCTRUCKD CONCTREHOCT, NIPERY 3aCTaNHWK SAar0GPaMEHD NOAHECYHA

- no
Filing ol the Osposition by APHABEH 3ABOS 3A
AIWA COL LTI
apains! the replstration of the MHOYCTRMCRA COMNCTBEHDCT
ADPWA T 1406247 inthe npme ol HA PEMYB/AWMHEA MAKEAOHMIA
BANVISTANGO TRADING LTD OJAENEHWE 2A TPrOBCKM MAPKH
i Republie of Macedoin CKOMIE

FHoc pimaeT: NPATOBCGFP

MPOTMB npwjaeata Ha mefynapogHa Tproecka mapks “ANWAY IR 1405247, noaneceda Ha
12002018 roamHa o nogHocuTenoT “DAMYISTAND TEADING LTD Corner Hutson & Eyre Street,
Blake Buitding, Suite 302 Belize City (BZ) 23 npauzpoaM Bo khacuTe 07, 08, 09w 11 objaseka Ha
ner 07.06.2018 roarHa so FracHweoT ka WIPD 2018/21 oa 07.06.2018 roflvHa 1 Dapa

A4 BUAE OGBMEHA BO UEAQCT

Ofpaanawernue

RomnaHujaTa 33 eNerTpoHckK ypean “"AIWA", nOAHOCHTEA HA OBD] NPUIOBOP & OCHORAHA BO TyHU
1651 rogmila co saaue “AIKD Denki Sangyo Co., Ltd., Karo npowssuswTen Ha mukpodoim. Bo
ORTomMERK 1950 roguHa ro npomecHW CBoETe Mme Bo “Alwa Co,ltd. Alwa ro cosgauc NEEACT
janowckn kacetodod o 1964, Oosa KOMNAHWj@ NPETCTAGYGE /AMASD Ha NasapoT oo FIERORRY
KEFEFOPMM HA NAOWAB0AMW. M3, NOKPa] 2y OMo NROK3IGBo LM, ANWA MCTD TAKE NParInegysd W NDoAaRa
HMEECNPOMIBOAKM HINO! BUASOPSKOPAEDM, TeneuM3opu Bo foja, ABA nacepw W auryTansu
CATEMNTLRE TEALRHIMCKI GRHHMEMELMA LM,



¥H. OQame Cpyen O, 302-44

'—' ApyWreo 12 312cTANYA3H2 04 0BNICTa HA MHOYETPWCKE CONGTABHD
{ I I Il ’ HHUBKD MHUAATOBME AHA NAPTHERC ACG Cranje

Tenedon 3 215 098 TenMbanc 3 222 175

Bo terkorim 1970-TuTe, “AIMA" HanpzeM noronemc MRGWKRYBAHE HA CTRPAHCKMTE Nazapd , Na kaH
KpajoT Ha MCTOTE rogmHa KoMNaHKWaTa ja dopmupawe “Aiwa/Oransiield & Co., Ltd.” eo XoHr Konr,

Nogoura Bo FO-TUTE rogeiiv, GAWMCHMOT MeTow cTada NOMaBNKY ATPAKTHESH nazap SUABR)KW
KOHIYPUHLLNIATA U O0WNTHHKATA HECYABUAHOCT CE 3FOACMM]2 1 33 A& |3 [1aMani CROjaTa 13BUEHOCT
04 NPOGABMATWIIMOT PErMOH CE HACCMMW KOF Enpona v Cerepra Amepuka. Op 1976 ao 1972
rOAMHA, GUPMaTa OCHOBANA NOAPYIKHMUM 33 npoaamba 6o OBcavHeTs Hpancreo, FeprMadMia M
CAL. flc kpajoT Ha obad AeueHdja NpogawBata BO EBRONa CesepHa AMEpHKa U3HEOYRALLE 65%
04 UenroT Wae03. BO aounuTe 70-Ti roguHK Aiwa WOTO Taka ja NPOWMPK €ROjaTa NROMIBOAHE
NWHK|E 80 OBNECTA HA MUHMKOMIOHEHTIIUTE CTEPED CHOTEMM. NMHW cucTemuTe Ha “AlVA"
OBE30B iy AT EHCOHOKBA/IMTETEH 3AYK M COBKCTHLMPA HM §¢ KL MM BO MEN NEKET KOW BRAYUYBIAT
RAOMO NPHMEMHMK, KACSTOYOH, MAGHE M TBYHHKL M.

Bo cpeskiata Ha 1980 rogmMHa oo 8NYLWTYW HO NPOUIBCACTDO Ha 4pyia HATEMOPKE Ha NROMIB0AM
{CYepro CAYWanKK) co naHCHpaHeTe Ha TR-S30).

CO 4roneMEHHOT MARDHETHHT HA MHAYCTOWAHIMPRHNTE IEMM BO Eepona v CepepHa AMEepuKa,
“AIWA" npowkpn AN O/, CHOETO NPOM3LOACTED NaGAMCHY 40 Tas 0BAaCT, oroapajiu Gabpura 3a
NPOW3B0ACTAQ BC JyMieH Beng en centemapu 1980,

Bo 1281 roawHa Haeneds n so oBnacra Ha BUIOEOTO IBNOYHYBAJKK €O NPOMIBOACTRD Ha
DUACCKACETOMDHK 00 Janokuja, HKomnaHWiata MCTO TaKA MM KOHCOAMAMPALE CAOUTE [AaDMM
KEHUEAAPKWK , koW Bea pacnpactpanaT Ha 4 PEE3fMYHM NOKALMK BO TOKKMO.

Co NPCHIBCACTROTO Ha KOMMNIKT SUCKOEW [CD) AOLALEHWN HA AWMHM] T Ha NPOMIBOAMH, OF 3MOABME
W NponzeacTROTS Ha dabpukuTe O Beds w Cudranyp,

Bo CuHranyp "ANWA" oteopu ywre gee dabpukk bo lypodr “lurong West” so frempyapn 1987
requHa v “Jureng Cast” so centemepnn 19BE ropuHa U HA GEO] 1laumH “ATWA" YWTE NoDeke ro
IFOASMI CROETO NPOWSECOCTAD 38 50%.

Ao noyveToroT Ha 1990-TUTe rofdMHW , N0 BOCNOCTABYED ETO HA HOSE tporasogHa Baza eo Loxop
baxpy, Maneanja focturha w ondatioct og 80 % 04 BRYNHOTO NPOW3RCACTEO WIFO NpRTCTARYRA
BWCOKa BPOfKa BO [AfI01HCKATA 3YAWORMIYCEAHE BHOYCTOMWja WMeTa Taka |, Bo CRO] Neprall ja Npowesp W
CBOjaTa AMHKA |13 APOW3ROAN, 3 BO CREAMHATA HA 1993 rogwiHa [a npersema noHTponata Hag Core
International Inc., NPoOWU3RCAUTEN Ha KoMNjyTEpCHM NeprdepHr Ypedn 6o CAL, Komnanujata ro
ArQASMA COORTO NPMCYCTBO B DENZCTE HA BUACC onperaTa.

“ANVA" yonea fa ondatis noronem aen o NasapoT SAeLeki ja uenara M ja Ha modeni
Ha TB-GMASopCropaep, ©O CREUW|anHW $YHKLMK 13 CITEAUTCKM MPUEMHWE W ARDjaIMYe
NEHem Hit,



HUBKD MHJATIBWE AHL NAPTHEPS 00 Cronje
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fopexa ronem Gpoj 0 HOKKYPERTHTE Ce Gopea BO NOYETOKOT HA cpegkaEaTta Ha 20-tute
FOAWHE CO NBCASAWMUMTE OO NPOADHIMPANAT CKOHOMCKA Kpu3a B0 JanoHufa, “AIWA" ocTama
tpoPUTEGMAHA A0 KpPajaT Ha osaa AsleHkja. LoMNaHKn|aTa NROAoAKK 43 & tPoWWpyEa chojaTta
NPOMIRDALTEEHA 0a3a HAABOp 04 JanoHWja, a A0 KpajoT Ha osaa AeueHrja ocnmaka 90 % og
APCKHEBOOCTROTO 00 CTRAHCTED.

"AWA" sanouna pa oe MPOWWPYED HA Masapor 33 aeTOMoDKAY BOREAYLA|KM Bo 1907
roduHa Bo CentpHa Ameprda, AuHwia Ha aRTOMODUN-CTepen, seyuHn cucTemn, MNpoaambara
HackopQ Oowe npowwnpeda v Bo Espons u oo IywHa Amepmnka. AygvonpoussoguTe =3
SATOMOOMAN NPBUYHD Dea NPOUSBLASHM Ha ACTOECOPHE OCHOUE, HO O despyapy 1999 “AlNAY
AANOAID CO AHPERTIC NPOMIROACTEO HA NRomB0AuTe BO Gabpuka po Miponeaunja, NoaclHa o
1995 roguna, AmepukaHcriara NoagyHimUua Ha AlA BoBeae AWHKjE Ha CVD aneepy. Alwa woto
Taka Dele erayuena oo NPOWIBOALTED M3 HOMMJYTEPCKH Nepudephy YPean, kaio wrto e
MOAEMM, TEPMUHZIHA AAANTERN W ZBYYHKUW U OHE WTO KOMNAHWIATA fO HAPERYBD “NpoUIE0aM
38 MMEOT" HAKD WTO C& B0U0YIIHM CPRACTED 38 YHCTOHE W HABAAMLHYESUM,

Bo jaHyapw 2003 roauia Sany ro objaum pedpeH AMpakeTo U NOETORHOTG CTAPTYEEHE Ha
AWA KAHG * MRAGUHCHKM W HOMAYTERCKA CPMENTMPAH" BABKTPOHECKM EBpedd. Mpegnosedara
HICOKA O4 LTPaHa Ha Sony Bewe 43 ce UCKOPMECTM TPRHAOT 112 NOPacT Kaj maaguTe Aye fa ru
HROPHUETAT  HWBHWTE  HKOMMYICRKM 33 CWTe  GopMd Ha  3abasa (roneruanja, duamazu,
MAYIMHA, PAITOEOR],

S0 CROBGDEMEHO W CTEKHA NPaBata og “AlWA" u npogonmm A& NpPO0WzBeyed
NPOM3BOLM 33 UHO| Bpera v A3 (A 3alTuryra mapiara “AINA",

Aouaz: W3jana va nogRocksrenoT va npurosopoT AIWA CO., Ltd

M3jagata Ha NOAMOCWMTENOT HA NPUrGBBOPOT €O ASTAAHO OB[3CHYER bE HE peEAaALMWATE HS
KOMNEBHUKATE W BpenaoeuTe Alwa® u ,Sony”, ke Bute NogHECEH BO HAJKpaTOK MmOMEH pON NRone
MOLHECYBIGE HE 0BO] NRHIMMGORD.

Bo Penyfinuka BMakedormja 3awmHrel v ce chedHuTe mapku “AIWA" B0 MMe Ha Sony
Corporation;

TR
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alu—la Per.0z, 2078, datym 114 pervcTopanma: 16,09, 2002,

AATHTEHE BO 1naca 3/ Ha HuqaHeRaTa kaacudm ik bsja

AIWA

Per.6p.d348, Harym A3 peructpauuja:  05.03.1997,
3AWTHTEHS BO Knaca 09 HA Huiadokata kaacuduisym)a W

a I wa Per Bp.9079 atym 1@ perucTpaisja

16.09.2002, 3awtvTeHa A0 1aaca 09 0a HuvanckaTa KAzacKdMEa LK.
Hewaz: M3roa o4 BasaTa HA NOAATOLM 20 TPrOBCKN mapri Ha 34C 33 "ANWAY per.8p 5078
Hscoy od Da3aTa Ha NoAATOWW 33 TRMOBCKK MapHu #a 3MC 3a “AlWaAY per.fp 4348
WM3p04 oA 23378 Ha ROAATOUK 33 TPTOBCKKM MARKK Ha 3MC 3a “AIWA" per.Gp. B07s,

Ha 11 mv anpui 2017 roguea, i2noHokkor NoOMIBUWTEN HA 3y4Uc onpemMma “Towada
Audio” objaru Aexa i cTekna npasata Hy “Aiwa” a4 50Ny W ABKA NPOACAHM 47 NpoWIBenyEd
P y L P
AYAMC NPOUSBDAM 28 0BG BRoHAL,

Mo3tiata og cTRaMa Ha KAUENTMTE WKpYM coeTaT, MARKATE "AIWA™ & MOKHA, KOHKYPEHTHA
MaprETHHWKE 20aTad. KOMNaHWjaYa yonea Aa ro Nonynapuanpa WAEHTHTETAT Ha “AIWA" npeERy
jacHo aeduHKMpaHa CTRATEMM]a Koj2 M NoMmorHa A3 ONGaTH BULOR YOER HA NAZAPOT BO CHETOT,

CAMYHOCT Ha TRProBCKUTE MapHK

MowHoeTa A0 aojoe Ao gabyda  rogpazfuga DEPOJATHRCT 13 NOCTOEHRE Ha  CARAHUTE
dakTapr/okoniocTi:
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- NCM CTEMeH HE CRMYHOCT Ha CTOXRMTE H,-'rl-‘IJ"IH YCMYTHTE MOKe 0a EI'MJ},E HAaSoMELTEH Co
Nafenem CTENSEH HA CAWYHOCT HY ZHAUHMTS KWK,

- BMCOH CTEN8H HI AWHETUKTWBHOCT Ha NOPaHD PEIVCTPUPEH 3Hak MoreHlmWjandn
MPETCTABYBA NOBMCOK CTENEH Ha 306y 1HE M NDHNCONK CTENEH HA MOMKTIOLT 04 acouMjaLy Kz Co Nopanc

MEMOPM[Za[ATE Mapka, DY WT0 CAWMYHOCTA 8 QUSYEa Ao Q408 Ha mMapka £0 GRHCOK CTERCH HA
AWNCTHUHKTHREHROCT,

3eMajku ro BO NPeABls] BUCOKUOT CTENEH & CIMUHOCT NomMafy CNPOTURCTABEHMTE MaPKK,
NOCTOW BUCOK CTENEH HA OW3MK 00 CO3A3BatbE 300y HA ®a| NOTROWYEAYUTE NPK 35080 @HyBEarke Ha
PA3AUKATS NOMETY COPOTUBLTABEHWTE NPOWM3BOAM B NPOMETCT.

MocTon KOMNASTHA WAEHTWMHOCT nomely nolipeadara mapka "AIWAY w mapkata @
NOAHOCUTENOT H3 NRUICBOPOT, 3 BOBAHO M MMETC 14a komnaHuiaTs "AIWA” e cuuriedna;

OcnopysaHa mapka VapHa Ha NDAHOCHTENDT Ha NPUIOBRCROT

AR AVA,

Ouurneltn @ neka NofBaHaTa MAapHa HE COOPHM HUTY 8081 COrmeHT, HWTY efeH
ENEMENT, KO MOMe A3 HINPAODW pa3zauHa nomely QCnopysanars mapka W MapeaTa Ha
NOAHGCMTEANT Ha NPMICEBOPOT U MMETO Ha KOMNAHMjaTa;

MapHa Ha NoAHCCHTEACT Ha NPUICBOROT MapKa Ha NpPOTUBHUWKDT

anua AW |

L%y ]
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Bez ornep Ha  doHToT Ha BykeuTE oo 3a0eNemyEE WCTHOT PACNODES HA SABMEHTHUTE KOW He

COADMKAT TPAHCHPKNTUAHE DAZAWKA, N3 OypM W komBWHauMjaTa v BouTe Boaa W LpocHa &
32CTANEHA k3] ABETE TPMOBCKM M PKHM,

Bo guHOC Ha cnopenbata Ha CrkcokoT Ha NPOWIEOAUTE BOCUAMRS & MOSHTUYHOCT BO RAacaTa 09
30 MCTUTE NIPOKIRCAM Ma "AIWAY mapraTa Ha noanocuTenoT 13 ApUIDROPDOY # “ANWAY- maprata
Ha NMPOTHGHKMKOT,

Q4 TOPEHANEABHOTC MOME A7 CC Iakaydw AEKD K3] NPOCEYHWOT NOTHOIYBEY MODME fla cB
NASAM3EMEE KOHPYIME W ACoOUMjaUM|a 113 WTeTa 1 NOOHACHTENDT Ha NPWPLUBOPOT 0 NPMYAHA
WTO KA oCAepybadata mapka OTCYITUYRE AYPK W MMHUMANHO HWEC Ha QPWIMHANHOOT M
AMCTURHTHBHOLT, HOE 1WTO (RBEHTYNHO) Os MOMENo 03 yRaTe FAINUKED CO NPETROUHWMTE TRIOBLKK

MAPHEW Ha MAOHQCHTEROT Ha NPAUroscpoT, BRAYHHUTENHD WM CO TRrOBCHOTG MME Ha Werosarta
RO 12 HK[A.

MasewTa] on aHkeTaTa 3a Ao6Pa NO3HATOCT Ha TProecKaTa mapka “AIWA" Ha nogHocuTeAoT
Ha NPUreBOPOT M HOCMTENOT Ha NipasoTo “AIWA CO.,LTD”

30 oMmWTONO3HATH TRMOBCHK MARHK Cf CneTaaT orabeHo TPRFOUCHMTE M DHK KoK MYy CO NOIHATH HD
PENEBAHTHHMOT CERTOR HA jEIBI!EICTEI, HAKO W TEIOBCKKMTE MAaRKH W0 c8 NasHATH Kako ¥y TaT Ha
MPCTCTABYEAIBETO, QMNACYHASHeTO M PEHAAMHPDOMEETO HE WHMpOKaTa _ic"lE!.IIDI:T.

MNPy ONpeseayBabe A8 8AHE MAPKS € CIIWTEN0IHATS NeoBeHo o8 3emaaT CABIHWHEE DaKTOpM:

—  LTENEHOT HE I03HAE3HE HE MAIKATE BO PEASBAHTHWOT CERTOR Ha janocTa;

—  TPagneto, 08emMOT v reorpadCckaTa NORPWKWHE Ha HORMETEHETO (13 MapHaTa;
TRaebeTo, GOeMaT ¢ reorpabcrata NOGPIWMHA Ha NPOMOLMIE HD MAPKATA, SRAYHUTERHD
PEXAMUDAHLE W NPE3EHTALENARE HA CaemMi, M3A0mOW HA CIORMTE W /4nm YOAYTTE Ha KOW
MIPRATA CE O0HECYER;

—  COOARETHA BREAHOCT HA mapkaTa;

—  CTENEHOT Ha CTEKHATI AMCTMHKTHMEHOCT Ha M QKATA,

— CFeneloT B0 KOf MOPKETa B PEFMCTPWMAAHD GO CBETOT,

DOHECYBAHETO DUCHKE 03N BAH2 MARKE © ONWTO RO3HATE JARKCK 0y KOHERETHMOT caydaj, Fiph
TOd MOMe Aa e 3ome RO ApCA¥MA WM NIMMERATA HA CHTE MAH CAMOD ARA 0L rODEHAREIEMUTE
dakTopr.

Mpy onpepeAyEase Ha onwTo No3HaTa MIPKS CeHorate CC Noara o4 ponesaHTel CexTep Ha
JaRHOCTA,
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* TProBCKaTa MapKa Ha NPOTMBHHKOT HE W MCNOAHYBRa YCNOBMTE 33 NPH3HaBakbe Ha
npasoTo 80 Penybanka Makeaouuja.

Bp3s ocHoea Ha oapepbarta aa dneH 178 og 3akonoT 33 UHAYCTRWCKA CONCTEEROCT, 0 TRMOBOKA
MAPKE HE MIGKE 12 €2 2AWTHUTH IHEHK K1) & 9ASHTHYER MAKW CAMYeH CO TRTGRCKITE MAPHKT KO3 BO
BPEME HI MNOAHECYBAHETO HE NpujagaTta Buna onwTa noddara ec PenyBauka MakegoHujs oo
FEMHESTE HE SHAYURIBETC HA 4neHGT E-0uc o, Mapuckata Koneersywja.

Bp3 otHoBa Ha YneH B-Buc na NapMcKaTa KOHBEHLHjA, IRAYYHTEAHO it BPI3 OCHOS2 Ha 4neH 16 og
TPHNC porosopot, Tpeda A2 ce oalWe NpuIHaEaHETS HA NPaGE0TO HA TIMCECHATE Mapka Koja
MPETCTAGYDA PENROAYKLM]S, NOAARHYBAILE MAKW NPEECH, 12 A0BPO NOIHATATA FRrOBCKE MAPKE Ha
CyOJERTOT CO CeAMLITE U0 38M)3 YNEHIE HE YHM]aTa, HOKOMKY TAKEATI PErMCTRALMja MAK YIOTpela
3d MLTW WAKW UCTOBMAHW NPOMIBOLM Bu NEETCTABYEANE NOBPEAE HI TOA NPAR0 1 N0 T0] rHOB BK
NpeakIBMEINY HeAQ]anHd KUKKYPEHL KA.

MNoBWsanata mapKa A0 MAGHTANHOCT @ CAMYHa o TPrOBCKAaTH MBPKa HAa NogHOCMTEACT HE
ANRUrOBOPOT KAKO H HEroBOTD a8TOPCKO Npasd, MmeHo, naBuBadaTa mapka e WAeHTHYHA Co
HA3MBOT HA KOMNAHW]aTa HA TIOGHOCKMTEAGT Ha NPWUIOBOPOT, WTO KYMYNMPAKD CO NEETXOLHK
NPapa o4 TPrGB8CKKM M3piu H3 NOAHOCUTENQT HA NPWUIOBOPET, HECMOPHD NPEAHABMKYE3
KOHDYIHU[A BO MPABHAOT K TPrOBCKUOT NROMET. TTPOCEUHNDT NOTPOLUYBEY MOME Euae noeeneH
BO 3abyHa BO NOrAeg Ha NOTEKAOTO M KBANMTETCT HA NPOM3BOAOT M Ha TO] HAYWH Aa TO PA3BOAHK
HUBHUMOT AMCTHHKTMBEEH HapaKTER KAKO W 4a ja Hamaawu HWMBHATa panyTauuja Bo Penybauxa
MasepoHuja.

BO £OrNacHOCT CO ropeHaBEAEHOTO NUAHOCUTENOT HA ODOj MRMIOROR HAGELYBA AOKAS €O KO ro
NOTKPenyea CBOETO TBRASHE, MIMEHD, MIBEWTA] 04 aHHETA HA JaBHO MHUCAEHE,

Adoras: M3sewTa) on aHkeTaTa cnposegeda of AreHuMja za HWCIIMTYEAEe HE jABHO
MHchewe “Gauss Poll” og Cxonje.

HanomeHysame: MaeewTajor of aHxeTara Ke 6uge NOgHECCH ACMOAHUTEAHD BO HA]HpAaTaH
MOMEH POK NOCAE NOAHELYBAHE HA 0BO] npyrosop.

Cornacnic "WIPG Joint Recommendations Cancerning Provisions on the Protection of Weil Known
Marks “, wnen 2(3} a) w {l} npenopakata Ha WIFQ BO DPcks €O 3AWTUTATA HA CAWTENOIHATHTE
TRTGECHM MADKK KAKD YCACH 38 YTERPOYRETLE 4401 HEKOjA MapKa ke oo cveTa 3a JoBpo nosHaTa,
HEj3uHATa ynoTpeda BO A[HHABATE YABHKA HEMA 33ADAMUTEAHO ga ce Gapa.
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¥noTpebata Ha TPFOBCHD Mapks 60 APYEW 38mj1 Mome 43 Briae peneBadTHa 34 YTBPAYEaHE Ha
CTENEHOT Hil ALIHATOCT HA TOFOBCKATI Mapika BO KOHKPETHATE [Apmana frepuropual, ocofeqo Ha
TERMTORWNN KA ROW CB TOBOPM WMCT JA3MK (WAKM CRUYHK [a3UK} W Ha TEPHUTOPUK KO MMAAT H7KCKK
THFQBCKM BACKK WAKM HOW C2 NOKPWMEHM O MET# MELMY ML [Tesenwauja u nevar) Bo To| cayuaj
HEDNXOAAG & 43 C0 3eme GO npeAbua BOOBMYAeHOTO OBEMMEIbE Ha nonyaaimMiata nomefy
RETUOHWTE, MMFDALMIETE, TYRUCTHYKMTE AQTYBAHA, NPOMET HA CTOKA M CAMYHD, BRAYHHTEAHD #
HUBHATE MEAKWYMCKE NOKPREHOCT, GAHOCHD SOCT2MNIOCT HA MHECPMEL MK,

BO CMMLAA HA FOREHABEAEHOTO Ko ce OCBRHEeME HA IHKETATS 533 MCNWTYEARE HA jaBHO
MMCAEHE 32 40GPA NO3HATOCT Ha Bpeligor “AIWA" Bo cocemmaTa ABMjd, KOHEPETHD BO UpHa Mopa-
TEAUTORWIE Ha KOJA C2 TGROPM CAMUEH [a3Mi,

Cnoped WIReWTAfoT Ha allKeTaTa Ol LipHa Fopa mame [a ce KOHMCTATURA JeKd HOra cradyea 3bap
38 CMOHTAHO KZHO W NOTTMEHATO NPenosHadarke Wa BpeHaoTt "AIWA”, ro cnomenane 44% 2l
LUpHAropekaTa nanynauua. MCnuTaHWLMTE CB HajdCHUAE A0KaE 38 HMD oB0] GpaHL e JoBpo NnoaHar,
pazbupnuRo, ocobeHao 11a UHUE Kou ro ROpUCTENS BO PIMHATOTO, HAHD M OHME KOKW MOMEHTAN D T
KOPULTAT Hergaure npouicoau. Jloroto “AIWA” nak, & nozHato na 41 % 04 Uploropckara
NONYAaLMa, CO WTE MOME 03 CE TBRAK Jeka ONGARE raner gen of Nonynaumiata oo oraa Iemja.

OHa3: ManewTaj of aHHeTa 3a MCNMTYRAFbE® Ha JABHD MUCnetse 33 A06pa NOIHATOCT Ha
8 Y
Bpenaor "ANNA" so UpHa Mopa

Be cuena Ha oppeabata of yuned 16 a4 TPUNC norosopeT, 8o terieq Ha sawTWTaTa Ha achpo
MO3HATHTE TOFOBCKK MABHK BO CMUCAR HA SAEH G — BKC Ha MApUCHATE KOHBEHILW]Z Ce NPEAENAYBA
AEKa 33 yTERAYEare Ha "400pa NoaHaTecT’ Ha eaHa Tproscks MAPKE, NRTPEAHD & A3 re 2eme GO
RPEORKMA NOIHAERIGE HA TAd MAMKA HE DEARRIHTEH CEKTOR 113 JARHOCTA, 0AROCHG AEKE MaPHATa
mMopa da Buge nosHaTa 0o oAHOC Ha CToHM K YOAYEW KOW WTO MOMaT da BunaT npegweT Ha
330YHATA KAKE IUTO HANOMEH AlME narape. Ho, npenopakata Ha WIPO Do epoka co sawTuTaTa Ha
QRUTOMOZHATATE TProRCKK MEPKKM B0 00jacl yRabe Ha 0GOj MHCTUTYT DA NGHITaMY, OnNMWyBajin
AEHE NPH YTRRAYEIHETO la HE/MOCTORHaETO M A0BRATE NOIHATOLT Ha @043 TRroBCKa biEpa HE &
JAJOMHUTENNO A3 Ca 38MET 50 NPEABEMA COmMO HUBOTG Ma HEFDBATS NOIHATOCT Ha BENCETHTHAGT
COKTCP HA JABHOCTA |1d GAHa ApHasa, TYIY e HEONXOLHC 03 CE 3IEMAT RO NPOLBU W APYTY DAKTORK,
HNokohkpetHo, Npenogakata Ha WIPD npeUkdipe agra COWIN Npu ¢yTepayealbt Ha HE NOCTORH:E
HE 4CGORaTa NoMaTOCT Ha eaHa TRrGBORY mapka, Mopa ga chphe nocefHn BHUMaHKWE Ha:



HUEKD MWJATOEWK AMD NAPTHERS ADC Cranje

ApYWTEO 38 JacTanyEamke of QBNacTa Ha MHAYCTPWCKA CONCTHEHG
j ya, Dawme Mwes 6p, 3211

Tenedion 3 215 098 Tenidaxc 3 222 175

- AKTYEAUKTE WAK I'IEITE'H!.I,HjaﬂHHTE HOMCYRMEHTI HE CTORMTE W YO TTE D KA MoOpHaTa Ce
OAMHECYED;

- AUMHHOCTUTE UHEBDNBUPAHKW B0 KSHAAUTE HA AUCTOMEYLRM]E HE CTORUTE W YOAYTHTE HE ROW
MAPKATE CE OAKCLYES;

- BHOHOMCKMTE-0MBHAC KPYTORKM KOW MMADT JKTHEBHOCTE CO CTORMTE M YOAYTWTC Ha KoW e
OAHECYDA MapKaTa.

BO crMcna 1a NpenopakaTa, Kake YOACE 3a yTERAYEIHE Ha 40OpaTa NO3HATOCT 117 GAHE TRIOBCHE
MIOPDRS BO ODAHARA UASHKE, HEMS A0 BapzaT AoHasH KaKEW 10T C&;

- flewa TproRckata Mapwd Duna oo ynotpela B A[HMEEATI YASHKA MAW OeKa THrOBCKaTa
MAPHE & PEFMCTOMPAHD MAK 32 KeTaTa Brna NOAHSCEHD NPK]EEA 38 PErueTpauMja, BO ApHaBaTa Bo
Haja ce Gapa sawTtuTa.

- Aewa TProsckata Mapka € Aefpo no3HaTa RO AMIKAEATA YAEHHI MAK AEKA MARKETA e
PErMCTRMPEINE MAW 4013 38 HEa & NOAHECEHA NPMJaka 30 peErucTPaluMd]a BO s BaTa YAeHKE WA
BO GHUHOC HA KOjA BMAD HALAEHHOCT PasAMYHa 04, AQHAEATA YA MK,

- fleka Tpropokata MLAQHE 2 p,DﬁpD NOzHATY B APRAaDaTa HiaeHHKD.

JagonoT Tpeba 4 cMaTa efHa TProBCKa MapKa 33 aobpa No3HaTa ToraWw Kora Ke Hajae aska oo
HEjIMHATA yNoTpeba, gpyro AMLE YONEano HAKM MOMKEND A3 YCOEE 53 T UCKOPUCTH Ha HedeceH
HaYHMH NPHAOBMBRWUTE KOM WTO TAKBATa MapKa M HYAH.

Bo HOHKPETHHOT CAYYA] O/ [EHOT KOMA € QCHOBAHA KOMIAHMATA W ce 3aWTUTEHW MapKUTe Ha
NOAKOCKERAOT HA NPUMOBOPCT, MCTATE MAE NOPACT HA NDIHATOCTE W PEHOMMPAHOCTA BO jdRHOCTA,
HEKD PRASBAHTIATA, TAKE W Nped onwTaTa {JaRHOCT} HA KEUMOHAAHD Taka W Ha MefyHapooro
HIBO.

KaEKo WTo CnomMeHaBme W noerope, oo PenyBauka dakeaoHmia mapkaTs ANWA pervcTpupaHa e 23
npe Nat co Fer.Bp.d348 vo wnaca 08, co Npaee NpeeHcTse o 22.06.1994 ropmya llocne asaa
MARKD PETUCTRVPEHY 8 YIWITE A8e W Tea 1 ANA -13.09.1999 Per.&p, 3078 Bo wnaca 37 » AlWA —
13.09.1999, Per.opn. 90749 go wnaca 09,

ACTo Taka MapHaTd B0 MME HA TyKa NOAHDCHTENOT HA NPWIOBCRGT, @ PEMMCTEMGAHE 08 CTPaHa Ha
agsorarot Wnena Jesaja va 18081997 co Per.op.5743 o wnaca 09 U MapkaTa Ha MCTUGT LeH
oo Por,Bp 5742,



r—' FpywTng 3a 2acTanyBame o4 0ERACTA N3 MHAYCTRUGKA CONCTEEHA
HUBHO MWJATOBWK AHAQ NAPTHEPC 00 Chonje
yn, famc Fpyes B 3211

Tenedion 3 215 098 TeniPake 3 222 175

Obre MAPKK CE PEMCTRUPaHK ue PenyBania Masesons)a, Ho Nepasw CipyRTypaaHr NPOMEHN Ha
HOMNANM[OTE (M CNEACTEEHD NPOMEHITI HZ HA3WMB HA HOCWUTEAOT Ha Npaco) o4 Aiwa Bo Sony, 3
notod Bo AMWA CO,, LTD, kako U OpPUILEILETO Ha 3ACTANHWE 04 COWCOKOT 1d SacTanHuum
{AnporaTor Wnena fleraja e M3BpUMWAN 08 NMCTaTa HA 3aCTaNHKLKM BUae|ke kako nsBpaH cyauja,
nouene He paboTh KAKo CaMOoCTOEH 3ARGHAET], HOCKTEACT He Bra Haspemedd uHbBORMUpat 3a
MCTERYBAIEETO NI BEMEeHeTO H3 NOMEHATHTE TRroBoky Mapke Ha TepuTopuja 11a Penybanka
Marenokmja.

AONoAHKTNEH aKT Koj NPUOOHECYRA 113 ONWTANO2HATOCTA Ha TRIOBCKATA rapka Alwa € Toa wTo
OBQ] IHDK T0 HAOTAME KAKD TNABEH CNOH IS0 Ha APECCHWTE (AOMALLEH, TOCTHHCEKW 1 TpaT gpec] o,

dyibancemoT knyd [lapTusan ol bearpag so npeata dyafancka Awra va COF kyrocnaesdja 8o
cesnHarta 19920/1991 roamHa.

V

N _
M\ 6|III§

199'3 1990 1990

LEBEB IR 1998750

SIpTRDIOaEpotoamy . Partizan.net crew

io



f_' BpywTao ia 3acTanysame o 0ANacTa Hd WHAYCTRWEIE CONCTEeHO
j HHEKD MUEJATOGBWK AHR NAPTHERG DOO Cronje

yh. Qame Mpyes Bp.diz2-11

Tenedgron 3 215 098 TepiRars 3 222 175

Horaz: lNpukas o ofujumjanHata web cTpaka va ®H Naprezad — MCTopKUja Ha ANecoBHM -

L Savas B s zaersdal eroseyl partizans- 1945000

Wmeno, uaa $yabancra Ceaola oo ogpwyRana BO NepuooT o) cenrermepn 1990 roquHa ag maj
1991 rogmHa, 3 oo oMot To] neprod CP Makedonvja ceywTe Buna cocTased gen na CHP
Jyrocracujz. Toa NOKamKYBa W KA TOMIW MAKSAOHTKUOT HALMGHANEH dyABa ¢ COCTARCH e Ha
HAWMOHAAHGTE JYTOCAODEHCHD NPEEHCTRR, OAHICHD W deka PyadanckmoT knyl MNaptuiad e gen
04, TOTAHOTD A0MalnHo pyaGancko NPBEHCTRO, Taka oba Gyafancko NPREHCTED ZHTMEMG CE
npvkakysano 6o CF Makenoduja, a P Naprkiad kako S48 o4 ABaTa HAJNGNYAADH M W LD TOaemm
rynBANCHU THMOBKM BO UENATA AKABD Man (8 W ceywTe uma) roaem po] Ha CHMPNIINTERM Ha
NMPOCTORMKMTE Ha deHelllHa P MaKeaorm)a.

11



RMBKO MAJATOBKME AHD NARPTHEPS ACO Cronje

Biyw oo 1a 2actanysame o oB8RacTa Ha HIIGYCTPMCHE COMCTECHD
j ¥n. [ame Cpyen &p, 30211

Tenedion 3 215 098 Ten/darc 3 222 175

MMajik ja npessun nonyaapHooTa Ha OK Napfizan Bo AOMAWHOTO APBOHETAD M $EKTOT Aeka
Alwa e TRrogscKaTa mapka Koja BC Taa cesoHa ro 3adraka LeHTR2AHWOT 080 H3 HWUEBHWOT apec,
AFMRAMAHS BO TONEMM PAZMERKM HA NRELHWGT CPOYWLEH flen o4 ApecoT g0 ceaoHaTa 90791,
MOMEME Ad 3aKAYHMME J8KA CMTE TParadu KoM B0 TOj Nepuog e caenene dyaGIICKoTD

NPLEHCTBO Ha IyTOCAAUME 10 youMAS OBOI TRTCHCKK 3HAK W HE & MOMKHO MeTHOT Aa oCTadan
He3aBENEMaH MW He3aNaMETEH.

OQuoj fant Hecomredo fonpUHECYES 38 aronemyoaHe Ha #olpara fo0IHATOCT 112 TPrOBCKDTa
MaPKE Alwa, nNa AOrvuHo e WMIRJeHYBa ABRAYHOKOT gera A0fAWernaT NPpouUeHT KO)IUTo ro
AOHAUABME CC OHEETATE AW OGMA W SHIYMTEAIG Sronemen AOKROAKY C8 I8MaT NpegaMa cuTe
FRardadn KoM ro cneaens $yasaackoTo MPBCHCTRD M3 Myrocnabujn 8o cesoHata 90491, Ho W HE
NOMAIAUTE CHMNTHICON HE lyrocnoBenckoT Gyaban v Ha bynGanckuor Ay TapThaaH KoM ja
WCTRAMYEAAT HEFOOaTa UCTORK]a.

[OpeCnoMEHETOTD HE CaMO WTO HE I'0 OCRORYRA TYRY W LBPCTO 10 AOKAMYBE (KETOT 48K MAPKaTA
YANAY Ha HoCUTEROT Ha npaBoTo CAIVVA CO., LT, e gobpo nosHata mapea so PenyBauka
MaredoHmia,

MapkaTta Ha NPOTMBHUKOT HE MW WCAOAHYED YCNDBWUTE 30 NPMEHABAIBE HA NPIGOTO B NEHMYMHA
TS MaOXe fa Fo Acbeas B0 3abayaa npoceuaduot NoOTROLIYEIY BO NOrAEn HE NOTEKAOTE W
HEAMMTETOT Ha NPOU3RDA0T, ERAYUUTENHO W MOMHDLTE 0[] ACOUMJALM]E CO HErOGMTE TPIOBLHY
MEDKRK WM BE3 ONPaBaAta TpMYMED 13 TO HEMAAW AUCTUHKTURHMOT HapaKTEp M penyTauu|aTa Ha
THIGACKATE MADKS M KOMOAHW]ATE HA OOLHOCATEADT Ha NPUIOENRCT B Peny@nmka hMakegoHuja.

Hﬂ,ﬂlHUCHTEﬂGT I anrDBDpGT npean&ara, ﬂp}HﬂBHHQT 24800 HH_HIHMI';TFJ@_EH& CD“CT_HEV_QCTI, _”IQ
. - e o :
Du3IrnNeqyRare® Ha APMYMEHTHATE W AGRI3UTE GO QBoj NEFMroEoA, AarQﬂUHECE CNEAHOTO,

r-

95 -03- 773
PEILEHHME - -
. al " o i i Y [P I o "_! 4
CE YBAMYBA npuroscpot Ha “AIWA €O, LTD o LEroLoT, i -.-’.":-' ,"3.1“.':."1 /; I ”I{_ £

=

CE OABWBA npujasata Ha TproecxaTa mapka "AIWA" IR 1406247 1a nogHocuTenor “DANY ISTARNO
TRADING LTD", oBjaeesta Ha gen 07.06.2018 roguaa oo FnacHWioT Ha WIPC 2018/21 33
NPoOXIROAMTE Ba KaacaTa 07, 08, 09 v 11 oy Huuadckars KAaCHPURIUK]E.

Bit Bnaroaapume Ha copabGoTkaTa,




TO WHOM IT MAY CONCERN

We hereby confirm that Aiwa was a public subsidiary of Sony Corporation,
which owned 50.6 percent of the company. In 1969 Sony Corporation purchased
a majority interest in Aiwa, which became an affiliated company of Sony. As of
December 1, 2002, Aiwa ceased to be a separate company and became a wholly
owned division of Sony. On April 11, 2017, Japanese audio equipment
manufacturer Towada Audio announced that Towada acquired Aiwa brand
rights from Sony and produce Aiwa-branded audio and record player products
thus creating Aiwa Co., Ltd.

The above explanation is provided in order to explain the relationship between
Aiwa Co., Ltd. As the current owner of AIWA trademarks and Sony
Corporation which owned those trademarks in the past, all of which with the aim
of providing cvidence of the decades of continuity of ATWA brand.

Signed by:
e
Tomonori MITSUI

On behalf of Aiwa Co., Ltd.

Place and date: T(-;%,o , JA}%‘M 5th October 2018




3A OHUE KOU WTO CE 3BSAMHTEPECUPAHM

Hue co osa notspaysame geka AIWA bewe jaBHa nogpy»kHuuUa Ha Sony Corporation, Koja wTo noce-
Aysauwe 50,6 npoueHTM o4 KomnaHujata. Bo 1969 rognHa Sony Corporation Kynm MHO3MHCKKU yaen
80 Aiwa, KOja WTO CTaHa NapTHepcKa KomnaHumja Ha Sony. Og 1 aekemspu 2002 rogmnHa Aiwa npec-
TaHa ga buge nocebHa KOMNaHMja M CTaHa LENIOCHO NoceayBaHa paboTHa egmHuMua Ha Sony. Ha 11
anpwua 2017 rogmHa, janoHCKMOT NPon3BoAUTEN Ha ayamo onpema Towada Audio objasu geka Towa-
da rv oTkynun NnpasaTa Ha bpeHAoT Aiwa og Sony 1 npov3seaysa Aiwa bpeHAnpaHW ayamo 1 rpamo-
¢$HOHCKM Npon3BoaAM CO WTO ja co3gasa Aiwa Co., Ltd.

lfopHOTO 0bjacHyBame e JafeHo co uen ga ce objacHM nosp3aHocTa nomery Aiwa Co., Ltd. kako ce-
raweH ConcTBeHWK Ha TProsckuTe mapkm AIWA, n Sony Corporation Kou WwTO M noceaysaa Tue Tp-
rOBCKM MapKM BO MMHATOTO, CO UeA ga ce obe3benat A0Ka3W 3a AEUEHNUCKMOT KOHTUHYUTET Ha DpeH-
aot AIWA.

MoTnnwaHo oA

(CBoepaueH notnuc)

Tomonori MITSUI

Bo nmeto Ha AIWA Co., Ltd.

MecTto n gata: Tokwno, JanoHuja, 5 oktomspu 2018 roguHa

33 TO4YHOCTA Ha NPEBO/OT O/ AHIANCKM : This is to certify that the above is a true English translation

Ha MAKeJOHCKM ja3uK ; and that : have been authorized for such translations
TBPAYK: :

Translator And Court Interpreter
ZORICA ANGELOVSKA KOVACHEVIKJ
Authorization # 07-3598/2
as of 26.12.2014

OBnacTeH CyACKW NpeseayBay
. 30PULIA AHFE/IOBCKA KOBAYEBMK
! PeweHue 6p.07-3598/2
\ 0 26.12.2014

} Bo Cxonje, In Skopje,




TMvicw

Trade mark

AIWA

alla

210260 Application number
270y Application language
2200 Application date
Trade mark office

2s0) Filing place

(e0) Registration office
@11) Registration number
@s1) Registration date
@a1) Expiry date

ss0) Trade mark type

51 Kind of mark

1) Nice classification

31)532) Vienna classification

199900520

mk

1999-09-13
FYROM - SOIP
MK

MK

9078
2002-09-16
2009-09-13
Combined
Individual

37

26.04.24, 27.05.25

26/11/2018

Current trade mark status Expired
Status date 2012-02-29
10 List of goods and services

MK

1) Nice class number 37

List of goods and services

NHCTanupare, NonpaBKka 1 o4pXKyBare Ha eneKkTPUYHW,
erNeKTPOHCKM,  TerneKoMYHUKaLMOHN
anapary, MHCTPYMEHTWN 1 HUBHW LOAATOLM U AENOBU

MeaULIMHCKA

1713



TMvicew

(730)/(731)/(732)/(733) Owner

Name

@42) Applicant legal entity
Applicant nationality code
Address country

Address
(71a0) Representative

Name

Legal entity

Representative kind
Representative nationality code
Address country

Address
7s0) Correspondence address

Name
Address country

Address

(350) Seniority

Sony Kabushiki Kaisha

Corporation)

(also

Legal entity
JP

JP

, JP

BUHMPO JOOEN CKOMJE
Legal entity

Professional Representative
MK

MK

trading

yn. JleHnHoBa 6p.15a-13,1000 Ckonje , MK

BUHMPO JOOEN CKOTIJE
MK

yn. JleHnHoBa 6p.15a-13,1000 Ckonje , MK

No entry for application number MK500000199900520

Exhibition priority

No entry for application number MK500000199900520

Priority

No entry for application number MK500000199900520

International registration transformation

No entry for application number MK500000199900520

Publication

Publication number

212012

Publication section

Expiration

Publication date

2012-04-30

26/11/2018

as Sony

Publication page

2/3



26/11/2018

TMvicw

Publication number Publication section Publication date Publication page
3/2007 Merger 2007-09-30
3/2007 Change of name or 2007-09-30
address
Opposition

No entry for application number MK500000199900520

Recordals

Trade mark events

ss0) Event date Event description
29-02-2012 Expiration
03 - 08 - 2007 Tm merger
03 - 08 - 2007 Tm change of name or address

Cancellation

No entry for application number MK500000199900520
Appeals

No entry for application number MK500000199900520
Renewals

No entry for application number MK500000199900520

3/3



TMvicw

Trade mark

AIWA

AIWA

26/11/2018

210260 Application number 199492301

270y Application language mk

2200 Application date 1994-06-22
Trade mark office FYROM - SOIP
2s0) Filing place MK

(e0) Registration office MK

@11) Registration number 4348

@s1) Registration date 1997-03-05
(141) Expiry date 2010-09-20
ss0) Trade mark type Combined

51 Kind of mark Individual

1) Nice classification 09

#31)is32) Vienna classification 27.05.17
Current trade mark status Expired

Status date 2013-12-05
10 List of goods and services

MK

1) Nice class number 09

List of goods and services Hay4HW, NOMOPCKMN, reorpadcku, eneKkTPUYHN,

doTorpadcky, KnHemartorpagcky, ONTUYKK, TEXHUYKM,
MEPHW, CUrHANM3aLMCKN,

MHCNEKUNCKK, cCrnacyBavyku

1713



TMvicw

26/11/2018

MK

W HacTaBHM CrpaBuM W WHCTPYMEHTW; ypean 3a
perncTpupare, NPeHOC, PenpoaykuMja Ha 3BYK WK
CNMKa; MarHeTHM HoCadn Ha nojaToun; akyCTUYHU
nno4yn; asToMatn M anapatn KoM ce npuasuKysBaat
CO MEeTanHu napu, perncrap kKacu; CMeTavku mMallnHW
N onpema 3a HVB, NPOTMBMNOXapHW anapaTu; ayamo n
BMAEO anapartu (Ha npumep, KaceTogoHu co paawuo,
UL rpamodoHn), MUKPOGOHK, 3BYYHULM, rPamModOHN,
MarHeTOOHN, Paano NPUEMHULM, BUAEO PEKOPAEPU N
onpema 3a CuUTe Hanpes HaBeaeHn

(730)/(731)/(732)/(733) Owner

Name

@42) Applicant legal entity
Applicant nationality code
Address country

Address
(71a0) Representative

Name
Legal entity

Representative kind

Representative nationality code

Address country

Address

7s0) Correspondence address

Name
Address country

Address

(350) Seniority

Sony Kabushiki Kaisha (also trading as Sony
Corporation)

Legal entity
JP

JP

, JP

BUHMPO JOOEN CKOMJE

Legal entity

Professional Representative

MK

MK

yn. JleHnHoBa 6p.15a-13,1000 Ckonje , MK

BMHMPO JOOEN CKOMJE
MK
yn. JleHnHoBa 6p.15a-13,1000 Ckonje , MK

No entry for application number MK500000199492301

Exhibition priority

No entry for application number MK500000199492301

2/3



TM . 26/11/2018
VICW

Priority

No entry for application number MK500000199492301

International registration transformation

No entry for application number MK500000199492301

Publication
Publication number Publication section Publication date Publication page
6/2013 Expiration 2013-12-31
1/2009 Merger 2009-02-28
1/2009 Change of name or 2009-02-28
address
Opposition

No entry for application number MK500000199492301

Recordals

Trade mark events

ss0) Event date Event description
05-12-2013 Expiration
24 - 12 - 2008 Tm merger
24 - 12 - 2008 Tm change of name or address

Cancellation

No entry for application number MK500000199492301
Appeals

No entry for application number MK500000199492301
Renewals

No entry for application number MK500000199492301

3/3



TMvicw

Trade mark

AIWA

alwa

26/11/2018

210260 Application number 199900519
270y Application language mk

2200 Application date 1999-09-13
Trade mark office FYROM - SOIP
2s0) Filing place MK

(e0) Registration office MK

@11) Registration number 9079

@s1) Registration date 2002-09-16
(141) Expiry date 2009-09-13
ss0) Trade mark type Combined
51 Kind of mark Individual
1) Nice classification 09

#31)is32) Vienna classification 27.05.25
Current trade mark status Expired
Status date 2012-02-29
s10) List of goods and services

MK

1) Nice class number 09

List of goods and services

anaparu n UHCTPYMEHTU: Hay4YHWN, MOMOPCKU, FEOAETCKN,
KnHemartorpadgoCcku,
KOHTpona

enekTPUYHN,
ONTUYKK, 32 MEepere,

doTorpadcku,
curHanmnsaumja,

1713



TMvicw

26/11/2018

MK

(MHCnekupja);, cnacyBawe W HacTtaea, anapatm 3a
CHUMare, NPEHOC, penpoaykumja Ha 3ByK WUNKM CNUKa;
MarHeTHM HOCa4n Ha NoAaToun, ANCKOBU 3a CHUMaHE;
aBTOMAarcki MallMHU N MEXaHU3MK 3a anaparuTe LUTO
Ce aKTMBMpaaT CO MOHETU UINW XXETOHW; permctap Kacw,
MallVMHM 3a CMETake M onpema 3a obpaboTka Ha
nogaroun 1 KOMnNjyTepu; anapaTtiu 3a racHere noxap

(730)/(731)/(732)/(733) Owner

Name

@42) Applicant legal entity
Applicant nationality code
Address country

Address
(71a0) Representative

Name

Legal entity

Representative kind
Representative nationality code
Address country

Address
7s0) Correspondence address

Name
Address country

Address

(350) Seniority

Sony Kabushiki Kaisha (also trading as Sony
Corporation)

Legal entity
JP

JP

, JP

BUHMPO JOOEN CKOMJE

Legal entity

Professional Representative

MK

MK

yn. JleHnHoBa 6p.15a-13,1000 Ckonje , MK

BMHMPO JOOEN CKOMJE
MK
yn. JleHnHoBa 6p.15a-13,1000 Ckonje , MK

No entry for application number MK500000199900519

Exhibition priority

No entry for application number MK500000199900519

Priority

2/3



TM . 26/11/2018
VICW
No entry for application number MK500000199900519

International registration transformation

No entry for application number MK500000199900519

Publication
Publication number Publication section Publication date Publication page
2/2012 Expiration 2012-04-30
3/2007 Merger 2007-09-30
3/2007 Change of name or 2007-09-30
address
Opposition

No entry for application number MK500000199900519

Recordals

Trade mark events

ss0) Event date Event description
29-02-2012 Expiration
03 - 08 - 2007 Tm merger
03 - 08 - 2007 Tm change of name or address

Cancellation

No entry for application number MK500000199900519
Appeals

No entry for application number MK500000199900519
Renewals

No entry for application number MK500000199900519

3/3
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Brend AIWA - Prepoznavanje znaka

Izvjestaj o istrazivanju
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BREND AIWA — PREPOZNAVANJE ZASTITNOG ZNAKA

METODOLOGIJA

Ad hoc istraZivanje licem-u-lice sa sprovodenjem intervjua u domu ispitanika;

Prikupljanje podataka za reprezenativni uzorak za populaciju crnogorskih gradana uzrasta 18-65;
Velicina uzorka je 625;

Tip uzorka je stratifikovan na uzorak vjerovatnoce od 3 faze, sa fazama uzorkovanja:

- Teritorija stanice anketiranja — otprilike veli¢ina od 200 domacinstava (PPS sa vjerovatnoéom proporcionalnom
velicini)

- Domadinstva odabrana tehnikom nasumiéne rute polevsi od datih adresa (SRSWoR)

- Clanovi domacdinstava sa istom vjerovatno¢om (SRSWoR) — Sema Kish;

Stratifikacija je uradena shodno:

- Vrsti naselja — urbani/ruralni

- Geo-ekonomskim regionima;

Post stratifikacija je izvrSena na osnovu: roda, godina, vrste naselja, i geo-ekonomskog regiona;

Rad na ternu je uradjen u 12% od ukupno anketiranih lica u svim podskupovima proporcionalno sa velicinom uzorka, i
kontrola logike i kontinuiteta je uradena u 100%;

Prikupljanje podataka izvrSeno je u septembru 2018. godine;
95% interval pouzdanosti za 5% ucestalosti je (2,9%, 7,1%),
95% interval pouzdanosti za 20% ucestalosti je (16,1%, 23,9%),
95% interval pouzdanosti za 40% ucestalosti je (35,2%, 44,8%).

Ipsos Strategic Marketing




BREND AIWA — PREPOZNAVANJE ZASTITNOG ZNAKA

KLJUCNI NALAZI

POZNAVANJE BRENDA | LOGA

Uopsteno, 44% crnogorske populacije je upoznato sa brendom AIWA, dok se 41% crnogorske populacije sjeéa loga
AIWA.

e Kad je rije¢ o spontanom prepoznavanju, brend AIWA je spontano spomenulo 16% crnogorske populacije, i
predominantno je poznat, posebno onima koji su ranije koristili ili trenutno koriste njihove proizvode. Medutim, oko 38%
korisnika proizvoda AIWA ne pominje brend spontano, sto znadi da se ne sjete njega prvo kada razmisljaju o elektronskim
i tehnickim uredajima.

- Muski ispitanici (23%) viSe nego Zenski (10%) spontano se sjecaju AIWA kao brenda za elektronske i tehnicke uredaje.
Ne potoje znacajne razlike u odnosu na druge demografske indikatore.

- S druge strane, Samsung, Nokia, LG i Sony su najpoznatiji brendovi za elektronske i tehnicke uredaje, jer se u veéini
slu¢ajeva spominju spontano.

e Kada se uzmu u obzir spontano i uzrokovano poznavanje, da bi se stekao puni uvid u poznavanje brenda AIWA, rezultati
pokazuju da je 44% opste crnogorske populacije ¢ulo za ovaj brend.

- Gradani (59%) vise od gradanki (30%) su culi za brend AIWA. Brend AIWA je manje poznat medu mladom
populacijom starosti 18-34, (35%) i medu ispitanicima koji Zive u ruralnim naseljima (35%).

e Logo AIWA je poznat za 41% crnogorske populacije.

- U skladu sa prepoznavanjem breda, logo AIWA je poznatiji muskarcima (55%) i gradanima u urbanim naseljima (48%).
Manje je poznat medu Zenama (28%), osobama koje Zive u primorskom dijelu Crne Goreo (31%), u ruralnom
naseljima (29%), i medu mladom populacijom uzrasta 18-34 (33%).

KORISCENJE ELEKTRONSKIH | TEHNICKIH UREDAJA

Svaka osoba u Crnoj Gori koristila je elektonske i tehnicke uredaje u nekom trenutku. Uopsteno, televizori, video
rekorderi, DVD, telefoni, raunari, lap topovi i tableti su najvise koris¢en elektronski i tehni¢ki uredaji _medu
crnogorskom populacijom. Kad je u pitanju specifiéno bred AIWA, osobe koje su ranije koristile ili koriste su veéinom
audio uredaji i oprema, radio uredaji i video kamere.

e Kada su u pitanju televizor, video rekorder, DVD i sli¢ni uredaji, proizvodi Samsung (59%), LG (29%) i Sony (21%) se
najcesée koriste medu crnogorskom populacijom.
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Telefoni marke Samsung (76%) i Nokia (50%) se najces¢je koriste medu crnogorskom populacijom, nakon cega slijedi
Huawei (18%).

Samsung (25%), Lenovo (22%), LG (15%) i Asus (15%) racunari, lap topovi ili tableti su medu najpopularmijim u Crnoj Gori.

Kada su u pitanju radio uredaji, Samsung (26%), Sony (22%), PhilipsGrunding (15%) i AIWA (15%) su medu
najpopulamijim brendovima.

- AIWA radio uredaje znacajnije eSée koriste muskarci (22%) nego Zene (6%).
U Crnoj Gori, audio uredaji i oprema koja se najceSée koristi su Samsung (37%), Sony (32%), LG (18%) i AIWA (17%).

- AIWA proizvodi iz ove kategorije znacajnije ceSce koriste muskarci (26%) nego Zene (5%), kao i starosna grupa 45-54
(33%).

Video kamere su najmanje koris¢ena kategorija elektronskih i tehnickih uredaja u Crnoj Gori. Lica koja ih koriste najcesce
kupuju video kamere marke Samsung (33%) i Sony (29%).
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KAKO CITATI TABELE

Prikazano na primjerima

Obrazovanje — posljednja zavrsena skola:

Musgki Zenski Urbani Ruralni
N 1198 599 599 704 494
sig
Bez formalnog obrazovanja 1,8 2 2 1 2
1-7. Razred osnovne $kole 51 4 6 “
Osnovna 3kola {(zavr3ena, 8 razreda) 19,4 17 22
Jednogodisnja — dvogodisnja strucna Skola 1,3 1 2 1 1
Trogodidnja struéna Skola 11,8 n 10 14
Cetverogodiinja stru¢na skola 40,4 41 39 44 35
Srednja skola 4,6 4 6 6 3
Visa skola, prvi nivo univerziteta 6,3 8 5 7 5
Fakultet, akademija 8,8 8 10
Magistarski 0,3 0 0 1
Doktorat 0,2 0 0 0

e Naziv objasnjava varijabilu Cije relativne frekvencije su date u tabeli.

e Ukupan broj u prvoj koloni prikazuje procenat za svaku tabuliranu kategoriju.

e Svaki naredni red prestavalja procente date varijabile unutar iste pod-populacije.

e Red oznacen sa N daje veliinu baze, i.e. veli¢inu (pod)uzorka na kojem se racuna postotak.

e Red oznacden sa sig, predstavlja znacaj statistike poredenja olekivanja sa rezultatima posmatrane varijabile iz kolone, ako
je statistika poredenja znacajana, to je oznaceno slovima bijele boje.

Posljednji red u tabeli 100% pokazuje da se sve vrijednosti u koloni sabiraju do 100, odnosno, dati su procenti kolone.

Iznad prosjeka Prosjek Ispod prosjeka

0,01 0,10 0,10

Celije u tebeli su oznacene plavo ili crveno, ukoliko vrijednosti koje sadrZe su znacajno iznad ili ispod prosjeka. Tri nijanse
plave ili crvene boje su koris¢ene za tri nivoa znacaja, najsvjetlija nijansa za odstupanja na nivou 0,10, srednja nijansa za nivo
0,05 i najtamnija nijansa za nivo 0,01.
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Primjer tumacenja podataka iz gore navedene tabele (struktura obrazovannja):

e Znacaj statistike poredenja olekivanja sa rezultatima (znacaj i statistike poredenja ocekivanja sa rezultatima je manji od
0,01) nam govori da je raspodjela obrazovanja po polu/vrsti naselja znacajna.

o Celije u tabeli nam pokazuju da postoji znacajno vie muskaraca sa trogodisnjom struénom kolom na niovu znacaja 0,05
(ukupan broj anketiranih u uzorku sa ovom vrstom obrazovanja je 11,8%, i medu muskarcima 15%). Sli¢no, znacajno je
manji broj Zena sa ovakvom vrstom obrazovanja (na nivou od 0,05) — 9%.

Koje brendove poznajte?

Urbani Ruralni
N 502 302 200
Brend C 97,8 98 98
Brend A 93,2 95 91
Brend D 39,1 41 36
Brend B 22,3 26
Brend E 22,1 19 27
Ostalo 20,9
Ne znam nijedan 0,2 0

e U sludaju visestrukog odgovora (ispitanik moZe da da nekoliko validnih odgovora, modaliteta) podaci u Celijama
predstavljaju postotak (pod) populacije koja pominje, odnosno, pozitivho odgovara da dati modalitet.

e Red 100% neodstaje — jer se procenti ne mogu sabrati do 100%.
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REZULTATI

Poznavanje brenda i loga

P1. Za koje brendove elektronskih i tehnickih uredaja za domacinstvo ste culi? Zanimaju nas
tehnicki i elektronski uredaji koji se koriste u domacinstvu, kao Sto su televizor, video rekorder,
DVD, slusalice i drugi audio uredaji, kamere, racunari, mobilni telefoni, itd. Molimo da se prisjetite
sto vise brendova.

Viestruki odgovori; baza: ukupna cilina populacija. Podaci izraZeni u %.
* Manji broj ispitanika (<30), treba uzeti u obzir samo kao pokazatelj

Ukupno W AIWA logo poznat
Spontano poznavanje brenda - prvih 10 AIWA logo poznat2 Koristi/o AIWA prizvode

878689
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Vivax 43 39 47 47 36 52 34 44 48 50 37 44 34 40 49 21 37 46 45 52 50 39
Panasonic 417 47 37 42 39 46 33 41 52 42 39 38 47 43 40 25 24 35 39 49 52 50
Huawei 411 40 42 33 37 41 33 41 K 2 40 4 40 4 13 B
Siemens 398 43 37 37 35 31 38 44 37 36 39 39 41 21 29 36 38 42 38 49
Lenovo 371 38 36 33 3 || 8 36 31 31 36 39 IR 2 3 37 37 B
Apple 361 38 35 |ER 36 31 34 36 28 34 40 2 17 28 39 37 29
Bosch 36 32 40 40 B 25 37 42 41 32 40 27 35 37 2 46 37 4 3 28 35
Toshiba 357 37 34 31 3 3 Bl 28 33 2 27 3% 36 27 19 4 37 51 &
Tesla 35 35 35 338 29 « |B 30 35 28 34 37 26 34 38 26 54 38
Alcatel 134 3 32 % |ERIER > 25 28 25 30 39 45 32 36 20 35 39
Motorola 36 33 30 34 - 29 30 23 29 37 24 33 31 29 26 30 37
HTC 274 30 25 26 24 20 24 33 17 20 29 36 31

Eg"'pSGr””d' 262 28 24 21 31 23 20

Asus 259 25 27 26

25 23 20 31 42 29
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ZTe 195 23 17 20 17 25 17 317 19 25 29 16 17
Pioneer 18,7 18 B 17 21 18 18 20 15 s i s 28 29 2
Candy 185 18 19 22 14 18 14 19 17 17 9 19 23 19 17 17
Canon 179 22 14 14 14 |ERIER 1 15 16 18 17 22 15 21 21 25 18
Aiwa 16 15 15 20 14 15 19 18 17 15 20 8 12 13 16 21 21
Acer 15 19 11 12 14 20 R 111 11 14 18 7 1412 18 24 17
Nikon 144 18 11 11 14 20 2 1 9 15 13 7 N o [REREEEN :: R
Fujitsu 129 16 10 |l s 15 7 10 13 14 14 10 10 Bl - s > s
Dell 128 17 9 11 14 13 10 B 1211 11 13 12 10 100 11 2 21 14
E:C"I"(Lert; 105 13 8 13 12 7 " 9 10 12 10 11 9 6 8 14 18 15
Fuj 04 13 8 8 10 13 5 17 12 100 1 6 6 11 26
Sharp 0 13 7 8 10 12 11 9 12 11 9 11 19 6 7 17 7

Intel 88 6 12 6 A s IREE 11 10 56 24 9
BenQ 81 9 7 6 7 s s 8 - 7 & 1 8 s 74 8 2 1
Electrolux 69 9 5 9 7 6 4 7 8 6 7 10 7 6 5 6 5

Orion 63 7 6 6 6 7 4 5 7 03 7 s 3 4 7 6
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Sega
TP-Link
Daewoo
Logitech
Thompson
MSI
Gigabyte
Sencor
Xerox
Teracell
Ricoh
Sanyo
Seagate
Hisense
Ostalo

59
55
55

44
42
4,1

3,8
2,9
2,5
1,9
16
13
0,8
15,2
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P2. 1 da li ste konkretno culi za brend AIWA?

Jedan odgovor; baza: ukupna ciljna populacija. Podaci izraZeni u %.
** Manji broj ispitanika (<30), treba uzeti u obzir samo kao pokazatelj

Opste poznavanje

ATVWA - Da Ne
56
o © w w w w
_ = g 2 © ko] 39 w o o S o © =
S 8 &2 5 Eg= 5 5228818 5 2 2£5f£ o T v 8 g =32
voa g o 5 gL 0 5 5 S g 0O0°
@] wv — L Ios) o
1 2 1 2 1 1 1
1 7 9 5 3 3 2 18
N 625 308 4 9 2 117 366 142 9 7 5 4 414 211 28* 20* 7 105 61 36 188
sig 0,19 0,54
BHH H: ' - A i
Da 44,2 59 0 7 5 8 42 43 48 5 4 7 9 49 35 38 42 35 36 49 47 57
___FE R "
Ne 55,8 41 0 3 5 2 58 57 52 5 6 3 1 51 65 62 58 65 64 51 53 43
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P3. Da li ste vidjeli ovaj logo? a I wa

Jedan odgovor; baza: ukupna ciljna populacija. Podaci izrazeni u %.
* Manji broj ispitanika (<30), treba uzeti u obzir samo kao pokazatelj .

Poznavanje loga

AIWA = Da Ne
59
:r_i © - ©c w w g g
_ _ = z = ° o _ 8 — _ T og w =3 =3 P} o B
2 F ¢ £ 5 %g = oF§ Y O¥OT L O OG5 o£88 8 208 2 8 g
s & 3 & E ¢t =¥ 2L @ 4o o w £ 5 sco U 8 8 & g &2
N % 8 £ sz 0§ >t 5 € g8 & 2 2 2 § 38°%
s & > © & L] 5 &
@) [¢)
1
30 31 17 29 15 23 12 13 41 21 . . 18
N5 T s o, 7 36 42 0 14 T 28 20~ 187 (5) 61 36
sig 0,06
Da 413 42 46 36 40 49 46 48 44 45 20 33 i 50 49
Ne 587 58 54 69 64 60 51 67 54 52 56 52 55 80 67 g 50 51 49
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Koriscenje elektronskih i tehnickih uredaja

K1. Koje od sljedeéih kategorija elektronskih i tehnickih uredaja ste koristili ranije ili trenutno

koristite u domacdinstvu?

Viestruki odgovori; baza: ukupna cilina populacija. Podact izraZeni u %. .

* Manji broj ispitanika (<30), treba uzeti u obzir samo kao pokazatelj .

Ukupno B Upoznat sa AIWA
Ranije i trenutno ko ri§c'enje Upoznat sa AIWA logo Koristi/AIWA proizvode
’ 95 95 ’ 94 93
H H 81
i i 77T g 73
P i A 4 64
9:6 9:6 E . 40 45
: : 75 4 28
: : H : ? 21 21
E E E 40 37 .
' ' ' i ' 15 I 0 0O
TV, VCR, DVD Telefoni Racunari, lap Radio uredaji Audio uredajii Video kamere Nista od
topovi, tableti oprema navedenog
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K2. Koje brendove televizora, video rekordera, DVD-ija i slicnih aprata ste koristili ili trenutno

koristite?

Visestruki odgovori; baza: 96% ukupne ciline populacije. Podaci izraZeni u %.
* Manji broj ispitanika (<30), treba uzeti u obzir samo kao pokazatelj .

= 3 2
. e =2 %% 8 . 5 5 5 % s
2§ 5 ¢ P27 £3 338 §F §g8 % 8 ¢ 82
5 84 & 5§ Esf g5 2 2 8 9 8 35 2 355 T ©° &8 9 83
Y o 2 g g g5 O i o = g O ©°
£ wn W E= — e} 2 a
o > o
o
Samsung 59,4 61 58 58 62 55 58 62 53 58 62 61 58 57 64 52 63 65 51 68 56 57
LG 28,8 29 29 21 28 21 27 32 36 25 31 26 17 4 27 36 24 34 31
Sony 21,4 16 15 22 27 %6 22 23 26 24 20 25 19 19 19 14 29 22
Vivax 15,7 13 18 17 14 18 19 16 13 17 14 16 15 13 21 8 10 20 13 9 11 18
Panasonic 12,7 4 1N 8 8 1 13 el 15 8 13 13 9 7 9 14 21 28 12
PhilipsGrunding 7.8 0 6 9 11 9 8 o W 8 8 8 7 29 4 7 9 9 9 4
Tesla 57 6 6 7 7 6 4 6 10 2 5 4 6 13 6 9 2 4
Toshiba 4.8 5 5 5 5 5 5 5 7 5 2 5 4 8 5 2 2 9 6 7
Siemens 2,7 2 3 1 4 2 3 2 5 2 3 2 3 3 3 2 3 17 0
Nokia 14 2 1 1 1 4 3 1 2 3 1 1 2 5 1 3 3
Asus 14 1 2 2 1 1 1 1 2 2 1 1 1 1 2 2 2 3 1
Bosch 1,3 1 1 1 1 3 2 1 2 1 1 2 1 2 2 4
Sharp 1 1 1 2 1 1 2 1 4 1 1 1 1 4 1
Aiwa 1 1 1 4 2 1 0 1 3 1 1 3 1
Lenovo 0,9 1 1 1 1 1 1 1 2 1 1 1 1 3 2 1
Huawei 0,9 1 1 0 1 1 2 1 1 1 0 1 1 1 1 1
Orion 0,9 1 1 1 3 1 1 2 1 1 1 2 4
Fuji 0,7 1 0 2 1 1 1 1 1 1 0 3 5
Apple 0,7 1 0 1 0 1 1 1 1 1 1 1 1
Fujitsu 0,7 1 1 1 0 0 2 0 1 0 1 0 2 1
Pioneer 0,7 1 0 1 1 1 1 1 1 1 1 3
Nikon 0,5 1 1 0 2 0 2 1 1 6
HTC 04 1 0 1 1 1 1 1 1 1 1 0
Thompson 0,4 1 1 0 1 0 1 1 3 1
Daewoo 0,3 1 0 1 1 1 1 0 2 3
MSI 0,3 1 1 0 0 1 0 1 1
Candy 0,2 0 0 0 1 1 0 1
Intel 0,2 1 1 0 0 3
Dell 0,2 0 0 1 1 0 1
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ZTE 0,2 0 1 0 0 1

TP-Link 0,2 0 1 0 0 1

Canon 0,2 0 1 0 0 1

Alcatel 0,1 0 0 1 0 0 0

Motorola 0,1 0 0 0 0 0

Hewlett Packard 0,1 0 0 0 0

BenQ 0,1 0 0 0

Ostalo 15.8 12 19 13 n 23 15 13 11 18 18 21 16 16 25 32 20 13 10 11 12

Da Ne Da Ne Da Ne
N 603 263 339 246 356 56 547
Samsung 59,4 61 58 62 58 68 59
LG 28,8 31 27 28 29 30 29
Sony 21,4 23 20 23 21 20
Vivax 15,7 13 18 16 16 12 16
Panasonic 12,7 12 13 15 11 11
PhilipsGrunding 7.8 8 8 10 6 11 7
Tesla 57 5 6 4 7 5 6
Toshiba 4,8 3 7 3 16 4
Siemens 2.7 2 3 2 3 4 3
Nokia 1,4 0 2 0 2 2
Asus 1,4 1 2 2 2
Bosch 1,3 1 2 1 2 1 1
Sharp 1 1 1 1 1 2 1
Aiwa 1 2 2 10 ]
Lenovo 0,9 2 2 1
Huawei 0,9 1 1 0 1 1
Orion 0,9 0 1 0 1 1
Fuji 0,7 0 1 0 1 2 1
Apple 0,7 0 1 0 1 1
Fujitsu 0,7 1 0 1 0 1 1
Pioneer 0,7 1 0 1 0 2 1
Nikon 0,5 1 1 4 0
HTC 04 1 1 0
Thompson 0,4 0 0 1 0
Daewoo 0,3 0 0 0 0 0
MSI 0,3 0 0 0 0 1 0
Candy 0,2 0 0 0 0 0
Intel 0,2 0 0 0
Dell 0,2 0 0 0
ZTE 0,2 0 0 0
TP-Link 0,2 0 0 0
Canon 0,2 0 0 2
Alcatel 0,1 0 0 0
Motorola 0,1 0
Hewlett Packard 0,1 0 0 0
BenQ 0,1 0 0 0
Ostalo 15,8 16 15 15 17 7 17
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K2. Koji brend telefona ste koristili ili trenutno koristite?

Visestruki odgovori; baza: 96% ukupne ciline populacije. Podaci izraZeni u %.
* Manji broj ispitanika (<30), treba uzeti u obzir samo kao pokazatelj .

i © .E © o w w w w
s 3 EE f%.% 23338 7 zif 3B 8 E 8%
PR e it i § S8f %8 so3ogis
v oa g 9 T gt 6 5 5§ g goc
N 3 & =2 L & B8 2 2 ¥ & 2 &5 & & o) & &5 2 8 »n g 3
© ~ ™ = I = — ™ - N — — — ~ ~ - -
Samsung 758 716 75 82 76 70 69 76 82 s 77 2 [JBR 77 73 8 61 76 75 81 68 77
Nokia 504 51 50 55 52 42 51 52 46 46 45 54 60 49 52 31 26 50 52 57 53 52
Huawei 184 19 18 16 18 21 18 25 18 17 [ 2 14 4 20 14 19 21 30 21
Apple 133 17 10 11 16 10 R 2 2 | s 11 2 9 16 23 21 1
Alcatel A - | 7 10 9 13 11 5 9 16 10 7 11 9 13 25 9 14 8 13
LG 93 9 9 9 9 10 4 9 14 s 2 o 9 4 7 9 12 6 17 8
Motorola 75 10 5 10 7 6 7 8 7 9 7 6 1 7 9 13 12 7 5 14 5 &
Sony 7 9 6 6 7 8 6 7 7 8 4 8 6 7 7 0M 6 10 4 9
Siemens 66 8 6 8 6 6 6 8 5 7 2 4 7 6 13 3 7 6 14 8
Panasonic 45 5 4 2 74 3 2 ¢ 1 IHNIBEEN - 3 2 3 4
HTC 42 4 4 3 4 5 s IR : R 27 4 6 5 4
Lenovo 4 5 3 4 4 4 4 7 5 4 6 0 4 303 3 1 2 1 19 s
ZTE 33 4 3 3 4 3 2 4 3 4 5 3 2 2 5 3005 1
Vivax 9 1 3 5 1 1 4 2 2 2 1 2 2 2 10 4 1
Tesla s 2 1 1 2 2 2 2 3 1 1 2 1 2 3
Asus 05 0 1 0 1 o 1 1 1 0 1 101 1
Aiwa 04 1 1 2 1 1 12
Sencor 0,3 1 0 1 0 0 1 0 0 1 0
Dell 02 0 0 1 1 0 1
Thompson 0.2 0 0 1 1 0 1
Sega 0.2 0 1 0 0 0 1
Z:;:gpSGr”” 02 0 1 0 0 0 0
BenQ 01 0 0 0 0 0
Bosch 0,1 0 0 1 0
Candy 0,1 0 0 0 0
Nikon 01 0 0 0 0 1
Acer 0.1 0 0 0
Ostalo 32 3 3 4 3 2 1 3 5 4 2 3 3 9 3 1 10 3
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Da Ne Da Ne Da Ne
N 602 258 344 241 361 52 550
Samsung 75,8 75 76 78 74 78 76
Nokia 50,4 47 53 48 52 57 50
Huawei 18,4 18 18 17 19 12 19
Apple 13,3 12 15 13 14 18 13
Alcatel 10,1 12 9 12 9 16 9
LG 9,3 8 10 9 9 8 9
Motorola 7.5 8 7 8 7 13 7
Sony 7 8 6 8 6 18 6
Siemens 6,6 6 7 6 7 8 7
Panasonic 4,5 6 4 4 5 6 4
HTC 4.2 3 5 2 5 2 4
Lenovo 4 5 3 5 3 4 4
ZTE 33 n 2 4 4
Vivax 1,9 1 3 1 3 2
Tesla 1,6 1 1 2 2
Asus 0,5 0 1 0 0 0
Aiwa 04 1 1 4
Sencor 0,3 1 1 0
Dell 0,2 1 1 3
Thompson 0,2 1 1
Sega 0,2 0 0 0
PhilipsGrunding 02 0 0 0
BenQ 0,1 0 0 0
Bosch 0,1 0 0 0
Candy 0,1 0 0 0
Nikon 0,1 0 0 0
Acer 0,1 0 0
Ostalo 3.2 4 3 3 3 5 3
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K2. Koje brendove racunara, lap topova, tableta ste koristili ili koristite trenutnno?

Viestruki odgovori; baza: 75% ukupne ciline populacije. Podaci izraZeni u %.
* Manji broj ispitanika (<30), treba uzeti u obzir samo kao pokazatelj

= 3] w
_ = = 3 § 'E _ _ 88 w o o pres > Bz
$ ¥ 5§ T Eren £ 3 ¥ B o8 B EES R 28 = 2 oa%
S % & 5 EETr 3 2 4 4% v 5 525 5 8 3 & g &=
© & 9 g T g 0 5 5 g B oOc
8 v >L>£ — " L o
N § 8§ 8 8 % &8 B8 § &8 8 =3 &8 r B B A 5 8 3 o & B
Samsung 252 27 23 28 27 20 25 21 26 28 23 22 28 18 29 30 19 18 12 31
Lenovo 21,7 20 23 21 23 20 31 21 20 19 27 22 22 18 14 38 16 30 20 18
LG 153 13 18 16 21 20 16 13 16 n 7 17 10 9 12 17 14
Asus 14,8 15 15 11 14 19 15 20 16 17 13 11 15 15 7 10 22 23 15 13
Toshiba 13,8 17 11 12 14 15 14 18 15 9 13 17 11 34 17 13 8 13 26 14
Hewlett Packard 134 16 11 17 14 - 14 18 11 19 12 15 11 19 15 8 18 16 10
Dell 9,9 11 9 8 11 9 - 8 11 9 11 7 12 6 14 9 6 13 18 10
Acer 9,7 13 6 11 9 10 4 11 10 10 8 10 12 10 9 14 15 10 12 13 10 7
Apple 85 9 8 6 10 7 7 8 11 9 11 13 8 10 31 8 6 9 3
Sony 75 9 6 7 6 11 14 7 5 10 4 7 6 9 5 16 8 3 5 6 10
Intel 37 5 2 2 5 2 4 4 2 8 1 6 4 4 7 1 8 6 8 2
Fujitsu 3 5 1 4 4 5 2 4 3 2 2 6 2 4 1 3 4 10 3
Panasonic 2,6 2 3 3 3 1 3 3 3 2 5 4 3 3 4
Alcatel 2,3 1 3 3 1 4 4 1 3 3 3 3 1 5 3 8 3
Siemens 2,1 2 2 2 3 1 5 1 3 3 5 2 2 2 3 2 4 4 1
PhilipsGrunding 2 2 2 2 3 1 5 2 1 0 5 4 3 4 3
Huawei 1.8 2 1 2 1 2 3 1 3 3 2 2 2 2 3 2
Nokia 1.6 3 0 1 1 3 5 2 3 2 2 2 3
Vivax 1.6 1 2 1 0 4 2 2 2 3 2 2 1 1 2 6 1
Tesla 1 1 1 2 1 1 1 1 1 1 1 2 6 1 2 1 1
MSI 1 2 0 2 1 1 2 1 2 1 1 1 4 1
HTC 03 0 0 0 1 1 1 0 1 1
TP-Link 03 0 0 1 1 1 0 0 1 0
Nikon 03 0 0 0 0 1 1 0 0 2 0
Fuji 02 0 1 0 1 0 1
Gigabyte 02 0 0 1 1 1 1
Thompson 0.2 0 0 0 0 1 1
Logitech 0.2 0 0 1 0 1 1
Motorola 0.2 0 0 0 0 0 1
Canon 0,1 0 0 0 1 0 1
Candy 0,1 0 1 0 0 0 0
Ostalo 6,2 5 7 5 2 7 7 5 6 4 3 14 7 5 15 10 6 4 5 5
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BREND AIWA — PREPOZNAVANJE ZASTITNOG ZNAKA

Da Ne Da Ne Da Ne
N 470 211 259 198 272 46 425
Samsung 25,2 27 24 28 23 28 25
Lenovo 21,7 22 21 21 22 35 20
LG 15,3 12 18 [ 9] 20 ] 17
Asus 14,8 11 18 13 16 15 15
Toshiba 13,8 14 14 14 13 14 14
Hewlett Packard 134 n n 12
Dell 9,9 12 8 14 7 14 10
Acer 9,7 10 9 11 9 20 9
Apple 8,5 8 9 7 9 5 9
Sony 7.5 6 8 7 8 4 8
Intel 3,7 2 5 3 4 8 3
Fujitsu 3 4 2 5 2 5 3
Panasonic 2.6 0 4 1 4 3
Alcatel 2.3 1 4 4 2
Siemens 2.1 3 2 2 2 2
PhilipsGrunding 2 4 0 4 0 2 2
Huawei 1,8 1 3 0 3 2
Nokia 1,6 3 0 2 2
Vivax 1,6 0 3 1 2 2
Tesla 1 1 1 2 1 1
MSI 1 1 1 1 1 1
HTC 0,3 1 1 0
TP-Link 0,3 1 1 0
Nikon 0,3 1 1 0
Fuji 0,2 0 0 0
Gigabyte 0.2 0 0 0
Thompson 0,2 0 0 2
Logitech 0,2 0
Motorola 0,2 0
Canon 0,1 0
Candy 0,1 0 0
Ostalo 6,2 5 7 4 7 7 6
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BREND AIWA — PREPOZNAVANJE ZASTITNOG ZNAKA

K2. Koje brendove radio prijemnika ste koristili ili koristite trenutno?

Visestruki odgovori; baza: 40% ukupne ciline populacije. Podaci izraZeni u %.
* Manji broj ispitanika (<30), treba uzeti u obzir samo kao pokazatelj .
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Samsung 25,5 29 22 18 26 36 26 30 16 34 32 19 13 29 19 17 8 25 28 I 15 35
Sony 22,4 23 22 15 24 28 21 24 20 27 24 18 18 25 16 16 21 27 21 24 24
PhilipsGrundi .. 1
ng 14,9 18 12 20 16 7 13 12 22 8 E EEl 19 12 20 33 5 16 7 13 25 14
Aiwa 14,5 n M 14 11 12 13 12 12 15 18 16 17 8 8 14 23 15 19
LG 12,6 13 13 7 15 16 21 9 13 18 14 10 5 14 9 M1 19 4 4 18
1
Panasonic 11 10 12 7 16 5 3 1 18 10 12 6 16 13 8 8 7 12 20 32 8
Pioneer 7,8 12 6 8 10 6 4 5 7 4 16 8 8 16 5 6 4 32 6
Nokia 57 5 7 5 5 4 9 8 5 4 4 7 4 8 9 8 4
Vivax 53 5 6 13 2 3 4 8 1 8 2 7 3 5 5 9 9 10 2
Bosch 3,9 5 2 10 1 1 5 4 3 8 4 2 4 4 7 7 10
Toshiba 3,7 4 4 1 5 3 3 8 4 2 7 2 5 2 4 4 13 2
Siemens 3 4 2 8 3 5 1 5 3 2 3 2 4 7 4 1
Sharp 2,9 1 4 4 5 4 2 3 2 4 2 5 2 4 8 2 4 4 2
Tesla 2,4 2 2 7 1 4 2 2 2 4 2 3 2 2 10 1
Huawei 2,3 3 1 3 1 3 4 6 1 3 2 4 4 1
Candy 1,6 2 1 4 1 2 1 1 2 2 2 2 2 10 1
Motorola 1.4 2 1 4 1 3 3 2 2 1 1 5
Apple 14 3 11 3 3 4 2 2 3
Electrolux 1,4 2 5 3 1 2 3 2 0 1 2 10
Canon 1.4 1 3 1 1 2 1 3 2 1 1 1
Xerox 1,2 2 3 1 2 2 2 2 2 5 1
HTC 1.1 1 1 1 1 1 1 2 2 2 2
Acer 0,9 2 3 5 3 3 3
Lenovo 0,8 2 1 1 1 1 1 1 2 1 1 1 2 1
Thompson 0,8 1 1 1 2 1 1 1 1 1 2 2
Alcatel 0,8 1 1 2 1 1 1 1 1 1 5
Dell 0,7 1 1 1 1 1 1 2 1 1 1 1
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BREND AIWA — PREPOZNAVANJE ZASTITNOG ZNAKA

ZTE 0,7 1 1 1 1 1 1 2 1 1 1 2

Daewoo 0,5 1 2 2 2 1 1

Fujitsu 03 1 1 1 1 1 8

Sanyo 0,3 1 1 1 1 1 1

Asus 03 1 1 1 1 1 1

Gigabyte 03 1 1 1 1 1 1

Hewlett

Packard 0,3 1 1 0 1 1 3

Logitech 0,3 1 1 0 1 1 3

6
Ostalo 17,3 14 21 5 7 25 15 16 11 15 18 17 19 34 7 24 4 26 4 13
Da Ne Da Ne Da Ne

N 252 142 110 133 119 41 212
Samsung 25,5 24 27 26 25 17 27
Sony 224 19 27 21 24 21 23
PhilipsGrunding 14,9 16 14 17 12 20 14
Aiwa ws NN T D T
LG 12,6 10 16 10 15 5 14
Panasonic 11 13 9 11 11 13 11
Pioneer 7.8 17 6
Nokia 57 4 8 5 6 8 5
Vivax 53 6 5 7 4 15 3
Bosch 39 5 2 5 2 10 3
Toshiba 3,7 2 6 2 5 2 4
Siemens 3 3 3 3 3 7 2
Sharp 2,9 2 4 3 3 3
Tesla 24 3 2 4 1 9 1
Huawei 2.3 2 2 2 3 2 2
Candy 1,6 2 1 2 1 8 0
Motorola 14 2 1 2 1 5 1
Apple 14 1 2 1 1 2
Electrolux 14 2 3 8 0
Canon 1,4 1 2 1 2 1
Xerox 1,2 1 1 2 1 0
HTC 1.1 2 1 2 1
Acer 0,9 2 2 1
Lenovo 0,8 0 2 0 1 1
Thompson 0,8 1 1 1 1 3 0
Alcatel 0,8 1 1 1 1 0
Dell 0,7 2 1 1
ZTE 0,7 2 1 1
Daewoo 0,5 1 1 1
Fujitsu 0,3 1 1
Sanyo 0,3 1 1
Asus 0,3 1 1 0

Ipsos Strategic Marlketing




BREND AIWA — PREPOZNAVANJE ZASTITNOG ZNAKA

Gigabyte 0,3 1 1
Hewlett Packard 0,3 1 1
Logitech 0,3 1 1
Ostalo 17,3 18 16 16 19 8 19

K2. Koje brendove audio aparata i opreme ste koristili ili koristite trenutno?

Visestruki odgovori; baza: 37% ukupne ciline populacije. Podaci izraZeni u %.
* Manji broj ispitanika (<30), treba uzeti u obzir samo kao pokazatelj .
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Samsung 37,2 34 41 42 33 43 40 34 41 36 KA 26 34 48 34 22 37 46 40 25 36
Sony 32,1 34 30 19 38 3 19 30 41 35 28 31 30 35 21 90 24 19 27 45 28
LG 17,5 8 17 12 14 53 14 11 22 28 7 4 18 17 19 23 12 15 4 2

Aiwa 16,7 22 18 8 17 23 10 6 2 18 13 17 21 16 18 28 12
11 9 oI -El> +« R 8 4 8 4 12

Panasonic 12 17 6 7 18 4

PhilipsGrundi

ng 7.6 9 6 4 12 2 1 5 11 3 15 9 12 9 3 10 22 7
Pioneer 6.9 0 3 6 8 5 6 11 5 9 25 8 4 19 8 5 18 4
Nokia 6.1 2 1M 5 7 6 1 6 4 7 6 6 4 7 4 7 6 12 5
Apple 58 7 5 4 6 7 6 7 8 5 4 6 6 3 7 13 4 6
Huawei 39 2 6 6 3 5 7 3 5 8 3 7 54 2 2 8 3
Siemens 3,6 6 1 4 3 4 6 2 7 6 5 34 2 7 13 1
Bosch 34 4 2 6 3 2 9 2 4 5 2 3 3 4 22 6 5 3
Vivax 2,9 4 2 8 1 2 2 6 3 4 4 6 2 3 2
Acer 2,7 4 2 2 7 4 1 4 4 4 5
MSI 24 4 3 4 4 2 2 4 3 2 3 3
ZTE 2 3 1 4 1 4 2 4 2 1 17 1 4
Canon 1,8 3 3 1 1 3 4 2 1 2 4 10
Toshiba 1,8 3 1 3 1 2 3 1 12 2 1 17 2 1
Hewlett

Packard 1,7 3 1 3 2 2 5 5 2 2 7 6
Motorola 15 2 1 2 2 2 3 2 1 17 3 1
HTC 14 1 2 1 2 1 3 2 2 3
Asus 14 2 1 6 2 1 1 5 1 2 7 3
Alcatel 12 2 2 1 1 2 3 1 1 17

Logitech 12 2 2 1 2 2 1 2 3 1
Xerox 0,9 2 4 7 4 54
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BREND AIWA — PREPOZNAVANJE ZASTITNOG ZNAKA

Orion 0,4 1 1 0
Sega 0,3 1 1 0
BenQ 0,3 1 1 0
Tesla 0,2 1 0 0
Lenovo 0,2 1 0 0
Ostalo 9,9 9 11 7 13 7 11
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BREND AIWA — PREPOZNAVANJE ZASTITNOG ZNAKA

K2. Koje brendove video kamera ste koristili ili koristite trenutno?

Viestruki odgovori; baza: 15 % ciljne populacije. Podaci izraZeni u %.
* Manji broj ispitanika (<30), treba uzeti u obzir samo kao pokazatelj .

_: s 2 s g v ow ¥ e
=N & § 57§ 27 % %8 5 2 g3 og o o: 8 g3t
S 5 .3 @ 5 2 R 5 &
S s
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Samsung 32,8 25 50 29 32 37 50 33 27 39 38 19 21 32 34 37 33 25 20 39
Sony 28,9 25 37 28 28 32 25 23 39 40 15 44 9 33 14 100 22 47 25 13 31
Panasonic 9 9 8 7 8 13 12 8 8 2 33 8 13 7 13 27 5
Canon 7,2 8 5 18 5 12 5 12 12 8 4 19 25
LG 58 4 10 4 2 17 25 3 3 13 3 6 3 12
Nikon 43 6 4 9 2 14 4 5 21
Pioneer 33 5 4 5 2 6 4 14 3 5 13 17
Aiwa 3.2 5 6 25 11 4 7
Apple 2,9 4 5 8 6 7 4
BenQ 24 3 4 2 3 4 8 3 7 2
Fujitsu 2,3 3 2 5 4 4 1 5 13
Nokia 2,2 3 4 6 14 3 17
Fuji 2,2 3 4 6 14 3 14
Toshiba 2,2 2 3 4 2 2 4 9 3 6
Huawei 2 3 2 4 4 4 2 8
Siemens 1,8 1 3 5 1 4 2 5 2 6 2
PhilipsGrundin
g 1 3 2 3 6 1 2
Vivax 1 1 5 2 2 1 2
Lenovo 0,9 1 2 2 2 1 7
HTC 0,8 3 1 1 2 1 2
Intel 0,8 3 1 1 2 1 6
Ostalo 9,6 07 8 26 7 5 25 8 6 4 9 14 21 6 25 21 6 23 8
Da Ne Da Ne Da Ne
N 96 57 39 55 40 18* 78
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BREND AIWA — PREPOZNAVANJE ZASTITNOG ZNAKA

Demografija

* Manji broj ispitanika (<30), treba uzeti u obzir samo kao pokazatelj.

Pol

Baza: ukupna ciljna populacija. Podaci izraZeni u %.
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N 625 276 349 258 367 64
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BREND AIWA — PREPOZNAVANJE ZASTITNOG ZNAKA

Region

Baza: ukupna ciljna populacija. Podaci izraZeni u %.
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BREND AIWA — PREPOZNAVANJE ZASTITNOG ZNAKA

Obrazovanje

Baza: ukupna ciljna populacija. Podaci izraZeni u %.
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Godine

Baza: ukupna ciljna populacija. Podaci izraZeni u %.
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BREND AIWA — PREPOZNAVANJE ZASTITNOG ZNAKA

Vrsta naselja

Baza: ukupna ciljna populacija. Podaci izraZeni u %.
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Runi 337 31 %7 A o Il % 2 » BN
Da Ne Da Ne Da Ne
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Prihod domacdinstva u prethodnom mjesecu

BREND AIWA — PREPOZNAVANJE ZASTITNOG ZNAKA

Baza: ukupna ciljna populacija. Podaci izraZeni u %.

o 2 5 T g %8s =% 3 3 3 8 3§ =
£ £ 5 E 3 23% 82 88 & & w4 w4 1 L
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sig
Bez prihoda prethodnog mjeseca 4,4 5 5 3 2 5 4 5
Do 150 € 3.2 2 1 10 2 2 7 1 4 2
151do 500 € 29,9 26 24 31 24
501 do 800 € 16,7 14 19 - 20 21 18 23 13 12 17
801 do 1050 € 9,7 12 8 - 11 12 10 15 8 6 13
Vise od 1050 € 58 7 8 - 4 6 6 7 5
Odbija da odgovori 301 34 35 31 29 33 36 29 25 26
Da Ne Da Ne Da Ne
N 625 276 349 258 367 64 561
sig 0,74
Bez prihoda prethodnog
mjeseca 4,4 4 5 4 1 5
Do 150 € 3.2 3 2 4 4 3
151do 500 € 29,9 24 24 34 25 30
501 do 800 € 16,7 14 14 19 11 17
801 do 1050 € 9,7 11 12 8 13 9
Vise od 1050 € 58 6 7 5 9 5
Odbija da odgovori 30,1 25 37 29
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MoarotBeHo 2a: )KMBKO MUJATOBUK U NMAPTHEPU

LpHa lNopa, centemBpu 2018 roaunHa




BPEHAOT AIWA - NMPEMO3HABAKE HA 3ALUTUTHUOT 3HAK

COAPXXVHA
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BPEHAOT AIWA - NMPEMO3HABAKE HA 3ALUTUTHUOT 3HAK

METOA4OJ/IOTNJA

Ad xok NCTPa>kyBakbe JnLe-B-anLe Co CrnpoBejyBate Ha I/IHTeijy BO AOMOT Ha UCNUTaHNUNTE;

Cobupatbe Ha NOAATOLM 3a penpeseHTaTMBEH NPVUMEPOK 3a Nomnyaauvjata Ha LPHOTropcky rparfaHn Ha BospacT o4 18 — 65
FOANHY;

[oneMmnHaTta Ha NPUMepoKoT e 625;
BnaoT Ha npumMepok e cTpatuduumpad Ha NPUMepPOK Ha BepojaTHOCT o4, 3 dasw, co hasn Ha MpUMepKyBatbe:

- TepuTopwja Ha CTaHMUUTE Ha aHKeTUpare — NpMBAnXKHa ronemMmHa og 200 gomakuHctBa (PPS co BepojaTHOCT npo-
MopLMOHa/Ha Ha rojeMunHara)

- [omakmHcTBaTa ce M3bpaHU CO TEXHUKA Ha CaydajHa pyTa NOYHYBajKU 04 AajeHuTe agpecn (SRSWoR)

- YneHoBWTe Ha AOMaKMHCTBaTa ce CO UcTa BepojatHocT (SRSWOR) — wema Kish;

CTpatuduKalmjata e HanpaseHa BO COM1acHOCT CO:

- Bwugot Ha Hacenba — ypbaHa/pypanHa

- [eo-ekoHOMCKWTe permoHu;

MocT-cTpaTnduKaLlmjaTa e 3BpLLEHa BP3 OCHOBA Ha: POAOT, BO3pacTa, BUAOT Ha Hacenba 1 reo-eKOHOMCKUOT pervoH;

TepeHckata paboTa e m3BplueHa Bo 12% OA BKYMHO aHKeTUpaHWTe nua BO CMTe MOArpynu NponopLyuoHaiHo Ha rose-
MWHaTa Ha NPYMEPOKOT, 1 KOHTPO/A Ha JIOTWKaTa U KOHTUHYWUTETOT e n3BplueHa Bo 100%;

CobupameTo Ha nojaToum e nsspLueHo Bo centemepu 2018 roguHa;
95% wHTepBaa Ha AOBEPAUBOCT 3a 5% 3ayecteHocT e (2,9%, 7,1%),
95% nHTepBan Ha goBepansocT 3a 20% 3adecteHocT e (16,1%, 23,9%),

95% wnHTepBan Ha goBepaMBocT 3a 40% 3auecTeHoCT e (35,2%, 44,8%).
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BPEHAOT AIWA - NMPEMO3HABAKE HA 3ALUTUTHUOT 3HAK

KAYYHU HAOAU

NMO3HABAHKE HA BPEHAOT N JIOTOTO

OnwTo, 44% oA upHOropckara nonynaumuja ce sanozHaeHu co 6pergor AIWA, aoaeka 41% oa ypHoropckara nonyna-
Lumja ce cekaBa Ha n1oroto Ha AIWA.

e Kora ctaHyBa 360p 3a CNOHTaHO npeno3sHaBarbe, 6peHAoT AIWA cnoHTaHo ro cnoMHaa 16% o4 upHoropckarta nonyna-
UMja, N NpeTexHO e Mo3HaT, ocobeHO Ha OHWe KOW LUTO MOPaHO MM KOpUCTene AW MOMEHTANHO MM KOPUCTAT HUBHUTE
npoussoan. MefyTtoa, okony 38% 04 KOpUCHUUMTE Ha npoussoanTe Ha AIWA He ro cnoMHyBaaT OpeHAOT CMOHTaHo, WTO
3Ha4uu Jeka He ce cekaBaaT NPBO Ha Hero Kora pasMucayBaar 3a eNeKTPOHCKN U TEXHUYKN Ypeau.

- MawkwnTe ncnutanuum (23%) noseke oa xeHckute (10%) cnoHTaHO ce cekasBaaT Ha AIWA kako Ha BpeHA 3a enekT-
POHCKN 1 TEXHWYKM ypeaun. He nocTojaTt 3HaunTeNHN pasankmn BO OAHOC Ha ApyrnTe AeMorpadCckm MHANKATOPW.

- 04 apyra ctpaHa, Samsung, Nokia, LG n Sony ce HajnosHaTh 6peHAOBN 3a eNeKTPOHCKN U TEXHUYKU ypeau, buaejku
BO HajrofieM 6poj clyyau ce CroMHyBaaT CNOHTaHo.

e Kora Ke ce 3emaT nNpeasuj CMOHTaHOTO W MpeAn3BMKaHOTO NO3HaBake, 3a Aa ce CTeKHe LenoceH yBuj BO No3HaBakeTo
Ha bpeHaoT AIWA, pesyataTtute nokaxysaart geka 44% og onwtata LpHOropcka nonyaauuja cayliHane 3a oBoj bpena.

- Tpafanute (59%) noseke oA rparaHkuTe (30%) caywHane 3a 6peHaot AIWA. BpeHaoT AIWA e nomanky nosHart Kaj no-
M/ajarta nonynaauuja Ha Bo3pact o4 18-34 rogunw, (35%) v Kaj ucnmTaHMLMTe KOW WTO XMBeaT BO pypasiHUTe Hacen-
6u (35%).

e Jloroto Ha AIWA e nosHaTo 3a 41% oA upHOropckarta nony/aauuja.

- Bo cornacHocT co npenosHaBarbeTo Ha 6peHAoT, 1oroto Ha AIWA 1M e nonosHato Ha MawkuTe (55%) 1 rpafaHute Bo
ypb6aHuTe Hacendu (48%). NMomanky e NosHart Kaj xxeHuTe (28%), Kaj nMLaTa KoM LITO XMBeaT BO NPUMOPCKMOT Aen Ha
LpHa lopa (31%), Bo pypanHuTte Hacenbu (29%), n mefy nomaagata nonynauuja Ha sospact o4 18-34 roanHu (33%).

KOPUCTEHE HA EJIEKTPOHCKN N TEXHUYKW YPEAN

Cekoe nuue Bo LipHa Flopa KopucTeno enekTPoHCKU U TEXHUYKW ypean BO HEKOj MOMeEHT. ONwiTo, TeneBusopure, BU-
aeo pekopaepute, [IBAl, tenedpoHuUTe, KOMNjyTepute, NanTon KoMmmnjyrepure U TabieTute ce HajMHOIY KOpPUCTEHUTE
eNleKTPOHCKMU M TEXHUYKKN YpeaKn Mefy LipHoropckaTta nonysauuja. Kora e Bo npawatwe cneyungpudHo 6pengor AIWA,
JiMuaTa KOW LWITO NOPaHO U KOpUCTese WU T KopUcTaT ce HajMHOIY ayAuo ypeau U onpema, paguo ypeau U BUAeo
Kamepwu.

e Kora ce Bo Npallare Tenesunsop, sugeo pexkopaep, B4 v canunn ypeaun, npounssogmte Ha Samsung (59%), LG (29%) n
Sony (21%) HajuecTo ce KopucTaT Mefy LpHOropckarta nomnynauuja.
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BPEHAOT AIWA - NMPEMO3HABAKE HA 3ALUTUTHUOT 3HAK

TenedoHuTe og Mapkata Samsung (76%) n Nokia (50%) HajuecTo ce KopucTaT Mefy LpHOropckaTa nonynaaumja, a noToa
cnean Huawei (18%).

Samsung (25%), Lenovo (22%), LG (15%) n Asus (15%) komnjyTepute, nanton Kommnjytepute nav tabaetmte ce mefy Hajno-
nynapHute Bo LipHa lopa.

Kora ce Bo npalwwarbe paguo ypeamn, Samsung (26%), Sony (22%), PhilipsGrunding (15%) n AIWA (15%) ce mefy Hajnony-
NapHuTe 6peHAoBMW.

- AIWA paguno ypeamTte MHOTY NOYecTo rm Kopuctat Maxunte (22%) oTKOAKY xeHuTte (6%).

Bo LipHa lopa, ayano ypeaute 1M onpemara Kou LUITO HajuyecTo ce kopucTaTt ce Samsung (37%), Sony (32%), LG (18%) u
AIWA (17%).

- AIWA npoussoauTe Of OBaa KaTeropuja MHOIY NOYecTo MM Kopuctat Mmaxunte (26%) oTKosKy >xeHuTe (5%), kako u
cTapocHara rpyna og 45-54 roagmnuu (33%).

Bnaeo kamepuTte ce HajMasiKy KOpUCTeHa KaTeropuja Ha efleKTPOHCKU U TexHUYKKM ypeamn Bo LipHa Mopa. /luata Kou wTo
MM KOpUCTaT HajyecTo KynyBaaT BUAeo KaMepu oA Mapkata Samsung (33%) u Sony (29%).
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BPEHAOT AIWA - NMPEMO3HABAKE HA 3ALUTUTHUOT 3HAK

KAKO AA CE UATAAT TABEJINTE

Mpuka>kxaHo Ha npumepu

O6pasoBaHMe — NOC/AeAHO 3aBPLUEHO yYUAULLITE:

Mawkun MeHCcKH YpbaHa PypanHa
N 1198 599 599 704 494
sig
bes ¢dopmanHo obpasoBaHue 1,8 2 2 1 2
1-7. oaaeneHne OCHOBHO yYynanwWwTe 51 4 6 “
OcHOBHO yunauLuTe (3aBplueHo, 8 ogaeneHuja) 19,4 17 22
EfHOroAunILHO — ABErOAULLIHO CTPYUYHO yYUAULITE 1,3 1 2 1 1
TpuroAuLWHO CTPYYHO yYUAULITE 11,8 n 10 14
HYeTUpUroguLWHO CTPYYHO YYUAULLITE 40,4 41 39 44 35
CpegHo yunnuuwre 4,6 4 6 6 3
Buwo yunnuwTe, NpBO HUBO HAa YHUBEP3UTET 6,3 8 5 7 5
dakynTeT, akagemuja 8,8 8 10
Maructpatypa 0,3 0 0 1
JokTopat 0,2 0 0 0

e lMmeTO ja objacHyBa BapujabnaTta unu LWITO penaTMBHU QpekBeHLMM ce dajeHn BO Tabenara.

e  BkynHwoT 6poj BO NpBaTa KOAOHA ro NpuKaxkysa NPOLLEHTOT 3a cekoja TabenupaHa kateropuja.

o Cekoj ciliefleH pej npeTcTaByBa NPOLEHTU Ha dajeHaTa Bapujabna BO paMKuTe Ha uctata nog-nonyaauuja.

e Pegot o3HaueH co N ja gaBa ronemuHTa Ha 6asara, T.e. rojleMMHaTa Ha (NoA)NPUMepPOKOT BP3 OCHOBA Ha KOj ce npecMme-
TyBa MPOLEHTOT.

e PefoT 03HaueH O sig, ro NpeTcTaByBa 3HaYeHETO Ha CTAaTUCTMKATa Ha crnopejyBare Ha o4veKyBarbaTta Co pe3yatatuTe Ha
Hab/byayBaHaTa Bapujabna og KoAoHaTa, AOKO/KY CTaTUCTUKATa Ha CropejyBarbe e 3HadajHa, T0a e 03HauYeHo co GyKBU
co 6ena 60ja.

e T[locnegHuoT peg Bo Tabenata 100% nokakysa Aeka cMTe BPeAHOCTU BO KoAoHaTa ce cobumpaat 4o 100, oAHOCHO Aeka ce
JAajleHN MPoLEeHTUTe oj KoJioHaTa.

Hap, npocek Mpocek Mopa npocek

001 010 010

Kenuute Bo Tabenata ce 03Ha4YeHM CO CUHO UAW LPBEHO, JOKOJIKY BPeAHOCTUTE KOW LUTO TUe MM COAPXKaT ce 3HaUNTeNHO Haj,
WAM nogd npocekoT. TPW HUjaHCK Ha CUMHa WK LpBeHa 60ja ce KOPUCTEHW 3a TP HMBOA Ha 3Hadee, HajcBeT/1aTa HujaHca 3a
oTcTanysarbe Ha HuBo 0,10, cpegHaTa HujaHca 3a HMBO 0,05 n HajTemHaTa HujaHca 3a HuBeo 0,01.
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BPEHAOT AIWA - NMPEMO3HABAKE HA 3ALUTUTHUOT 3HAK

MpvMep Ha To/KyBatbe Ha NoAaToLMTe OA NOoTope HaBejeHaTa Tabena (CTpyKTypa Ha obpasoBaHWeTo):

3HauerbeTO Ha CTaTUCTMKATa Ha CropejyBarbe Ha OYeKyBarbaTta Cco pesyataTiTe (3HauerbeTo M CTaTUCTUKUTE Ha cropeay-
Batbe Ha ouekyBarbata CO pesy/iTatute e nomano og 0,01) Hu KaxyBa Aeka pacnpegenbata Ha o6pasoBaHUETO CMOPeE
nonoT/BUAOT Ha Hacenba e 3HavajHa.

Kenuute Bo TabenaTta HM nokaxysaar Aeka NocTojaT 3Ha4YUTENHO NoBeKe Mallku CO TPUIOAWLLHO CTPYYHO YYMAULLTE Ha
HMBO Ha 3Haudetbe 0,05 (BKYNHWOT HPOj Ha aHKeTMpPaHW BO MPUMEPOKOT CO BakoB BWJA Ha obpasoBaHue e 11,8%, n mefy
MaLkmTe 15%). CIMUHO, 3HaUNTENHO NOMan e HPOjOT Ha XKEHW CO BaKOB BUA Ha obpasosaHue (Ha H1Bo og 0,05) - 9%.

Kou 6peHgoBu rvm nosHaBaTe?

YpbaHa PypanHa

N 502 302 200
bpera B 97,8 98 98
Bpeng A 93,2 95 91
Bpeng I 39,1 41 36
BpeHa b 22,3 26
Bpeng 4 22,1 19 27
OcTaHaTu 20,9
He 3Ham HUepeH 0,2 0

Bo cnydaj Ha noBeKke 0AroBopu (MCMUTAHMKOT MOXE Ja Jaje HEKOKY BaauiHW OAroBOPH, MOJANNTETM) MogaToumTe BO
KenuuTe npeTcraByBaaT NMPOLUEHT Ha (nog)nonynalmjaTa Koja WTo ro CNOMHYBa, O4HOCHO, NMO3UTUBHO OAroBapa Ha jaje-
HWOT MOAAAUTET.

Peaot 100% m3ocTaHyBa — BUAEKU NPOLEHTUTE He MoxaT Aa ce cobepat go 100%.
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BPEHAOT AIWA - NMPEMO3HABAKE HA 3ALUTUTHUOT 3HAK

PESY/ITATU

NMo3HaBawe Ha 6peHAOT M N0roTo

M1. 3a kou 6peHAO0BN Ha eN1IeKTPOHCKN U TEXHUUKU ypeau 3a AOMaKUHCTBO cTe caywHane? Hé -
TepecupaaT TEXHUUKUTE U e/IeKTPOHCKUTE ypeAun KoM LUTO ce KopUCTaT BO AOMaKUHCTBOTO, KaKo
WITO ce Te/iIeBU3Op, Buaeo pekopaep, ABA, chywankuv v apyru ayamo ypeau, Kamepu, KOMMjyTepu,
MO6UIHN TenedpoHU UTH. Be monnme aa ce NoTceTUTe Ha KOJIKY € MO)XKHO noBeKe 6peHaoBW.

lNoseKe odzosopu; baza: exynHa yeaHa nonyaayuja. NoBamoyume ce uspazeHu eo %.
* Momanuom 6poj Ha uchumaruyu (<30), mpeba da ce 3eme npedeud camo KaKko hokasamen

Ukupno B AIWA logo poznat
CnoHTaHo nosHaBsatbe Ha 6peHaoT - npeute 10 AIWA logo poznat2 Koristi/o AIWA prizvode
878689
¢ 79
. 63 70 70 65
: o 605762 62 3 62
. 50 433945 4746
8_8 ’ ’ 3633
E l l 41 40 A
E : : E E 16
& & & &
R éc‘,’v‘ R s & & &
. . @ . .
S v ¥ e &\ & »
Nt b'Q @
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Samsung
Nokia
LG

Sony
Vivax
Panasonic
Huawe
Siemens
Lenovo
Apple
Bosch
Toshiba
Tesla
Alcatel
Motorola
HTC
PhilipsGrunding
Asus
ZTE
Pioneer
Candy
Canon
Aiwa
Acer
Nikon
Fujitsu
Dell

Hewlett
Packard

Fuji
Sharp
Intel
BenQ
Electrolux
Orion

Sega

625

87,6
61,7
58,5
54
43
4,7
41,1
39,8
37,1
36,1
36
35,7
35
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25,9
19,5
18,7
18,5
17,9
16
15
144
12,9
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BPEHAOT AIWA - NMPEMO3HABAKE HA 3ALUTUTHUOT 3HAK

TP-Link SN o | - EFEEEEN o EER 7 5 4 4 8 10 4 3 9
Daewoo 5 8 3 5 5 7 3 4 5 5 4 8 5 6 6 502 2
Logitech 5 s 4+ 7R s 7 5 5 5 5 7 2 3 5
Thompson 44 6 3 3 4 B ' s 4 3 4 3 7 3 5 5 3
M| 42 6 3 1 2 3 5 3 5 2 5 2 7 1 2 5
Gigabyte 41 5 3 4 4 > s3Il s 33 + 4 3 s 7 5 1 5
Sencor 38 5 3 R - 2 5 1 4 3 3 5 3 2 3 4
Xerox 29 3 3 4 2 8 4 1 3 2 3 2 2 2 4
Teracell 25 4 1 2 2 4 2 6 3 3 2 1 2 4 7 2 2 1
Ricoh 19 3 1 0 2 3 16 2 2 2 2 2 1 5 o 1 3
Sanyo % 3 1 1 2 2 15 1 1 2 3 2 1 4 1

Seagate 13 2 0 103 13 2 1 101 2 7 1

Hisense 06 1 0 0 1 1 12 11 2 11 1
Ocranaro 152 15 15 17 17 16 13 11 14 17 14 18 58 1118 15 10
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BPEHAOT AIWA - NMPEMO3HABAKE HA 3ALUTUTHUOT 3HAK

M2. N panu KOHKpeTHO cTe cayllHase 3a 6peHgor AIWA?

Eder o0z0e0p; 6aza: skynHa yeaHa nonyaayuja. loGamoyume ce uspaseHu 6o %.
** [omanuom 6poj Ha ucnumaruyu (<30), mpeba da ce 3eme npedeud camo Kako nokazamen

Opste poznavanje

AIWA - Da
56
= = O w
T S = v s © @ o
< = T ] ¥ o s ok B k£ © © s _ 0w 1S4
= 2 8 3 g3t zifFAoyyoB f : fEfog B
= T @ B i3 g5 32 0o w @ & 9 g o x & s
= X § & 3858 o3 s - o ¥ 9 > & Cw § <
T 3 > oz o o o
> > g c -
31 2 1 2 1 1 1
T 7 9 5 3 3 2 18
N 625 308 7 4 9 2 17 366 142 9 7 5 4 414 21 28* 200 7
sig 0,19 0,54
cl 4 4 3 cl 5 4 4
fAa 44,2 59 M 7 S5 8 42 43 48 MM 4 7 9 49 35 38 42 35
I 5 S5 6 6 4 5 5
He 558 41 ‘M 3 5 2 58 57 5 5 6 3 1 51 65 62 58 65
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BPEHAOT AIWA - NMPEMO3HABAKE HA 3ALUTUTHUOT 3HAK

MN3. Aaau cre ro Buaene osa soro? a I wa

Eder odz0e0p; 6a3a: skynHa yeaHa nonyaayuja. lodamoyume ce uspazeHu o %.
* Momanuom 6poj Ha ucnumaruyu (<30), mpeba da ce 3eme npedsud camo KaKko hokasames.

Poznavanje loga

AIWA = Da Ne
59
o
= - o = w w w
T s = w [e] w ©
¥ o = o = = w o o < s
s 3 & 5 8gpi23 %3 o3 3 % s % E iy g & 8 & § gt
T & ¢ 8 223:33% 98 & w ow ow 8 & 328 - g g o = §¢
= X 3 v 2 o S ¢ O3 S = - ™ ~ ol > & Co =2 % — — E ¥ = =
=¥ £ I > z = v 3 g T O
[¥a)
1
30 31 17 29 15 23 12 13 41 21 . " 18
N 625 8 7 4 9 5 117 366 142 9 7 5 124 4 ; 28 20 187 (5) 61 36 8
sig 0,06
[a 41,3 42 46 36 40 49 46 48 44 45 20 33 i 50 49
He 58,7 58 54 69 64 60 51 67 54 52 56 52 55 80 67 g 50 51 49
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BPEHAOT AIWA - NMPEMO3HABAKE HA 3ALUTUTHUOT 3HAK

Kopucteme Ha eN1eKTPOHCKN U TEXHUUKN ypeaun

K1. Koun oA cJieAHUTEe KaTeropnm Ha eNeKTPOHCKN N TEXHUUKU ypeaAn CTe I'M Kopucrtesie nopaHo

UWIN MOMEHTAJIHO TN KOpUCTUTE BO AOME]I&VIHCTBOTO?

loseKe odzosopu; baza: exynHa yeaHa nonyaayuja. Nodamoyume ce uspazeHu o %. .

* Momanuom 6poj Ha ucnumaruyu (<30), mpeba da ce 3eme npedsud camo KaKko hokasames.

nOPaHEI.IJHO U cerawiHo Kkopucrtemwe

Ukupno
Upoznat sa AIWA logo

W Upoznat sa AIWA
Koristi/AIWA proizvode

’ 95 95 , 94 93

1 81

. . e 71 73

: : 4 64

9.6 9.6 E 52 52 46 45

H H 75 ’ 28

H H . : ? 21 21

E E E 40 37 -

. . . = = 15 I 0 0 O

TV, VCR, DVD Telefoni Racunari, lap  Radio uredaji Audio uredajii Video kamere Nista od
topovi, tableti oprema navedenog
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BPEHAOT AIWA - NMPEMO3HABAKE HA 3ALUTUTHUOT 3HAK

K2. Kou 6peHaoBu Ha TeneBusopwn, Bugeo pekopaepu, 1B, 1 caimuHmn anapati cte ru Kopucrene
WIN MOMEMHTaJIHO T'U Kopucture?

loseKe odzosopu; baza: 96% 00 exynHama yeaHa nonyaayuja. llodamoyume ce uspazeHu eo %.
* Momanuom 6poj Ha ucnumaruyu (<30), mpeba da ce 3eme npedsud camo KaKko hokasames.
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= - o 9 w w w
T s = a o w
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S X (@] I =9z &5 E [ — 32} < L £ > of [e] = =
(W) (] oD = B s o [ [~ — — — ©
b R 3 - o3 n X n 2 S T
> - g o = 0
o
c
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o Al ™ - Al - - M - al — — — ™ ~ ~ ~ — -
Samsung 59,4 61 58 58 62 55 58 62 53 58 62 61 58 57 64 52 63 65 51 68 56

LG 288 29 29 21 28 21 27 2 36 25 31 26 17 27 36 24 34

Sony 21,4 16 15 22 27 16 22 23 26 24 20 25 19 19 19 14 29
Vivax 15,7 13 18 17 14 18 19 16 13 17 14 16 15 13 21 8 10 20 13 9 11
Panasonic 127 14 11 8 8 13 15 8 13 13 9 9 14 21 28
PhilipsGrunding 7.8 0 6 9 1 9 8 6 8 8 8 7 29 7 9 9 9
Tesla 57 6 6 7 7 6 4 6 10 2 5 4 13 6 9 2
Toshiba 4,8 5 5 5 5 5 5 5 7 5 2 5 4 5 2 2 9
Siemens 2,7 2 3 1 4 2 3 2 5 2 3 2 3 3 2 3 2 3 17
Nokia 1,4 2 1 1 1 4 3 1 2 3 1 1 2 5 1

Asus 1,4 1 2 2 1 1 1 1 2 2 1 1 1 1 2 2 2

Bosch 1,3 1 1 1 1 3 2 1 2 1 1 2 1 2 2 4
Sharp 1 1 1 2 1 1 2 1 4 1 1 1 1 4
Aiwa 1 1 1 4 2 1 0 1 3 1 1 3 1

Lenovo 0,9 1 1 1 1 1 1 1 2 1 1 1 1 3 2
Huawei 0,9 1 1 0 1 1 2 1 1 1 0 1 1 1 1

Orion 0,9 1 1 1 3 1 1 2 1 1 1 2 4

Fuji 0,7 1 0 2 1 1 1 1 1 1 0 0 3 5
Apple 0,7 1 0 1 0 1 1 1 1 1 0 1 1

Fujitsu 0,7 1 1 1 0 0 2 0 1 2 0 1 0 2

Pioneer 0,7 1 0 1 1 1 1 1 0 1 1 1 3
Nikon 0,5 1 1 0 2 0 2 1 1 6
HTC 04 1 0 1 1 1 1 1 1 1 1
Thompson 0,4 1 1 0 1 0 1 1

Daewoo 0,3 1 0 1 1 1 1 0 2
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BPEHAOT AIWA - NMPEMO3HABAKE HA 3ALUTUTHUOT 3HAK

MSI 0,3 1 1 0 0 1 0 0 1 1
Candy 0,2 0 0 0 0 0 1 1 0 0 1

Intel 0,2 0 1 1 0 0 3
Dell 0,2 0 0 1 1 0

ZTE 0,2 0 1 0 0 1
TP-Link 0,2 0 1 0 0 1

Canon 0,2 0 1 0 0 1
Alcatel 0,1 0 0 1 0 0 0
Motorola 0,1 0 0 0 0 0 0
Hewlett

Packard 0,1 0 0 0 0 0 0

BenQ 0,1 0 0 0 0 0 0

Ostalo 15.8 12 19 13 ! 23 15 13 M 18 18 21 16 16 25 32 20 13 10 11

la He [a He [a He
N 603 263 339 246 356 56 547
Samsung 59,4 61 58 62 58 68 59
LG 28,8 31 27 28 29 30 29
Sony 21,4 23 20 23 21 20
Vivax 15,7 13 18 16 16 12 16
Panasonic 12,7 12 13 15 11 11
PhilipsGrunding 7,8 8 8 10 6 11 7
Tesla 57 5 6 4 7 5 6
Toshiba 4,8 3 7 3 16 4
Siemens 2.7 2 3 2 3 4 3
Nokia 1,4 0 2 0 2 2
Asus 1,4 1 2 2 2
Bosch 1,3 1 2 1 2 1 1
Sharp 1 1 1 1 1 2 1
Aiwa 1 2 2 10 I
Lenovo 0,9 2 2 1
Huawei 0,9 1 1 0 1 1
Orion 0,9 0 1 0 1 1
Fuji 0,7 0 1 0 1 2 1
Apple 0,7 0 1 0 1 1
Fujitsu 0,7 1 0 1 0 1 1
Pioneer 0,7 1 0 1 0 2 1
Nikon 0,5 1 1 4 0
HTC 04 1 1 0
Thompson 0,4 0 0 1 0
Daewoo 0,3 0 0 0 0 0
MSI 0,3 0 0 0 0 1 0
Candy 0,2 0 0 0 0 0
Intel 0,2 0 0 0
Dell 0,2 0 0 0
ZTE 0,2 0 0 0
TP-Link 0,2 0 0 0
Canon 0,2 0 0 2
Alcatel 0,1 0 0 0
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BPEHAOT AIWA - NMPEMO3HABAKE HA 3ALUTUTHUOT 3HAK

Motorola 0,1 0 0 0
Hewlett Packard 0,1 0 0 0
BenQ 0,1 0 0

Apyru 15,8 16 15 15 17 7 17

K2. Koj 6peHpa, Ha TenedoH cTe ro Kopucresie Wi MOMEHTaJIHO ro KopucTure?

lNoseKe odzosopu; baza: 96% 00 exynHama yenHa nonyaayuja. [lodamoyume ce uspazeHu eo %.
* Momanuom 6poj Ha ucnumarnuyu (<30), mpeba da ce 3eme npedsud camo Kako nokasames.
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Samsung 758 76 75 8 716 70 69 76 82 80 77 82 JBR 7 73 81 61 76 75 81 68 77
Nokia 504 51 50 55 52 42 51 52 46 46 45 54 60 49 52 31 26 50 52 57 53 52
Huawei 184 19 18 16 18 21 18 25 18 17 [ 14 4 20 14 19 21 30 21
Apple 133 17 10 11 16 10 R 2 12 13 [ s 1M1 24 9 16 23 21 11
Alcatel A - | M 10 9 13 11 5 9 16 10 7 11 9 13 25 9 14 8 13
LG 93 9 9 9 9 10 4 9 14 5 12 o 9 4 7 9 12 6 17 8
Motorola 75 10 5 10 7 6 7 8 7 9 7 6 7 7 9 13 12 7 5 14 5 6
Sony 7 9 6 6 7 8 6 7 7 8 4 8 6 7 71 6 10 4 9
Siemens 66 8 6 8 6 6 6 8 5 7 2 4 7 6 13 3 7 6 14 8
Panasonic 45 5 4 2 74 3 2 & 1 IHIEEREN ; 3 2 3 4
HTC 42 4 4 3 4 5 s IR : R 2 7 4 6 5 4
Lenovo 4 5 3 4 4 4 4 7 5 4 6 0 4 3 03 3 1 2 1 19 6
ZTE 33 4 3 3 4 3 2 4 3 4 5 3 2 2 5 3 5 1
Vivax 9 1 3 5 1 1 4 2 2 2 1 2 2 2 0 4 1
Tesla % 2 1 1 2 2 2 2 3 7 1 2 1 2 3
Asus 05 0 1 0o 1 o 1 11 0 1 17 1
Aiwa 04 1 1 2 1 1 12
Sencor 0,3 1 0 1 0 0 1 0 0 1 0
Dell 02 0 0 1 1 0 1
Thompson 0.2 0 0 1 1 0 1
Sega 0.2 0 1 0 0 0 1
ngpSGr”” 02 0 1 0 0 0 0
BenQ 01 0 0 0 0 0 0
Bosch 0,1 0 0 1 0 0
Candy 0.1 0 0 0 0 0
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BPEHAOT AIWA - NMPEMO3HABAKE HA 3ALUTUTHUOT 3HAK

Nikon 0,1 0 0 0 0 0 1

Acer 0,1 0 0 0 0 0

Apyrm 3.2 3 3 4 3 2 1 3 5 4 2 3 3 3 4 9 2 3 1 10 3

[a He [a He [a He

N 602 258 344 241 361 52 550
Samsung 75,8 75 76 78 74 78 76
Nokia 50,4 47 53 48 52 57 50
Huawei 18,4 18 18 17 19 12 19
Apple 13,3 12 15 13 14 18 13
Alcatel 10,1 12 9 12 9 16 9
LG 9,3 8 10 9 9 8 9
Motorola 7.5 8 7 8 7 13 7
Sony 7 8 6 8 6 18 6
Siemens 6,6 6 7 6 7 8 7
Panasonic 4,5 6 4 4 5 6 4
HTC 4.2 3 5 2 5 2 4
Lenovo 4 5 3 5 3 4 4
ZTE 33 n 2 4 4
Vivax 1,9 1 3 1 3 2
Tesla 1,6 1 1 2 2
Asus 0,5 0 1 0 0 0
Aiwa 04 1 1 4
Sencor 0,3 1 1 0
Dell 0,2 1 1
Thompson 0,2 1 1
Sega 0,2 0 0 0
PhilipsGrunding 02 0 0 0
BenQ 0,1 0 0 0
Bosch 0,1 0 0 0
Candy 0,1 0 0 0
Nikon 0,1 0 0 0
Acer 0,1 0 0
Apyru 3.2 4 3 3 3 5 3
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BPEHAOT AIWA - NMPEMO3HABAKE HA 3ALUTUTHUOT 3HAK

K2. Kou 6peHpoBM Ha KowmMjyTepu, fnanton KOMMjyTepu, Tabnetu cre rm Kopucrene wim

MOMEHTAaJ/IHO ' Kopwcwn'e?

loseKe odzosopu; baza: 75% 00 exynHama yenHa nonyaayuja. llodamoyume ce uspasseHu o %.
* Momanuom 6poj Ha uchumaruyu (<30), mpeba da ce 3eme npedeud camo KaKko hokasamen

T s 2 ¢ s & R 5 woow B, s
$ 2 & : §5: 83z 8 owoB & HEf o % S 8 %o
- =73 ~%3 g e b 3 g £oc
> o @
N § 8§ 8 8 % &8 B8 § &8 8 =3 &8 r B B A 5 8 3 o & B
Samsung 252 27 23 28 27 20 25 21 26 28 23 22 28 18 29 30 19 18 12 31
Lenovo 21,7 20 23 21 23 20 31 21 20 19 27 22 22 18 14 38 16 30 20 18
LG 153 13 18 16 21 20 16 13 16 n 7 17 10 9 12 17 14
Asus 14,8 15 15 11 14 19 15 20 16 17 13 11 15 15 7 10 22 23 15 13
Toshiba 13,8 17 11 12 14 15 14 18 15 9 13 17 11 34 17 13 8 13 26 14
Hewlett Packard 134 16 11 17 14- 14 18 11 19 12 15 11 19 15 8 18 16 10
Dell 9,9 11 9 8 11 9 - 8 11 9 11 7 12 6 14 9 6 13 18 10
Acer 9,7 13 6 11 9 10 4 11 10 10 8 10 12 10 9 14 15 10 12 13 10 7
Apple 85 9 8 6 10 7 7 8 11 9 113 8 10 31 8 6 9 3
Sony 75 9 6 7 6 11 14 7 5 10 4 7 6 9 5 16 8 3 5 6 10
Intel 37 5 2 2 5 2 4 4 2 8 1 6 4 4 7 1 8 6 8 2
Fujitsu 3 5 1 4 4 5 2 4 3 2 2 6 2 4 1 3 4 10 3
Panasonic 2,6 2 3 3 3 1 3 3 3 2 5 4 3 3 4
Alcatel 2,3 1 3 3 1 4 4 1 3 3 3 3 1 5 3 8 3
Siemens 2,1 2 2 2 3 1 5 1 3 3 5 2 2 2 3 2 4 4 1
PhilipsGrunding 2 2 2 2 3 1 5 2 1 0 5 4 3 4 3
Huawei 1.8 2 1 2 1 2 3 1 3 3 2 2 2 2 3 2
Nokia 1.6 3 0 1 1 3 5 2 3 2 2 2 3
Vivax 1.6 1 2 1 0 4 2 2 2 3 2 2 1 1 2 6 1
Tesla 1 1 1 2 1 1 1 1 1 1 1 2 6 1 2 1 1
MSI 1 2 0 2 1 1 2 1 2 1 1 1 4 1
HTC 03 0 0 0 1 1 1 0 1 1
TP-Link 03 0 0 1 1 1 0 0 1 0
Nikon 03 0 0 0 0 1 1 0 0 2 0
Fuji 02 0 1 0 1 0 1
Gigabyte 02 0 0 1 1 1 1
Thompson 0.2 0 0 0 0 1 1
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BPEHAOT AIWA - NMPEMO3HABAKE HA 3ALUTUTHUOT 3HAK

Logitech 0.2 0 0 1 0 1 1

Motorola 0,2 0 0 0 0 0 1

Canon 01 0 0 0 1 0 1

Candy 01 0 1 0 0 0 0

Apyrm 6,2 5 7 5 2 7 7 5 6 4 3 14 7 5 15 10 6 4 5 5

[a He la He [a He

N 470 211 259 198 272 46 425
Samsung 25,2 27 24 28 23 28 25
Lenovo 21,7 22 21 21 22 35 20
LG 15,3 12 18 n 20 _ 17
Asus 14,8 11 18 13 16 15 15
Toshiba 13,8 14 14 14 13 14 14
Hewlett Packard 134 n n 12
Dell 9,9 12 8 14 7 14 10
Acer 9,7 10 9 11 9 20 9
Apple 8,5 8 9 7 9 5 9
Sony 7,5 6 8 7 8 4 8
Intel 37 2 5 3 4 8 3
Fujitsu 3 4 2 5 2 5 3
Panasonic 2.6 0 4 1 4 3
Alcatel 2.3 1 4 4 2
Siemens 2.1 3 2 2 2 2
PhilipsGrunding 2 4 0 4 0 2 2
Huawei 1,8 1 3 0 3 2
Nokia 1,6 3 0 2 2
Vivax 1,6 0 3 1 2 2
Tesla 1 1 1 2 1 1
MSI 1 1 1 1 1 1
HTC 0,3 1 1 0
TP-Link 0,3 1 1 0
Nikon 0,3 1 1 0
Fuji 0,2 0 0 0
Gigabyte 0.2 0 0 0
Thompson 0,2 0 0 2
Logitech 0,2 0
Motorola 0,2 0
Canon 0,1 0 0 0
Candy 0,1 0 0
Apyru 6,2 5 7 4 7 7 6
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BPEHAOT AIWA - NMPEMO3HABAKE HA 3ALUTUTHUOT 3HAK

K2. Kon GPGHAOBVI Ha paagvo npueMHUUN CTe N'M KopUuctesie NWJim MOMEHTaJ/IHO T Kopwcwrre?

lNoseKe odzosopu; baza: 40% 00 exynHama yeaHa nonyaayuja. llodamoyume ce uspazeHu eo %.
* Momanuom 6poj Ha ucnumaruyu (<30), mpeba da ce 3eme npedsud camo KaKko hokasames.
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N B & 2 2 8 2 2 F 8 5 3 3 &I E oy R 8 KB og
2 1
Samsung 255 29 22 18 26 36 26 30 16 34 32 19 13 9 19 17 18 25 2 WM 5 35
2 2
Sony 24 23 22 15 24 28 21 24 20 27 24 18 18 5 16 16 21 27 21 4 24
1 2
PhilipsGrunding 149 18 12 20 16 7 13 12 22 8 19 2 20 33 15 16 7 13 5 14
1 1
Aiwa 14,5 ! 18 14 11 12 13 19 12 15 18 16 7 9 8 8 14 23 5 19
1
LG 126 13 13 7 15 16 21 9 13 18 14 10 5 4 9 11 19 4 4 18
1 3
Panasonic 1 0 12 7 16 5 3 11 18 10 12 6 16 3 8 18 7 12 20 2 8
3
Pioneer 7.8 12 6 8 10 6 4 5 7 4 16 8 8 16 5 6 4 2 6
Nokia 57 6 5 7 5 5 4 9 8 5 4 4 7 4 8 9 8 4
Vivax 53 5 6 13 2 3 4 8 1 8 2 7 3 55 9 9 10 2
Bosch 3.9 5 2 10 1 1 5 4 3 8 4 2 4 4 7 7 10
Toshiba 3,7 4 4 5 3 3 8 4 2 7 2 52 4 4 13 2
Siemens 3 4 2 8 3 5 1 5 3 2 3 2 4 7 4 1
Sharp 2.9 1 4 4 5 4 2 3 2 4 2 5 2 4 8 2 4 4 2
Tesla 24 2 2 7 1 4 2 2 2 4 2 3 2 2 10 1
Huawei 23 3001 3001 3 4 6 1 3 2 4 4 1
Candy 16 2 1 4 1 2 1 2 2 2 2 2 10 1
Motorola 14 2 1 4 1 3 302 21 1 5
Apple 14 3 1 1 3 3 4 2 2 3
Electrolux 14 2 0 5 3 1 2 3 20 1 2 10
Canon 14 1 23 1 1 2 3 21 1 1
Xerox 1.2 2 3001 2 2 2 2 2 1
HTC 1.1 1 1 1 1 1 1 2 2 2 2
Acer 0.9 2 3 5 3 3
Lenovo 08 2 1 1 1 1 1 21 1 1
Thompson 0,8 1 1 1 2 1 1 1 2 17 1 2
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BPEHAOT AIWA - NMPEMO3HABAKE HA 3ALUTUTHUOT 3HAK

Alcatel 0,8 1 1 2 1 1 1 2 11 1 5

Dell 0,7 1 1 1 1 1 1 2 1T 1 1 1

ZTE 0,7 1 1 1 1 1 1 1T 1 1 2

Daewoo 0,5 1 2 2 1 1

Fujitsu 0,3 1 1 1 1 1 8

Sanyo 0,3 1 1 1 1 1 1

Asus 0,3 1 1 1 1 1 1

Gigabyte 0,3 1 1 1 1 1 1

Hewlett Packard 0,3 1 1 0 1 1

Logitech 0,3 1 1 0 1 1

1
Apyrn 17,3 14 21 15 7 25 15 16 1 15 18 7 19 34 67 24 4 26 4 13
la He [a He [a He

N 252 142 110 133 119 41 212
Samsung 25,5 24 27 26 25 17 27
Sony 224 19 27 21 24 21 23
PhilipsGrunding 14,9 16 14 17 12 20 14
Aiwa ws NN T D T
LG 12,6 10 16 10 15 5 14
Panasonic 11 13 9 11 11 13 11
Pioneer 7.8 17 6
Nokia 57 4 8 5 6 8 5
Vivax 53 6 5 7 4 15 3
Bosch 39 5 2 5 2 10 3
Toshiba 3,7 2 6 2 5 2 4
Siemens 3 3 3 3 3 7 2
Sharp 2,9 2 4 3 3 3
Tesla 24 3 2 4 1 9 1
Huawei 2.3 2 2 2 3 2 2
Candy 1,6 2 1 2 1 8 0
Motorola 14 2 1 2 1 5 1
Apple 14 1 2 1 1 2
Electrolux 14 2 3 8 0
Canon 1,4 1 2 1 2 1
Xerox 1,2 1 1 2 1 5 0
HTC 1.1 2 1 2 1
Acer 0,9 2 2 1
Lenovo 0,8 0 2 0 1 1
Thompson 0,8 1 1 1 1 0
Alcatel 0,8 1 1 1 1 3 0
Dell 0,7 2 1 1
ZTE 0,7 2 1 1
Daewoo 0,5 1 1 1
Fujitsu 0,3 1 1 2
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BPEHAOT AIWA - NMPEMO3HABAKE HA 3ALUTUTHUOT 3HAK

Sanyo 0,3 1 1 2

Asus 0,3 1 1 0
Gigabyte 03 1 1 0
Hewlett Packard 0,3 1 1 0
Logitech 0,3 1 1 0
Opyrn 17,3 18 16 16 19 8 19

K2. Kon GPGHAOBVI Ha ayaAuno anapat N orpemMa cte rm Kopucresie Wih MOMeHTaJIHO TM Kopuc-

Ture?

loseKe odzosopu; baza: 37% 00 exynHama yenHa nonyaayuja. [lodamoyume ce uspazeHu eo %.
* Momanuom 6poj Ha ucnumaruyu (<30), mpeba da ce 3eme npedsud camo KaKko hokasames.
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N % L& § g § ) N ™ S § L S ° A By 38 5 8 3
Samsung 37,2 34 41 42 33 43 40 34 41 36 26 34 48 34 22 37 46 40 25 36
Sony 32,1 34 30 19 38 3 19 30 41 35 28 31 30 35 21 90 24 19 27 45 28
LG 17,5 8 17 12 14 53 14 11 22 28 7 4 18 17 19 23 12 15 4 2
Aiwa 16,7 22 18 8 17 23 10 6 29 18 13 17 21 16 18 28 12
Panasonic 12 17 6 7 18 4 11 9 19 6 22 16 - 17 8 4 8 44 12
PhilipsGrundi
ng 7,6 9 6 4 12 2 11 5 11 3 15 9 12 9 3 10 22 7
Pioneer 6,9 10 3 6 8 5 6 11 5 9 25 8 4 19 8 5 8 4
Nokia 6,1 2 11 5 7 6 11 6 4 7 6 6 4 7 4 7 6 12 5
Apple 58 7 5 4 6 7 6 7 8 5 4 6 6 3 7 13 4 6
Huawei 3,9 2 6 6 3 5 7 3 5 8 3 7 54 2 2 8 3
Siemens 3,6 6 1 4 3 4 6 2 7 6 5 34 2 7 13 1
Bosch 34 4 2 6 3 2 9 2 4 5 2 3 3 4 22 6 5 3
Vivax 2,9 4 2 8 1 2 2 6 3 4 4 6 2 3 2
Acer 2,7 4 2 2 7 4 1 4 4 4 5
MSI 24 4 3 4 4 2 2 4 3 2 3 3
ZTE 2 3 1 4 1 4 2 4 2 1 17 1 4
Canon 1,8 3 3 1 1 3 4 2 1 2 4 10
Toshiba 1,8 3 1 3 1 2 3 1 12 2 1 17 2 11
Hewlett
Packard 1,7 3 1 3 2 2 5 5 2 2 7 6
Motorola 1,5 2 1 2 2 2 3 2 2 1 17 3 1
HTC 14 1 2 1 2 1 3 2 2 3
Asus 14 2 1 6 2 1 1 5 1 2 7 3
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BPEHAOT AIWA - NMPEMO3HABAKE HA 3ALUTUTHUOT 3HAK

Alcatel 1,2 2 2 1 1 2 3 1 1 17

Logitech 1,2 2 2 1 2 2 2 1 2 2 3 1

Xerox 0,9 2 4 7 5 4 54

Nikon 0,8 1 1 1 1 7

Sanyo 0,8 1 1 1 1 2

Dell 0,7 1 1 1 1 1 0 1 17 1

Hisense 0,5 1 1 1 4 1 3

Intel 0,5 1 1 1 4 1 3

Sencor 0,5 1 1 2 3 1 4

Candy 04 1 1 1 1 0 2

Orion 04 1 1 1 2 0 2

Sega 0,3 1 1 1 1 0 2

BenQ 0,3 1 1 1 1 1 1

Tesla 0,2 1 0 0 2 0 1

Lenovo 0,2 0 1 0 0 1 1

Apyrw 9,9 9 1 18 10 1 13 7 11 8 7 16 9 11 10 9 6 5 7

la He la He la He

N 229 127 101 117 111 47 182
Samsung 37.2 44
Sony 32,1 34 30 35 29 41 30
LG 17,5 16 20 17 19 21
Aiwa a0 ! [ 3 | & | |
Panasonic 12 17 5 17 7 [ 32 | 6 ]
PhilipsGrunding 7.6 11 3 7 8
Pioneer 6,9 1 18 4
Nokia 6,1 7 5 7 6 11 5
Apple 58 3 9 4 8 2 7
Huawei 3.9 3 5 3 5 5
Siemens 3.6 3 4 4 3 8 2
Bosch 34 5 2 5 2 4 3
Vivax 2,9 3 3 4 2 4 3
Acer 2,7 1 5 1 5 3
MSI 24 1 4 1 4 3
ZTE 2 2 2 2 2 5 1
Canon 1,8 3 3 6 1
Toshiba 1,8 3 3 6 1
Hewlett Packard 1,7 2 1 3 1 7 0
Motorola 1,5 1 2 2 1 2 1
HTC 14 3 3 2
Asus 1,4 2 2 1 2
Alcatel 1,2 1 2 1 1 1
Logitech 1,2 1 2 1 2 2 1
Xerox 0,9 2 2 1
Nikon 0,8 1 2 4
Sanyo 0,8 1 2 4
Dell 0,7 1 1 1
Hisense 0,5 1 1 1
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BPEHAOT AIWA - NMPEMO3HABAKE HA 3ALUTUTHUOT 3HAK

Intel 0,5 1 1 1
Sencor 0,5 1 1 1
Candy 0,4 1 1 0
Orion 0,4 1 1 0
Sega 0,3 1 1 0
BenQ 0,3 1 1 0
Tesla 0,2 1 0 0
Lenovo 0,2 1 0 0
Apyrn 9,9 9 11 7 13 7 11
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BPEHAOT AIWA - NMPEMO3HABAKE HA 3ALUTUTHUOT 3HAK

K2. Kon GPGHAOBVI Ha BUjeo KamMepm cTe rm Kopucresie Wil MOMEHTaJIHO T Kopwcwrre?

loseKe odzosopu; 6baza: 15 % o0 yeaHama nonynayuja. lodamoyume ce uspaseHu 6o %.
* Momanuom 6poj Ha ucnumaruyu (<30), mpeba da ce 3eme npedsud camo KaKko hokasames.
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N 8 8 § & 8 7 & 2 F B F b b g & L 5 » & & b g
Samsung 328 25 50 29 32 37 50 33 27 39 38 19 21 32 34 37 33 25 20 39
Sony 28,9 25 37 28 28 32 25 23 39 40 15 4 9 33 14 100 22 47 25 13 3
Panasonic 9 9 8 7 8 13 12 8 8 2 33 8 13 7 13 27 5
Canon 7.2 8 5 18 5 12 5 12 12 8 4 19 25
LG 58 4 10 4 2 17 25 3 3 13 3 6 3 12
Nikon 4,3 6 4 9 2 5 14 4 5 21
Pioneer 33 5 4 5 2 6 4 14 3 5 13 17
Aiwa 32 5 6 25 11 4 7
Apple 2,9 4 5 8 6 7 4
BenQ 2,4 3 4 2 3 4 8 3 7 2
Fujitsu 2,3 3 2 5 4 4 1 5 13 7
Nokia 2,2 3 4 6 14 3 17
Fuji 2,2 3 4 6 14 3 14
Toshiba 2,2 2 3 4 2 2 4 2 9 3 6
Huawei 2 3 2 4 4 2 4 2 8
Siemens 1,8 1 3 5 1 4 2 5 2 6 2
PhilipsGrundi
ng 1 3 2 3 6 1 2
Vivax 1 1 5 2 2 1 2
Lenovo 0,9 1 2 2 2 1 7
HTC 0,8 3 1 1 2 1 2
Intel 0,8 3 1 1 2 1 6
Apyrn 9,6 07 8 26 7 5 25 8 6 4 9 14 21 6 25 21 6 23 8
[a He la He la He
N 96 57 39 55 40 18* 78
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BPEHAOT AIWA - NMPEMO3HABAKE HA 3ALUTUTHUOT 3HAK

Samsung 32.8 22 48 19 12 38
Sony 28,9 31 26 32 25 23 30
Panasonic 9 13 4 9 19 7
Canon 7.2 6 9 6 9 6 7
LG 58 3 10 2 12 7
Nikon 4,3 7 8 12 3
Pioneer 3,3 4 3 6 4
Aiwa 32 5 6 17

Apple 2,9 2 5 3 2 4
BenQ 24 4 4 6 1

Fujitsu 2.3 2 3 2 3 1

Nokia 2,2 4 4 3
Fuji 2,2 4 4 12

Toshiba 2.2 4 2 2 3
Huawei 2 2 2 2 2 2
Siemens 1,8 4 4 2
PhilipsGrunding 1 2 2 1

Vivax 1 2 2 1

Lenovo 0,9 2 2 1

HTC 0,8 2 2 1

Intel 0,8 2 1 1

Lpyrm 9,6 12 6 14 4 4 11
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BPEHAOT AIWA - NMPEMO3HABAKE HA 3ALUTUTHUOT 3HAK

Aemorpaduja

* Momanuom 6poj Ha ucnumaruyu (<30), mpeba da ce 3eme npedsud camo KaKko hokasames.

Mon

baza: ekynHama yesHa nonyaayuja. lNodamoyume ce uspaseHu eo %.

sig
Maluku
KeHck
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Maluku
KeHckn
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0,22 0,92 0,1
49,2 51 52 43 37 55 45 51 48 49 47 52 45 53 33 42 40
50,8 49 48 57 63 45 55 49 52 51 53 48 55 47 67 58 60
[a He [a He [a
625 276 349 258 367 64
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BPEHAOT AIWA - NMPEMO3HABAKE HA 3ALUTUTHUOT 3HAK

PervnoH

baza: ekynHama yesHa nonyaayuja. lNodamoyume ce uspaseHu eo %.

s 2 ¢ 58 . 88, w8 8 8 ¥ g5;
: §3:%2: S8 3 3 3 8 % £ 32§ g% %8 € 8 g¢
3 f S5 oo | ; | ; 3 ® o g0 3 L 9w Quwow 2 o2&
© s S s g8 % 39 0 0 "Q 0 ol o n 2 X s - = = = I c
= X 3 O3 S = - = & 34~ S h by s § =5
> > =] I cc — A DB T O
N 8 8 =5 &8 9 85 & 8 3 ¥ o & 5 5 8 5 8 8
© o o — o — ~l — — — < o — — —
sig 0,22
CeBepeH 278 29 27 26 25 23 32 19
LleHTtpan
eH 479 50 46 EEQ 48 41 5 52 60 59
Mpumop
CKM 24,3 21 27 19 26 24 B 22 17 17 22 29 28 5 19 28 21 34 28
Aa He Aa He fa He
N 625 276 349 258 367 64 561
sig 0,19 0,09
CeBepeH 27,8 30 26 28 28 33 27
LleHTpaneH 47,9 49 47 54 44 53 47

MpuMopcky 24,3 21 27 29 13 26

Ipsos Strategic Marlketing




BPEHAOT AIWA - NMPEMO3HABAKE HA 3ALUTUTHUOT 3HAK

O6paszoBaHue

baza: ekynHama yesHa nonyaayuja. lNodamoyume ce uspaseHu eo %.

T s o 9 o o s w o
< < T 9] ¥ © © @2 w S S S o = d
= 3 & 3 & 3 ¥ F 8 z 2,58 2 9,94 0w 8 B3
S g & £ = 2 @8 ¥ B & &'zF5 o - Z T g &4
= x § o 3 - >~ & 3% g » & g T =
= = 2 - B 3 T O dg
N 4 8 - ® g o & 8 82 3 ¥ - & &5 B 8 5 g8 B8
© ) ™ N — - - < N pa = pa
sig
OCHOBHO yHnanwte nam
NMOHWCKO 18,7 14 23 33 12 15 23 18 34 10 37 45 61 28 1 5 19
CpesHo yunauniwite 58,6 65 52 54 59 63 63 55 62 50 63 50 46 34 60 70 68 37 56
Buwo yynauute nam
YHUBep3uTeT 22,7 21 24 [ 22 28 22 20 16 27 14 9 5 12 29 27 El 25

[a He [a He [a He
N 625 276 349 258 367 64 561
sig 0,54 0,06 0,21
OCHOBHO yumamLITe Uan
MOHWNCKO 18,7 18 19 16 21 21 18
CpegHo yunauiite 58,6 57 60 57 60 49 60
Buwwo yunnumwte unm
yHUBep3uTeT 22,7 25 21 27 20 30 22
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BPEHAOT AIWA - NMPEMO3HABAKE HA 3ALUTUTHUOT 3HAK

Ffoanun

baza: ekynHama yesHa nonyaayuja. lNodamoyume ce uspaseHu eo %.
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sig
18-
34

35-

40 35 42 24 30 42 39 36 45
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39 37

38,2

20 20 19 42 11 28 31 20 19

20
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18
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20,3
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18 27 18
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17 27
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15

2 22

21,6

54
55-
65

25 29 14 13 17 17

12

16
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BPEHAOT AIWA - NMPEMO3HABAKE HA 3ALUTUTHUOT 3HAK

Bua Ha Hacenba

baza: ekynHama yesHa nonyaayuja. lNodamoyume ce uspaseHu eo %.
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Ipsos Strategic Marlketing




BPEHAOT AIWA - NMPEMO3HABAKE HA 3ALUTUTHUOT 3HAK

Mpuxoa Ha AO0OMaKVUHCTBOTO BO NPETXOAHMOT Mecel],

baza: ekynHama yesHa nonyaayuja. lNodamoyume ce uspaseHu eo %.
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ApywTBo 3a 3actanyBame oa o6nacTa Ha MHAYCTPUCKA CONCTBEHOCT
XKNBKO MUJATOBUK AHL MAPTHEPC OO Ckonje
yn. ame 'pyeB 6p.3/2-11
Tenedon 3 215 098 Ten/®akc 3 222 175

ao
OPXABEH 3ABO[ 3A
MHOYCTPUCKA COMCTBEHOCT
HA PENMYBJIMKA MAKEOOHUJA
OOAENEHNE 3A TPITOBCKN MAPKW
CKOnJe

MNpeamet: [JOCTABYBAHE JOKA3U U MOJACHYBAHSE HA UCTUTE
BO BPCKA CO NOAHECEHNOT NMPUTOBOP

BPCKA: Per. 6p. 3125/1 AIWA
yn. 6p. 10-3125/1-2018  TM/IR 1406247 oa 28.09.2018

Co nopHeceHunoT npurosop Yn.6p.10-3125/1-2018 TM/IR 1406247 op 28.09.2018

e nobapaHo da ce opbBue npujaBata Ha Tproeckata mapka “‘AIWA” IR 1406247 Ha

noaHocutenot “DANVISTANO TRADING LTD”, objaBeHa Ha geH 07.06.2018 roguHa BO

macHukotr Ha WIPO 2018/21 3a npousBogute BO knacara 07, 08, 09 u 11 ozn
(quaHCKaTa Knacudukaumja n e HajaBeHO focTaByBawe Ha:

1) WsjaBa Ha nogHocuTenoT Ha npurosopoT AIWA CO., Ltd. u,
2) WNssewrtaj o aHkeTata cnpoBedeHa o AreHuMja 3a UCNUTYyBakwe Ha jaBHO
mucnewe “Gauss Poll"og Ckonje,

Kown pokasu nogHocuTenoT ry AocTaByBa BO paMKi Ha OBOj MOAHECOK, CO nocebeH ocBpT
(obpasnoxeHue) Ha ncTurte.

OHa wto ocobeHO e BaxHO Aa ce HanomeHe e hakTOT Aeka cnpoBedeHaTa aHkeTa
nokaxa geka,

1) Moseke opn 2/3 op nonynauujata Bo MakenoHuja ro npenosHasaaTt U
NoroTto U Ha3uBOT Ha KOMNaHujaTta “AIWA*“ 1.e.,

2) TproBckata mapka “AIWA” yxuBa 3HaYUTenHa npeno3HaTNIUBOCT of
CTpaHa Ha NpoceyvyHUTe NMOTPOLIYBAaYMU U TOa BO NPOLEHT of (45 + 9,35)
54,35% oa paboTtHocnocoGHata nonynauuja Bo PenyGnuka

MakenoHwuja.
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OpywTso 3a 3acTanyBaie of obnacra Ha MHAYCTPUCKA CONCTBEHOCT
XMBKO MUJATOBUK AHA NMAPTHEPC OO0 Ckonje
yn. Aame pyeB 6p.3/2-11
TenedoH 3 215 098 Ten/®akc 3 222175

OcBpT Ha M3jaBa Ha noaHocuTenoT Ha npurosopot AIWA CO., Ltd.

KomnaHujaTa 3a enektpoHcku ypeamn “AIWA”, nogHOCUTEN Ha NpUroBOPOT KaKo W
NOAHOCUTEN Ha OBOj AOMWUC € OCHOBaHa BO jyHu 1951 rogmHa co Hasms “AIKO Denki
Sangyo Co., Ltd” kako nponsBoamTen Ha mukpodoHu. Bo okTtomepu 1959 roguHa ro
npomeHu ceoeto ume Bo “Aiwa Co., Ltd". Aiwa ro cosgage npBMOT janoHCKN KaceTopoH
Bo 1964. OBaa komnaHuja npeTcTaByBa nNuaep Ha nasapoT BO HEKONKY KaTeropuu Ha
npouseoan. Ma, nokpaj ayamo npowussoau, AIWA ucto Taka npoussedyBa W npopaesa
BUEONPOM3BOAM KaKOo: BUAEOpeKopaepu, Tenesnsopn so 6oja, 1Bl nneepu u gurutantu
caTenuTCKN TENEBU3UCKU NPUEMHULIN.

NcTopujata Ha oBaa KOMnNaHwja e gonra w getanHo objacHeta BO NOAHECEHMOT
npurosop Yn.6p.10-3125/1-2018 TM/IR 1406247 on 28.09.2018.

BaxHO e ga ce HanomeHe [Jeka BoO jaHyapu 2003 rogmHa Sony ro objasu
pebpeHanpareTo U NOBTOPHOTO cTapTyBake Ha AIVWA Kako “MMagmHCKU 1 KOMMjyTepCcku
opueHTUpaH” enekTpoHckn BpeHa. MNpeanoxeHaTa Hacoka of cTpaHa Ha Sony Oele Aa
ce UCKOPUCTU TPEHOOT Ha NopacT kaj Mrnagute nyre Aa rm KOpUcTaT HUBHUTE KOMMjyTepu
3a cute popmu Ha 3abaBsa (Tenesusuja, OUNMOBK, My3nKa, Pasrosop.)

Sony cBoeBpeMeHo M ctekHa npasarta og “AlWA” un npogormkn Aa npoussesysa
npow3Boan 3a 0BOj OpeHa u Ada ja sawTuTyBa mapkata “AlWA’. Bo cornmacHocT co Toa
NnogHOCUTENOT Ha NPUroBOPOT HaBeAe A0Ka3 KOj CO OBOj AOMUC ro NOAHECYBaA.

JOKA3: Usjasa Ha nogHocuTenoT Ha npurosopot AIWA CO,, Ltd, npeBeaeHa
o/l CTpaHa Ha OBnacTeH CyACKu npeseayBayv.

Co ropeHaBefeHaTa usjaBa ce noTepaysa Aeka komnaHujata “AlWA” Delle jaBHa
noapyxHuua Ha Sony Corporation, koja wro nocedysawe 50,6 npoueHTH oA
komnaHwjata. Bo 1969 roguHa Sony Corporation kynu MHO3MHCKM yaen Bo Aiwa, Koja
WTO CTaHa mapTHepcka komnaHuja Ha Sony. Op 1 pekemspu 2002 roguHa Aiwa
npectaHa Ja 6uge nocebHa komnaHuja u crtaHa paboTHa efuHuua Ha Sony. Ha 11
anpun 2017 roauHa, janoHCKMOT Npon3BoAuTen Ha ayavo onpema Towada Audio objaBu
Aeka Towada rv oTkynu npasaTta Ha 6peHaoT Aiwa o Sony n npousseaysa Aiwa ayamo
N rpamodOHCKI NPOU3BOAM CO WTO ja co3fasa Aiwa Co., Ltd.

Ha oBoj HaunH ce objacHyBa noBpsaHocTta nomery Aiwa Co., Ltd kako ceraiueH
concTBeHuK Ha TproBckute mapkn AIWA un Sony Corporation kou WTO r nocegysaa Tne
TProBCKM Mapku BO MUHATOTO, co uen ga ce obesbepar Aokasn 3a AELEHWCKMOT
KOHTUHYUTET Ha 6peHaoT AIWA.
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ApywTBo 3a 3acTanysake of obnacra Ha MHAYCTPUCKA CONCTBEHOCT
AKUBKO MUJATOBUK AH NAPTHEPC OO Ckonje
yn. Jame MpyeB 6p.3/2-11
Tenedon 3 215 098 Ten/®akc 3 222 175

Oc¢BpT Ha U3BelwuTaj og aHkeTaTta cnpoBeaeHa o AreHuuja 3a UICNUTYBake Ha
jaBHO mucnexse “Gauss Poll”on Ckonje

MNobuBaHaTa Mapka [0 WAEHTUYHOCT € CNuYyHa CO TproBckaTa Mapka Ha
NOAHOCUTENOT Ha MPUrOBOPOT Kako W HErOBOTO aBTOPCKO npaBo. MmeHo, nobusaHaTa
MapKa € naeHTU4Ha CO Ha3MBOT Ha KOMNaHujaTa Ha NOAHOCUTENOT Ha NPUrOBOPOT, LUTO
KyMyn“paHoO CO NPETXOAHM NpaBa O TProBCKW MapKy Ha NOAHOCUTENOT Ha MPUroBopoT,
HECMOPHO NpeaunsBuKyBa KOHQY3Mja BO NPaBHUOT U TProBCKMOT npomeT. [poceyHunoT
noTpowysa4y Moxe aa buae aoseseH BO 3abyHa BO nornes Ha NOTEKNOTO U KBanNWTeToT
Ha NPOM3BOAOT W Ha TOj HAYMUH Aa ro pa3BOAHN HUBHUOT OUCTUHKTUBEH KapakTep Kako u
Aa ja Hamanu HMuBHaTa penyTtauuja Bo Penybnuka MakegoHuja.

Bo cormacHoCT co ropeHaBeeHOTO NOAHOCUTENOT Ha NPUrOBOPOT HaBeae A0Ka3 Koj Co
0BOj AOMUC ro NoAHecyBa, UMEHO N3BELUTaj 04 aHKeTa Ha jaBHO MUCHEHE.

NOKAS: UsBewTaj og aHkeTaTa cnpoBeAdeHa oA AreHuuja 3a ucnutyBamwe Ha
jaBHO mucnewe “Gauss Poll”’on Ckonje

AHKeTaTa Ha noTpoLlyBayn Ha NasapHUOT NPodun/ 3Hadyekwe Ha TProBCKUOT 3HAK
‘AIWA” e cnpoBefeHa of, CTpaHa Ha UCTPaXKyBayknoT TUM Ha areHuujaTa 3a ucnuTysame
Ha jaBHOTO mucnewe “Gauss Poll’- Ckonje, Bo nepuogoT centemepu-oktomspu 2018
roguHa. ctpaxyBaweTo belue crnpoBedeHO TEPEHCKU, O4HOCHO BO AUPEKTEH ‘nuue B
nuue” KOHTaKT CO UCMUTaHMLUUTE Ha NPETXO4HO AN3ajHUPaH NPUMEPOK Ha UCMUTaHNLK BO
cute HYTC 3 pervonu Ha Penybnuka MakegoHuja. Penpes3eHTaTUBHUMOT NpUMEpPOK oA
751 ucnntaHuk Ha BospacT of 15 oo 65 roauHm Gelue nponopunoHanHo AncTpmndympaH
cornacHo odwmumjaniuTe ectumaumm Ha Penybnuuknot 3aBoag 3a cTatucTuka Ha
Penybnuka MakenoHuja BO OAHOC Ha nonynauuvjata v OBMWXKEHETO Ha AemorpadckuTte
rpynu.

AHKETHNOT UHCTPYMEHT BO OBa UCTPaXKyBake € COCTABEH Of CTPYKTYpUpaH npawlasiHuk
COCTaBEH Of, CreHNTe npallaka U KOMeHTapu:

1. Kora mMucnunTe Ha Mapku Ha TEXHUYKU YPEau KOU Ce MPUCYTHU Ha MaKeZOHCKNOT
nasap, Aanv MOXeTe Aa MU KaXXeTe Ha Koja mapka Hajnpeo nomucnysaTte?

Kako efgHa o[, HajAUPEKTHUTE METOAU 3a MepeHe Ha CTENeHOT Ha CBECHOCT Ha
OpeHaoT e TakaHapeueHnoT Top of mind (TOM) Awareness(npBo npucetyBawe) Koj e
BaXKEH KOHLUENT BO MAapPKETUHI UCTpaxKyBawaTa Npu esarnyaumja Ha ogHEeCyBaHh-eTO Ha
noTpowysa4nTe. Ha TOj HAUMH ce nokaxkyBa A0 KOj CTENeH onpejerieHa Mapka paHrupa
BO CBeCTa Ha MNOTPOLYBA4yOT KaKo CMHOHMM 3a MNpou3Bo4 Of KaTeropujata Koja €
npeameT Ha oBa UcTpaxyBamwe. OBOj npucTan nma 3a uen ga ja oTkpue npsaTta mapka/
OpeHn Ha KOj UCMTMTAHMKOT MOXe [a ce ceTn 6es NpeTXO4Ho Aa My ce NoHyAaT onuun Ha
oaroeop. bpenHgot Samsung e Toj koj AomuHupa co 20 % oa BkynHuot TOM 3a mapkun Ha
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OpywrBo 3a 3acranysatbe og 06nacra Ha UHAYCTPUCKA CONCTBEHOCT
KUBKO MUJATOBUK AHO NAPTHEPC OO Ckonje
yn. Jame Mpyes 6p.3/2-11
TenedoH 3 215 098 Ten/®akc 3 222 175

TEXHUYKWN ypeau, HO UMajKu BO NpeaBui Aexka oBoj DpeHA € efieH o4 HajpekramupaHuTe
Ha nasapoT gobueHnTe obcepBaLMmn MOXe Aa ce TPeTUpaaT Kako OYeKyBaHMW.

MUmeHo, BaxxHO e ga ce uctakHe geka gypu 0,8 % oa vcnuTaHUUUTE KakKo
OpeHA Ha Koj NpBO ce ceTune 6e3 NOHyAeHU onuuKn Ha oaroBop e 6peHaoT “AIWA”,
co ornepn Ha pakToT Aeka 0BOj OpeHA He ce peknamupa.

2. 3a Kkowu apyrvm mapku sHaeTe ?

CnoHTaHOTO NpuceTyBawe unm “Spontaneous awareness (SA)” e gogatHa anartka
3a Mepewe Ha cBecHocTa Ha OpeHgoTr. CNOHTaHOTO npuceTyBawe M MHAULMPA
“HajBpexaHnTe” Mapky Ha Npou3BOAM BO CBECTA Ha MoTpolwyBayuTe. MicnutaHmuuTe ce
3amoryBaar fa KaaT Ha Kou pYyrM mapku mMoxaT [a ce ceTaT OTKaKo Ke ce u3jacHar 3a
Toa Ha Koja mapka HajnpBuH moxaT ga ce cetaT (TOM) kora ctaHyBa 36op 3a
onpegeneHa Kkateropuja Ha npoussos ( BO 0OBOj Criyyaj TEXHUYKN ypeaun).

Aypu 7,2 % op ucnutaHUUMUTE Kora cTaHyBa 360p 3a onpeaeneHa Kkateropuja
Ha npou3Boa oA TeXHUYKUTE ypeau HajnpBUH ce usjacHune 3a 6peHgoT “AIWA”,

3. [anwu Hekorawl cTe cnywHane 3a...?

Bo penot Ha notnomorHaTtoTo npucetyBawe (Aided Awareness-AA) HajuecTo
CMOMHYBaHWTE Mapku of MpPeTXO4HUTE npalwara paHrupaaT nogony o ocTaHaTuTe
bugejkn kaj oBa npawarbe aHKeTapoT M 4YnTa OoCTaHaTUTE MapKu of nucrtata Kowu
NCNNTAHUKOT HE T CMOMHan BO npawawwata og TOM n SA.

Hajuecto nomanky peknamupaHuTe Mapku Ke ce HajaaT Ha nOBMCOKa
nosuumja kaj AA npawamara, WTO BO cny4vajoT co 6peHgotr AIWA e ouurnegHo
kapne 37 % og ucnutaHuuuTe ce usjacHane ToOKMy 3a oBoOj GpeHA.

4. TOM+SA+AA (301p Ha cuTe TPU MEPKUN 3a CBECHOCTA)

BkynHaTta cBecHOCT 3a OpeHAoT e 30up Ha cuTe TPpU MEPKM 3a CBECHOCTA U o
npeTcTaByBa BKYNHOTO HWBO Ha CBECHOCT Ha MapKUTe Kaj LenHuTe rpynu ucnuraHuum
BKITYYEHMW BO UCTPaXKyBaHETO.

Kako wTo mMoxe aa ce suan og rpadumkoHnte TOM u SA paHroBute 3a Aiwa ce
penaTtvBHO Manu gogeka AA paHroT 3a 0Boj BbpeHa gocturHysa 37 %, Taka WTo,

BKynHOTO HUBO Ha CBeCHOCT Ha Aiwa npakTU4HO U3HecyBa
54,35% Kako WwTO € U NpuKaxaHo BO U3BeLITajoT.

Cnopea Qo6ueHUTe pe3ynTaTM MoOXe Oa ce 3aKnyuu Aeka mapkata Aiwa
YyKMBa BUCOKO HUBO Ha CBECHOCT.
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OpywrTeo 3a 3acTanysaie of obnacra Ha MHAYCTPUCKA CONCTBEHOCT
XUBKO MUJATOBUK AHO NAPTHEPC OO0 Ckonje
yn. Oame NpyeBs 6p.3/2-11
Tenecpon 3 215 098 Ten/dakc 3 222 175

5. MeryponoBso nosHasawe Ha mapkata AIWA.

On BKYMHUOT NpoLeHT Ha ucnutaHuum oa 45 % kou ce usjacHune geka ja
no3HaBaaT MapkaTa KaKo LITO norope KoHctatupaBme, 54,1% ce mawkm gopeka
nak 45,9 % ce xeHcku. Moxe na ce 3aknyum geka o6peHgor “AIWA” e npeTexHo
Nno3HaT Kaj MaxuTe, HO cenak He e 3a 3aHeMapyBaH€e U YYeCTBOTO Ha XXEeHUTe BO
nosHaBakeTo Ha OBOj OpeHA, co ornea Ha dakror geka AIWA ypegute ce
NPUCYTHU BO MakeJOHCKUTe AOMaKMHCTBA CO AELEeHUMU.

6. BospacHa guctpmbyumja Ha cBecHocTa 3a mapkata AIWA.

- 0Op 15-19 roanunm 2,1%

- 0Op 20-24 roanHun 6,8%

- 0Op 25-29 roanHum 8,9%

- 0Op 30-34 rognHn 9,8%

- 0Op 35-39 roguHn 16 %

- 0Op 40-44 roanHn 14,2 %
- 0Op 45-49 roguHn 13,6 %
- 0Opa 50-54 roanHn 11,8 %
- Opg 55-59 rognHn 8 %

- 0Opg 60-64 rogunn 8,9 %.

MHavkaTMBHO e Toa AeKa MapkaTta He € TOJIKy no3HaTa Kaj nmomnapgara
reHepauuja ucnuraHuum ogHocHo aypu 55 % oa BKynHaTa cBeCHOCT 3a OBOj OpeHA
€ CKOHUeHTpupaHa Kaj Bo3pacHuTe rpynu nomery 35 n 55 roguuHa Bo3pacT, wTo
OoKaxyBa pgQeKa OBOj OpeHO € npucyTeH M no3Har nodosiro BpeMe Ha
MaKeJOHCKWOT nasap.

7. Tepuenuuu 3a norotnnoT Ha 6peHaoT “AIWA” kaj ncnutaHuyuTe Kou ja nosHaeaar
mMapkara.

Hag % op mcnutaHuuuTe Kou ja nperno3HaBaaTt mapkarta “AlIWA” 3HakoT Ha
[

TYKa npOTMBHMKOT: m ro npouyuvtane WMWAeHTUYHO KaKO 3HAKOT Ha

OBOj NnogaTOK HECOMHEHO yraTyBa Ha 3akny4oK Aaeka,

Mako ce paboTu 3a aABe pasfiMyHM MapKyM Ha NpousBoaAU, ce HaMeTHyBa
3aKITy4YOKOT [ieKa e BO3MOXHO rofieM 6poj of noTpoulyBaunte aa 6upar goBeaeHu
BO 3abnyaa Oeka BCYWHOCT ce paboTtu 3a eneH ucT 6peHa, OOAHOCHO Aeka
komnaHujata AIWA ro peausajHupana ctapoTto rioro.

MoaHocUTENoT Ha NPUroBOPOT:
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AOpywTBo 3a 3acTanysame o o6nacrta Ha MHAYCTPUCKA COMNCTBEHOCT
KUBKO MUJATOBUK AHO NAPTHEPC OO0 Ckonje
yn. fame I'pyeB 6p.3/2-11
Tenedoon 3 215 098 Ten/®akc 3 222 175

8. lMepuenuun 3a noroTunoT Ha OpeHpgoTr AIWA kaj ncnuTaHuMuMTE KOM He ja
no3HaBaaT MapkaTa.

Co uen ga ce UcnuMTa KOHEYHOTO HUMBO Ha MPENoO3HATNIUBOCT HAa MapkKara
AIWA, koe nokpaj npucetyBaweTo/ nMpeno3HaBakeTO Ha HA3MBOT MOXe faa ce
AOMMKU M Ha MeMopupaweTo Ha eCTeTCKO-BUM3YeNTHMOT M3pa3 Ha Mapkara, BO OBa
ncTpaxyBake ucnutaHuumre,

KOW Ha NpeTxoAHUTE npawakwa He ce MU3jacHuUne aeka UM e No3HaT HasUBOT Ha
mapkata AIWA (55% on BKynHUOT npumepok) 6ea 3amoneHu ga ce usjacHaTt ganu

aluia

noroTvo UM e NMNO3HATO KaKo TaKBoO.

HOypn 17% on oBaa KaTteropuja Ha ucnuTaHuuuTe (KOM He ja No3HaBaaT MapKaTta)
nocouyurne feka cenak NnokaxaHoTo sioro UM e nosHaro. lNpurtoa, Tpeda Oa ce uma
BO nNpeaBu Oeka HaBeaeHUOT npoueHT oa 17% (oA BkynHute 55 %), npeTctaByBa
npoueHT oA 9,35 % oa BKyNnHUOT 6poj nucnutanuum (og 100 %).

OTTamy, 0BOj (haKT ro HaMeTHyBa 3aKINy4oKOT aeka:
Mapkara ja nosHaBaar aypu (45 + 9,35) 54.35 % on

paboTHo cnocobHaTa nonynauuja Bo Penybnuka MakegoHuja.

9. Cnopeaba Ha norotunosu Ha 6Gpenpgotr AIWA kaj ucnutaHuuute Kou He ja
no3HasaaT MapkarTa.

On 55 % op ucnuTaHUUUTe KOM He ja nMo3HaBaaT MapKaTa periaTUBHO €

ronemMo y4yecTtBoTo, Aypu 25 %, Ha OHME UCMMUTAHULU KOU OM M noucroBeTune
npousBoauTe obenexaHu CO OBeTe pa3NM4yHU roroa, O4HOCHO AeKa noro 2 Ha

NMPOTUBHUKOT - , © npounisegeH on KOMI'IaHVIja CO noroTo Ha

nOAHOCUTENOT Ha NPUIToBOPOT,
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Opywreo 3a 3acTanyBatbe of obnacra Ha MHAYCTPUCKA COTICTBEHOCT
XKUBKO MUJATOBUK AHL MAPTHEPC A0OO Ckonje
yn. Jame Fpyes 6p.3/2-11
TenedoH 3 215 098 Ten/®akc 3 222175

Toa 3Hauu peka ronem npoueHToT Ha WUCAUWTAHULU KOU He ja no3HaBaaTt

aluja

Mapkarta MHOry necHo MoXxe ga 6upat goBedeHu BoO 3abnyaa
I}

AeKka nepuenupajku ro 3HakoT W cTaHyBa 360p 3a ucTata Mapka

OOHOCHO 3a npou3Boau npou3dsegeHu ol UCTaTa KOMI'IaHVIja.

Oa ropeHaBeO4eHOTO MOXe Oa Ce 3aKnyuu aeka mapkata Ha [pOTUBHUMKOT, Kaj
NPOCEYHMOT NoTpolyBayY MOXe Aa ce nNpeau3Buka KoHdy3uja U acouujaumja Ha
lUTeTa Ha MOAHOCUTENOT Ha MPUroBOPOT, OF MPUYMHA LWITO Kaj ocnopyBaHarta

#

MapkKa Womycmyaa aypu 1 MUHUManNHoO HUBO Ha OPUITUMHANMHOCT M

OUCTUHKTUBHOCT, KO€ LITO (eBeHTyanHo) 6M MoXeno pna ynaTtu pasfuka co
NPeTXo4HUTe TProBCKU Mapkyu Ha NOQHOCUTENOT Ha NMPUroBOPOT, BKIYYUTESTHO U
CO TProBCKOTO MMe Ha HeroBaTa KOMMaHuja.

Bp3 ocHOBa Ha ropeHaBegeHUOT 40Ka3 MOXe Aa ce 3aknyuu geka 2/3 oh nonynauujata
Bo MakegoHuja ro npenosHaBaaT M NOroTO W HA3MBOT Ha KOMMaHujaTa T.e Aeka
TproBckata Mapka “AIWA” yxuBa 3HauuTenHa npenos3HaTNMBOCT OF CTpaHa Ha
npoceyHuTe notpoluyBaun (45%) oa make4oOHCKUOT nasap.

MapkaTta Ha NPOTUBHUKOT HE I'M UCMOSIHYBa YCOBUTE 3a MpU3HaBake Ha NpaBoTO 0Of
MpUYMHa LWTO MOXe Aa ro goseae BO 3abrniyga NpoceyHUoT noTpoulyBay BO nornes Ha
MOTEKNOTO W KBaNUTETOT Ha MPOU3BOAOT, BKITYYMTENHO U MOXHOCTA 04 acouujauuja co
HEroBuTe TProBCKM Mapku n 6e3 onpasgaHa npuyuHa ga ro Hamanu AUCTUHKTUBHUOT
KapakTep u penyTtauujata Ha Tpropckata mMapka M KOMnaHujata Ha NOAHOCUTENOT Ha
npurosopoT Bo Penybnuka MakegoHuja.

LleHejkn rm ropeHaBefeHuTe paokasu, Opgnykata BO MnpasBel, Ha OCHOBaHOCTa Ha
nogHeceHunoT lMpuroBop Tpeba Aa € n3BecHa BO Monsa Ha NogHOCUTENOT Ha UCTUOT,
ocobeHo 3anasyBajku rm Havenata Ha 3akoHWTOCT, MaTepujanHa BuctuHa n OueHa Ha
Aokasure.

Bu 6narogapmume Ha copaboTkaTa

|
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LIST OF AGENTS-REPRESENTATIVES BEFORE THE SOIP OF THE REPUBLIC OF MACEDONIA

1. Law firm JOANIDIS
14/1-1 “Dombas”
1000 - Skopje
Republic of Macedonia
tel / fax: 389 2 3067-199,3067-201

2. BINSO
Trademark, Patent, Models & Designs Attorneys
Industrial Property Agent , LTD - Skopje
7/ 4 “Naroden front”
P.O. Box 768
1000 Skopje
Republic of Macedonia
telffax: 389 2 3117-871; 3082-280; 3117-755

4, BINPRO dooel Skopje
Bureau for Industrial Property
“Leninova” 15a-13
P.0.Box 716
1000 Skopje
Republic of Macedonia
tel: 389 2 3118 709, 3166 046
fax: 389 2 3118-709, 3227 144

e-mail:mail@binpro.com.mk

6. TONEVSKI Dragan, Lawyer
Trademark, Patent, Models & Designs Attorneys
14/4-13 bul. “Koco Racin”
1000 Skopje
Republic of Macedonia
tel: 389 2 3111-270
fax: 389 2 3111-267

10. MAKEDONIJAPATENT
Centre for protecting and improving
3 “Apostol Gusiarot”
1000 Skopje
Republic of Macedonia
tel: 389 2 3121-053, 3121-059; 3122-189
fax.: 389 2 3121-059

11. ALKALOID A.D.
Pharmaceutical, chemical cosmetic industry
12 “Aleksandar Macedonski”
1000 Skopje
Republic of Macedonia
tel: 389 2 3104 000
fax: 389 2 3104 014; 3104 036

12. NOSPAL Boris, Lawyer
Trademark, Patent, Models & Designs Attorneys
7 “Slave Delovski”
1000 Skopje
Republic of Macedonia
tel: 389 2 3093093; 389 2 3093094
tel/ faks 389 2 3093070
e-mail:egal@mol.com.mk

13.

14.

16.

POPOVSKI Dragan, Lawyer

Trademark, Patent, Models & Designs Attorneys
10/1-1 *Marsal Tito”

1000 Skopje

Republic of Macedonia

tel: 389 2 3231 610

fax: 389 2 3137 284

e-mail: info@popovski-law-office.com.mk

Law Firm Nikola Dodevski

Trademark, Patent, Models & Designs Attorneys
Debarca no. 12

1000 Skopje

Republic of Macedonia

tel: 389 2 313 1400

fax. 389 2 313 1410

e-mail: contact@dodevski.lowoffice.com.mk

BERIN LTD Skopje

Intelectual Property Protection Devision

27/2/22 “Makedonia”

1000 Skopje

Republic of Macedonia

tel: 389 2 3130-367, 3130-398

fax: 389 2 3130-367, 3130-398
e-mail: berin@unet.com.mk
www.berin.com.mk

19. PATENTCENTAR - CONSULTING A.D.

Agency for copyright and industrial property services
28 lok. 8 “Kuzman Josifovski Pitu”

1000 Skopje

Republic of Macedonia

tel: 389 2 2469 476

faks: 389 2 469 886

e-mail: info@patentcentar.com
www.patencentar.com

29. MAKEDONSKA AVTORSKA AGENCIJA

DOO

14 “Koco Racin”

1000 Skopje

Republic of Macedonia
tel: 389 2 3114-655
fax: 389 2 3115-762

41. PEKEVSKA Margarita, Lawyer

Trademark, Patent, Models & Designs Attorneys
21/4-5 “Naroden front”



49.

1000 Skopje

Republic of Macedonia

tel:389 2 322 98 59

fax: 389 2 322 98 59

mobil: 389 70 936 976; 70 56 55 65
e-mail: pekevski@unet.com.mk

45, ANDONOSKI Mitko, Lawyer

Trademark, Patent, Models & Designs Attorneys
Koco Racin 30/2-2

1000 Skopje

Republic of Macedonia

Tel/fax: 389 02 3238 126

MAKPETROL A.D.
Trademark, Patent, Models & Designs Attorney
4 “Mito Hadzivasilev Jasmin”
1000 Skopje
Republic of Macedonia
tel: 389 2 112-144
Fax:389 2 3111-525;3119-323

68. PANOVA Biljana, Lawyer

73.

75.

76.

77.

Mirce Orovcanec 25/1-2
1000 Skopje
Republic of Macedonia
tel.:3892 3918 36; 3892 3918 37; 389239 18 38
fax..389 2 308 62 11
mob. 389 70 22 55 27
e-mail: panova@panova.com.mk

KIMOVA Pandorka, Lawyer

Trademark, Patent, Model & Designs Attorneys
3/1-1 * Vasil Glavinov”

1000 Skopje

Republic of Macedonia

tel.389 2 3111-637

MARKOVSKA Mirjana, Lawyer
Trademark, Patent, Model & Designs Attorneys
75 "Orce Nikolov”
1000 Skopje
Republic of Macedonija
tel..:389 2 3129-240
mobil. 389 70 243- 100
INDOVSKA Aneta, Lawyer
Trademark, Patent, Model & Designs Attorneys
3/ 2-11 * Dame GrueV”
1000 Skopje
Republic of Macedonija
tel.. 389 2 3 222- 175, 3227- 919

Law.firm PEPELIUGOSKI
Trademark, Patent, Model & Designs Attorneys
4/ 1-1 “Velko Viahovic”

1000 Skopje
Republic of Macedonia
Tel. 389 2 3211- 005
fax.389 2 3211- 004
mobil. 389 70 22 11 97
e-mail: vpepelju@unet.com.mk

81. KOCAREVA Irena, Lawyer
Trademark, Patent, Model & Designs Attorneys
bul. Krste Misirkov 11
DTC Mavrovka lam. C 1/10
1000 Skopje
Republic of Macedonia
tel.389 2 3132-376
389 2 3220-021

87. POLENAK, Law firm

98 “Orce Nikolov”

1000 Skopje

Republic of Macedonia

tel. 389 2 3114-737

mobilen.389 70 206-346
38970 385-030

92. HASAN Erol, Lawyer

Trademark, Patent, Model & Designs Attorneys
52V-1/6 ul.”"M.H. Jasmin”

1000 Skopje

Republic of Macedonia

tel. 389 2 3133- 191

mob 389 70 20 49 61

94. RADOJCIC Branko, Lawyer
Jane Sandanski no. 71A-2/11
1000 Skopje
Republic of Macedonia
Tel. 389 2 322 66 03

96. DIMITROV Georgi, Lawyer
57/1-6 " Ivo Lola Ribar”
1000 Skopje
Republic of Macedonia
Tel. 389 2 3230-789

101. JANICEVIC Nenad, Lawyer
38/1-5 bul. “Koco Racin”
1000 Skopje
Republic of Macedonija
tel/fax. 389 2 3166-629



tel/fax. 389 2 3165-405
mob. 389 70 245-353

105.SENZAL DOOEL Skopje
Intellectual Property Agent, Ltd - Skopje
Sava Kovacevik no.47A lok no.10
1000 Skopje
Republic of Macedonia
Telffax 389 2 2784-427
e-mail:senzaldooel@yahoo.com

108. Knezovic & Associates, Law firm
10 “Kosta Shahov”
1000 Skopje
Republic of Macedonia
Tel. 3892 3220-680
Fax. 389 2 3220-690

112. ANTEVSKI Zlatko, Lawyer
29 Bui. Sv. Kliment Ohridski
1000 Skopje
Republic of Macedonia
Tel. 389 2 3217-377
fax. 389 2 3239-168

e-mail: lawyersa@mt.net.mk

116. DEBARLIEV, DAMESKI & KELESOVSKA,
Lawyers
2 floor 3 “Mirce Acev”
1000 Skopje
Republic of Macedonia
Tel. 389 2 3136-530
Fax. 389 2 3215-470

117. ZIVKO MIJATOVIC AND PARTNERS DOO
Skopje
3/2-11 “Dame Gruev”
1000 Skopje
Republic of Macedonia
Telfax. 389 2 3222-175

118. JOVANOVSKA VASILEVA Valentina, Lawyer
10A 2/13 “Prolet”
1000 Skopje
Republic of Macedonia
Tel. 389 2 3298-280
Fax. 389 2 3225-089

120. Law firm RUZOJCIC Skopje

8 mezzanine “Bojmija”

1000 Skopje

Republic of Macedonia
mob. 389 70 365-177
Fax. 389 2 5111 459

121. TRPENOSKI Leonid, Lawyer
37/22 “Aminta Treti”
1000 Skopje
Republic of Macedonia
Tel. 389 2 3296-465
Fax. 389 2 3296-557
e-mail: leonidtrpenoski@mt.net. mk

123. DE LEGE SKOPJE, Law firm
bul. Koco Racin 14-6/6
1000 Skopje
Republic of Macedonia
tel: 389 2 3132-200;
fax: 389 2 3225-131

124. CHAKMAKOVA ADVOKATS, Law firm
43/3 "8 Udarna brigada”
1000 Skopje
Republic of Macedonia
tel: 389 2 3233-599
fax: 389 2 3111-521
e-mail: info@cakmakova.com

132. Law Company CUKIC and MARKOV
7 “Makedonija”
1000 Skopje
Republic of Macedonia
Tel/fax. 389 2 3230 - 916
e-mail: office@cukic-markov.com.mk

137. Petosevic Dooel Skopje

Orce Nikolov 68/4 area 20

1000 Skopje

Republic of Macedonija

Tel. 389 02 3245 955, 389 02 3245 985



Fax. 389 02 3245 984
Email. macedonia@petosevic.com

138. Marta Popovska, Lawyer
Crvena voda no. 7/4
Republic of Macedonia
Tel. 389 02 3112 833
Fax 389 02 3110 915
e-mail: martapopovska@yahoo.com

143. Biljana Joanidis, Lawyer
Orce Nikolov 155b

1000 Skopje

Republic of Macedonia

Tel. 389 02 3067 199

Fax 389 02 3067 201

e-mail: joanidis@t-home.mk

144. Aleksandar Joanidis, Lawyer
Orce Nikolov 155b

1000 Skopje

Republic of Macedonia

Tel. 389 02 3067 199

Fax 389 02 3067 201

e-mail: joanidis@t-home.mk

145. Dance Cakarovska Grozdanovska, Lawyer
Bul. Sv. Kliment Ohridski 63a-8

1000 Skopje

Republic of Macedonia

Tel /fax. 389 02 3109 704

Mob. 389 75 488 244

e-mail: lawoffice@cakarovska.com

147. Snezana Stankovic, Lawyer
18/2-7 Bul. Partizanski Odredi

1000 Skopje

Republic of Macedonia

Tel. 389 2 3124 209, 389 2 3116 845

148. ARTPICK Pty Ltd AGENCY FOR INTELECTUAL
PROPERTY PROTECTION

JOSIF Josifovski Svestarot 39/28

1000 Skopje

Republic of Macedonia

Tel fax: 389 02 3122 599

mob. 389 70 212 721

Web: www.artpick.com.mk
e-mail:artpick@artpick.com.mk

152. BRENDPROTEKT Ltd
Agency Intellectual Property
Str. Lubica Georgieva br. 6-b,
1000, Skpoje

Republic of Macedonia

Tel. 00 389 02 307 7626

e-mail:brendprotect@yahoo.com

156. Ana Pekevska-Vasileva, Lawyer

Bul. Partizanski Odredi nr.14/3-5,

Biznis Centar Aura

1000 Skopje

Republic of Macedonia

Tel. 389 2 3223 870

Mob. 389 70 565 565

Fax. 389 2 3223 871

e- mail: ana.pekevska@karanovic-nikolic.com

159. Aneta Mostrova, Lawyer

Str. Mitropolit Teodesij Gologanov nr. 54
1000 Skopje

Republic of Macedonia

Tel. 389 2 551 1304

Mob.389 70 327 512

Fax. 389 2 3122 792

e-mail. info@mostrova.com.mk

161. Zlatko Kolevski, Lawyer

Str. Teodosij Gologanov nr. 59/2-2
1000 Skopje

Republic of Macedonia

Tel. 389 2 3116 262

Fax. 3892 3118 430
e-mail.lawoffice@kolevski.com.mk

163. Zoran Stojanovski, Lawyer
Str. Boris Kidrich no. 72

Tetovo

Republic of Macedonia

Tel/fax. 389 44 336 714

Mob. 389 71 240 989

e-mail. zsfeniks@gmail.com

165. ACT!- LTD Skopje
Association for Consultancy
Str. Adolf Ciborovski no. 13-A,
1000 Skopje

Republic of Macedonia

Tel./ fax: 389 23 224 131
e-mail: info@act.com.mk

166. llija Cilimanov, Lawyer
Str. 27 mart no. 14

1000 Skopje

Republic of Macedonia

Tel. 3892 3116 232

Mob. 389 70 222 624

e-mail: ilija@chilimanov.mk

168. Zivka Kostovska Stojkovska, Lawyer
Orce Nikolov 68/4 area 20



1000 Skopje

Republic of Macedonia

Tel. 389 2 3245 955/ 985

Fax: 389 2 3245 984

e-mail: zkostovska@petosevic.com

170. Maja Pargovska, Lawyer
Bivd. 8-mi Septemvri 3/2-75
1000 Skopje

Republic of Macedonia
Tel/fax. 389 2 3256 657
e-mail: advokati@email.com

172. Representation company MSA [P — Milojevic-
Sekulic DOOEL Kumanovo

Str. Srbo Tomovic 36/1-7

Kumanovo

Republic of Macedonia

Tel. 389 72 259 599

e-mail: Elena.bliznakovska@msa-iplaw.com

173. Godzo, Kiceec& Novakovski, Law firm
Str.Makedonski prosvetiteli 8

Ohrid

Republic of Macedonia

Tel. 389 46 263 163

fax. 389 46 263 362
e-mail:dragan.godzo@gknlegal.com

174. Jela Boskovic Ognjanoska, Lawyer
Str. Crvena Voda 7-1/12

1000 Skopje

Republic of Macedonia

Tel. 389 70 930 603

fax. 389 2 3225 089
e-mail:jela_boskovic@yahoo.com

175. Borko Bajalski, Lawyer
“11 Oktomvri” Str., 86/2-3
1000 Skopje

Repubiic of Macedonia
Tel.389 2 3151 454

fax. 389 2 3151 886

e-mail: info@bajalski.com

178. Fani Mihajlovska, attorney at law
Str. Lermontova 3/3

1000 Skopje

Republic of Macedonia

Tel. 3892 3129 072, 389 2 3151 637
Fax. 389 2 3129 072

mob.389 70 244 828

e-mail: fanimihajlovska@hotmail.com

¥

179. Trajce Sazdov, attorney at law

57/1-17 Debarca st.

1000 Skopje

Republic of Macedonia
Tel/fax. 389 2 3241 144
e-mail: strajce@gmail.com

180. Law firm Apostolska&Partners
Kosta Veselinov Str. 5/1-2

1000 Skopje

Republic of Macedonia

Tel/fax. 389 2 2466 001

e-mail. info@businesslaw.mk

182. Darko Jankulovski, Lawyer
Str. Krste Misirkov No. 13/2

1000 Skopje

Republic of Macedonia

Tel/fax. 389 2 3135 043

Mob. 389 70 335774
e-mail.nikodije@hotmail.com

183. BONA FIDE Law Firm

Str. Jordan Konstantinov-Dzinot 3
1000 Skopje

Republic of Macedonia

Tel/fax. 389 2 3232065
e-mail.contact@bonafide.mk

184. GAVRILOVSKI Marin, Attomey at Law
“Koco Racin” Bivd., 14/3-4

1000 Skopje

Republic of Macedonia

Tel. 389 75 451 559

Fax. 389 2 3116 238

Email. office@industrialproperty.com

186. Law firm INTER PARTES Skopje

Bul. Krste Misirkov 11 BC Mavrovka lam.C 2/4

1000 Skopje

Republic of Macedonia
Tel/fax. 389 2 3 123 034
e-mail.office@interpartes.mk

191. SKUPI MARK& PATENT
Str. Kemal Ataturk No. 10/1-7
1000 Skopje

Republic of Macedonia

Mob. 389 78 266 686

e-mail; dritakalisi@hotmail.com

192. Marko Dimov, Lawyer
Str. Nikola Orovcanec no. 15/1-5
Veles



Republic of Macedonia

Tel. 389 70265354

Fax. 389 43612601

Email. advokatdimov@yahoo.com
196. Dimitar Pancevski, Lawyer
2/2-4 Blvd. 8mi Septemuvri
1000 Skopje

Republic of Macedonia

Tel. 389 70 234 163

Fax. 3892 3213 683

Email. dimitarp@t.mk

197. Papazoski and Mishev Law Firm
16, 8 Septemvri Blvd,

Hyperium Business Center, 2™ floor
1000 Skopje

Republic of Macedonia

Tel. 389 2 3140 909

Fax. 389 2 3116 525

e-mail. Kiril.p@mk.pwc.com

198. Law Firm Velichkovski Skopje
37/1-13, Aminta Treti,

1000 Skopje

Republic of Macedonia

Tel. 389 2 2402 991

Fax. 389 2 2402 992
e-mail.posta.advokati@velickovski.com.mk

200. Biazhe Krchinski, Lawyer
Str. Rajko Zhinzifov no. 49A
1000 Skopje

Republic of Macedonia

Tel. 389 23246350

Fax. 389 23246350

Email. Info.krcinski@gmail.com

201. Makedonka Bogeska, Attorney at Law
Str. Makedonija no. 53/1

1000 Skopje

Republic of Macedonia

Tel. 389 23298280

Mob. 389 70244327

Fax. 389 23225089

Email. advokat.brsakoska@ikrp.mk

202. Maja Lazarevic, Lawyer

ul. Miroslav Krleza no. 29/1-1

1000 Skopje

Republic of Macedonia

Mob. 389 70923123

Email. info@advokatmajalazarevic.mk

203. Lidija Jakjimovikj, Law Office
St. Hristo Smirnenski 17

1000 Skopje

Republic of Macedonia

Mob. 38971336659

Email. advokat.lidijajacimovic@gmail.com

204. Nikoicho Lazarov, Attorney at Law
Str. Dimitrie Cupovski no. 4/1-14

1000 Skopje

Republic of Macedonia

Mob. 389 70276085

Email. nikolcolazarov@yahoo.com

205. Marko llievski, Attorney at Law

Str. 11 Oktomvri no. 1 (lok.Hotel Kumanovo)
1300 Kumanovo

Republic of Macedonia

Mob. 389 71234536

Email. llievski_marko@yahoo.com

206. Law firm Tosic and Jevtic Skopje
Str. Veljko Viahovikj No. 1-2/17

1000 Skopje

Republic of Macedonia

Mob. 389 78323989

Email. ivana@tjlaw.com.mk

207. Law firm Mojsovska and Markovski
Str. Nikola Trimpare No. 33/6

1000 Skopje

Republic of Macedonia

Tel. 389 2 3100-085

Mob. 389 70597979

Email. bojana@advokatimm.mk

208. Hristina Stojanovic, Lawyer
Bul. ASNOM no. 98/30

1000 Skopje

Republic of Macedonia

Mob. 389 78289701

Email. advokathristina@gmail.com

209. Elena Nakova, Attorney at Law
11a Gjuro Strugar str.

1000 Skopje

Republic of Macedonia

Mob. 389 71808008

Email. advokatnakova@gmail.com

210. CABINET MLADENOVSKI LLC
Pirinska 66

7500 Prilep

Republic of Macedonia

Mob. 389 78418142

Email. mmladenovska@t.mk




211. Vesna Jovanovska, Lawyer
St. 1737 no. 32/1-28

1000 Skopje

Republic of Macedonia

Mob. 389 78219176

Email. Vesna_982@yahoo.com

212. Sanja Gjorgjieva, Lawyer
St. 11™ October no. 25/708
1000 Skopje

Republic of Macedonia

Mob. 389 78430703

Email. sanjagj@gmail.com

213. Natasha Atanasovska, Attorney
St. Crvena Voda no. 9/1-8

1000 Skopje

Republic of Macedonia

Mob. 389 75350223

Email. Natasha@lawofficeatanasovska.com

214. Law firm Kolemisevski and Partners
Str. Kosta Sahov No. 7/6

1000 Skopje

Republic of Macedonia

tel. 389 23110510

Email. office@kip.mk

215. lvana Mitrovska, attorney at law
Blvd. Koco Racin 14

1000 Skopje

Republic of Macedonia

Mob. 389 70449071

Fax. 389 22556007 .

Email. ivanamitrovska@gicev.com.mk

216. Aleksandar Simjanoski, Attorney at law
Struska 25/1

Tetovo

Republic of Macedonia

Mob. 389 70371787

Fax. 389 44338599

Email. info@simjanoski.com

217. Daniela Velkoska, Lawyer
Bivd. Jane Sandanski 14/1-2
1000 Skopje

Republic of Macedonia

Mob. 389 70398173

Email. Velkoska.daniela@yahoo

218. Law firm Konstantinovic and Milosevski
Str. Prolet No. 31

1000 Skopje

Republic of Macedonia

tel. 389 23246995

Email. office@konstantinovic-milosevski.mk

219. Law Firm MENS LEGIS DOOEL Skopje
Str. Dimitrie Chupovski no. 4/1-14

1000 Skopje

Republic of Macedonia

Tel. 389 2 3126462

Fax. 389 2 3115677

Email. mlegis@t.mk

220. Filip Risteski, Attorney at Law
Str. Dame Gruev 7/8-14

1000 Skopje

Republic of Macedonia

Mob. 389 70452289

Email. risteskifilip@hotmail.com

221. Law company Dimitrovski
Str. Ruzveltova No. 17 local 3
7000 Bitola

Republic of Macedonia

Tel/fax. 389 47237384
Email.dimitrovski.adv@gmail.com

222. Emil Miftari, Attorney at Law
St. Vasil Glavinov 3/1-1

1000 Skopje

Republic of Macedonia

tel. 389 26133646

fax. 389 26133645

Email. miftari@miftarilaw.com.mk

223. Vladimir Stojanovski, Attorney at Law
blvd. Kocho Racin No 7A-1/6

1000 Skopje

Republic of Macedonia

mob. 389 70355884

fax. 389 23220012

e-mail. office@stsh-legal.com

224. Company for intellectual services
ERNST&YOUNG-SERVICES DOOL Skopje
Str. 8mi Septemvri no. 18-3/4

1000 Skopje

Republic of Macedonia

Tel. 389 23113310

Fax. 389 23113438
e-mail.aleksandar.ickovski@mk.ey.com




225.Vesna Trajcheva , Lawyer
st. Mirche Orovchanec no.16/3
1000 Skopje

Republic of Macedonia

Mob. 389 77959110

Email. vtrajiceva@yahoo.com




ofHECYBa Ha BMHA W JKECTOKM arkoXOonHu nujanauyM Kou He ce of Toa
reorpadcko nogpavje;

9) Koj compXu rnedaT unu WTembun, odulmjanty 3Haum Unu NyHUKU 3a KOHTpona u
rapaHumja Ha KBanuTeToT Uik T UMUTUPA;

10) kO] coOopXu OpXaBeH wnu Apyr jaseH rpb, sHame unu ambnem, Hasue unu
KpaTeHka Ha HasMBOT Ha Hekoja MeryHapojHa opraHusauuja, kako U HUBHA
yumuTaumja, BO CMUCHA Ha 4dneHoT 6-Tep of lMNapuckata KOHBEHLMja, OCBEH CO
[103BOMNA Ha HaAMEXHUOT OpraH Ha OfjHOCHaTa ApXasa unm opraHusauuja;

11) KOj rO COAPXW HA3UBOT WU KpaTeHKaTa Ha Ha3uBOT, OPXKABHUOT rpd, 3HaMETo,
ambremMoT unm apyr crnyxbeH 3Hak Ha Penybrnvka MakedoHuja, Kako 1 HUBHa
UMMTaLmja, OCBEH CO [O3BOMA Ha HaANEXeH opraH Ha Ap)aBHaTa ynpasa;

12) koj cOOpXYU UAU UMUTUPA JIVK UMY UME Ha UCTOpUCKa UMK yMpeHa 3HaMmeHuTa
nu4yHocT of Penybnvka MakegoHuja, OCBEH CO [03BONa Ha HaAlexXeH opraH Ha
ApaBHaTa ynpasa;

13) KOj COOPXKM WNU umMuTUpa ume, OBnUK WMNK Apyr npenosHaTnue Aen Ha
3alITUTEHO KyNMTypHO HacnefctBo Ha Penybrnuka MakedoHuja, OCBeH CO
[103BOIa Ha HAOJIEXeH OpraH Ha gpxaBHara ynpasa,

14) koj COOPXU PENUTMO3HY CUMBON UV T UMUTUPA.

(2) 3HauuTte HaBeZeHu nog TodkuTe 3), 4), 1 5) oA craBoT (1) Ha OBOJ YneH Moxe Aa
ce 3alTuTaT Kako TProBcka Mapka camo JOKOMKY NOJHOCUTENOT Ha npujaBaTa AoKaxe Aeka
3HAKOT CTekHan AUCTUHKTUBHOCT CO TEKOT Ha JornroroauiHaTa ynotpeba.

(3) HapnexeH oprad 3a fjaBare Ha foasonara o c¢rasoT (1) Touku 11) u 12) Ha
OBOj YreH e MuHUCTepCTBOTO 3a npaeaa.

(4) HapnexeH opraH 3a JaBame Ha [o3Bonarta of cTaBoT (1) Toyka 13) Ha 0BO]
YreH e Ynpasa 3a 3alTuTa Ha KynTypHOTO HacnencTso.

PenaTtueHU npuynHK 3a O,D.6VIBaH:e

UneH 178

(1) Co TproBcka Mapka He MoXe [a Ce 3aLUTUTN HUTY 3Hak:
1) KOj € uaeHTU4YeH Co NopaHo NpujaBeHa Wi perucTprpaHa Tproscka Mapka
Ha APYro nuue 3a UCT BUA, CTOKU UK YCAyTn, 1
2) KOj € WOEeHTUYEH UMW CIWMYeH CO MOpaHo TfpujaBeHa wunu perucTpupaHa
TProBCcKa Mapka Ha [pyro nuue 3a WCT UMW CrnvyeH BWA CTOKW, OOHOCHO
YCIyri, OOKOMKY Taa CAWYHOCT MOXe Aa cosfafe 3abyHa kaj MpoceqHuoT
MOTPOLLYBaY, BKYYUTEIHO W MOXHOCT Of acouujauuja co MnopaHo
npujaseHaTta unu rnopaHo pernctTpupaHaTa Tproscka mapka.
(2) TMopaHo npujaBeHaTa TproBcka Mapka ke Buae npuduHa sa opbuBarbe BO
cMucra Ha cTaBoT (1) Ha 0BOj UneH caMo AOKOIKY buae pernctpupana.
(3) Mog nouMmoT "ropaHo NpujaBeHa UMM perucTpupaHa TproBcka Mapka“ ce
nonpasbupaart:
1) TProBCKUTE MapKK KOW YXKUBaaT NpaBo Ha NMPBEHCTBO Crnopes oapenodute Ha
OBOj 3aKOH;
2) NopaHO MelyHapoAHO PerucTpupaHuTe TPrOBCKM Mapku CO [LejCTBO BO

Peny6nuvka Makegonuja, u

3) TProBcKUTE Mapku Kou BO BpeMe Ha NofHecyBarbe Ha npujaBaTa Ha Tproscka
Mapka 3a 3HakoT of CTaBoT 1 Ha OBOj UneH ce fobBpo nosHath BO Penybnuka
MakeZoOHWja BO paMKuTe Ha 3Ha4yeweTo Ha udneHoT 6-6uc op [lapuckata
KOHBEHUM|a, ofiHocHO uneHoT 16(2) on TPWUMc Lorosopor.

(4) Co Tproecka Mapka He MOXE [ja Ce 3alUTUTU HUTY 3HaK KOj € WAEHTUYEH unu
CMUYEH CO TMOPAaHO perucTpupaHa TProBCcKka Mapka Ha ApYyro ruue, 3a CTOKW, OAHOCHO
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YCIYTy KOU HE Ce UOEHTUYHW, HUTY CAINYHM CO CTOKWTE, OLHOCHO YCIYTUTE 3a KOW 3HaKOT €
npujaBeH, AOKOIIKY NopaHo perucTpupaHarta Tproscka Mapka uma penyrtauuja Bo Penybnuka
MakenoHuWja v JOKOMKy yrioTpebaTa Ha Toj 3Hak 6e3 onpasfaHa npudnHa bu npeTcrasysana
HerojanHa KoHKypeHuuja unu 6u My HawTeTuna Ha AUCTUHKTUBHUOT KapakTep unu Ha
pernyTauujata Ha Tproeckata Mapka.

(5) Co TproBcka Mapka He MOXe [a Ce 3allTUTU HWTY 3HaK CO Koj ce moBpefyBaart
rnopaHo CTekHaTuUTe npasa Ha:

1) HOCWUTENOT Ha TProBCKa Mapka permcTpupaHa BO Hekoja 3emja YneHka Ha
MapuckaTa yHuja unu Ha CTO, 3a koja Bo Penybnuka MakenoHuja HeroBuot
3acTanHuK, OJHOCHO NMPETCTaBHUK NogHenN npujasa 6e3 Herosa COrMacHoOCT;

2) M3MUKo nuue Yne ume, NpesuMme UNu Nk € WOEHTUYEH WUnuU CruyeH co
00jaBEHUOT 3HaK;

3) HOCUTENOT Ha NOopPaHo 3alTUTEHO MNPaBO O WHAYCTPUCKa COMCTBEHOCT, aKo
npeaMeToT Ha Toa NpaBo € UAEHTUYEH UMK CIIUYEH CO 06jaBeHNOT 3HaK 1

4) nuueTo Koe UMa aBTOPCKO MPaBO Ha Aeno Koe € UAEHTUYHO UIK CUYHO CO
objaReHunOoT 3HaK.

(6) Co TproBcka mMapka He MOXe [a Ce 3alUTUTU HUTY 3HaK KOj e MAEHTUYeH unu
CMUYEH CO TProBcKaTta Mapka 4uja BaXHOCT rpecTtaHana nopagu NOMMHATUOT POK Ha
BaXerbe, a HOCUTEMNOT Ha MpaBOTO BO NPEABWAEHWOT POK He nofHen Oapatkbe 3a
NPOAOIKYBakbe Ha BaXeHEeTo W He o Mnatun MNponuLUaHuoT HajoOMEecTOK, [LOKOTIKY
npujaBaTa Ha TProBCKa Mapka € rnojHeceHa Npea UCTEeKOT Ha AeBeT Meceuu, CMeTajku of
[leHOT Ha NPECTaHOKOT Ha BaXKHOCTa Ha TProBcKaTa Mapka, OCBEH ako 3allTUTa Ha TOj 3HaK
He 6apa HOCUTENOT Ha 4ue UMe TproeBckata Mapka buna peructpupada, unu Herosuot
npaBeH crieqOeHuK.

(7) Ha npuumHuTe 3a UCKydyBake of 3aliTutata O TProBCKa Mapka criope OBoj
YreH MOXe [a ce NOBUMKYBa CaMoO MOAHOCWUTErNOT Ha MopaHo rnojHeceHara npujaea Umnu
HOCUTENOT Ha NopaHo CTEKHATOo Npaso.

MogHocuTen Ha npujasa

UneH 179

MocTarnka 3a CTekHyBatbe Ha MpaBO Ha TProBCKa Mapka Moxe [a NoBeje rpasHO U
pU3nNHKo nue.

[NoBenyBarse nocranka

Unex 180

(1) NocTankaTta 3a nNpusHaBak-€ Ha TProBCKA Mapka ce NoBefyBa CO nojHecyBatbe
npuwjaea Ha TproBcka Mapka 1o 3aBoAoT.

(2) MocTankaTta 3a nNpusHaBak-e Ha MPaBOTO HA TProBCka Mapka Moxe fa ce noseae
M CO nopHecyBawe npujasa BO cormacHocT co Magpuackuot porosop U Maapuackuot
NPOTOKON.

(3) 3a cekoj 3HaK 3a koj ce bapa 3aWwT1Ta Co TProBCKa Mapka ce nogHecysa nocebHa
npvjaea.

(4) Co egHa ucTa npujaBa Ha TPTOBCKA Mapka 3a eeH UCT 3HaK Moxe [a ce bapa
3allUTUTa 3a NoBeKke NMPou3BOaN 1 YCIyru.

CoppxuHa Ha npujaBaTta

YneH 181

(1) MpujaBaTa Ha TProecka Mapka Mopa Aa COOPKM:
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(2) AkO NOAHOCUTENOT HEe T NnaTth TPOLOLMTE Of CTaBoT (1) Ha oBOj uYneH, 3aBoaoT
ke noHece pelieHne 3a oTdprare Ha npujasara.

(3) AKO NOJHOCUTESOT NOCTanu BO COrMacHOCT CO CTaBoT (1) on oBoj uneH, 3asoaoT
HajoouHa Bo pok of 90 fdeHa ke ru objaBu nojatouute of npujaBaTa BO CMyX6eHOTO
rnacuno Ha 3aBogorT.

(4) MopaTtounTe o npujasata Kou ce o6jaByBaaT BO CMYXOEHOTO rnacuno Ha
3aBofoT ce yTBpAyBaaT Co NPONMC KOj ro AOHECYBa AUPEKTOPOT Ha 3aBo0T.

YKaxxyBara Of TpeTu rnuua

UneH 196

(1) Mo o6jaByBaH-ETO Ha NpujaBata cekoe NpasHO UK dbuanyKo nule Moxe, 40
3aBoMI0T [ia [JOCTaBK NUCMEHU YKaXyBara BO KOU Ke 1 06pasnoxu npuknH1TE BO CMUCHa
Ha uneHoT 177 ctas (1) 3apaau Kou cmeTa Aeka NpUjaBeHroT 3HaK HEe MOXE fa Ce NPpusHae.

(2) Nuuarta og cTaBoT (1) Ha OBOj YieH He Ce CTPaHKK BO nocTankata.

(3) YkaxyBarsaTa ofi cTaBoT (1) Ha 0BOj HneH 3aBOAOT rv AOCTaByBa [0
NOAHOCUTENOT Ha NpujaBaTta, Koj MoXe [a [OCTaBW Or0BOP  Ha yKaxyBarbaTa.

Mpurosop

UneH 197

(1) Mpuroeop Ha ofjaseHara npujaea Ha Tproscka Mapka [o 3aBopoT BO pox o 90
LeHa o[} [eHoT Ha objaBaTa MOXe [ia noAHece:!

1) NOAHOCUTENOT Ha MopaHo NpujaBeHaTa TProBCKa Mapka W HOCWUTENOT Ha
nopaHo perncTpvpaHa TProBcka Mapka BO CMUCTIA Ha HIEHOT 178 crasosu of, (1) Ao (4) Ha
OBOj 3aKOH;

2) HOCWTENIoT Ha TProBCKa Mapka peructpupaHa so Hekoja 3eMja 4reHka Ha
MapuckaTa yHuja unu Ha CTO, 3a koja BO Peny6nuka MakenoHwja HEroBuoT 3acTarnHuik,
OJHOCHO NpeTCTaBHUK NoAHen npujasa 6e3 Herosa cornacHoCT;

3) duaMUKo NULe YMe uMme, NpesumMe UMK MUK € MAEGHTUYEH UNu CrndeH Co
0b6jaBeHMNOT 3HaK;

4) HocuTen Ha NOPaHo 3alITUTEHO MPaBO Of UHAYCTPUCKA COMCTBEHOCT, aKo
npeAMETOT Ha Toa Mpaso € UAEHTUHEH U CNu4eH co 06jaBeHUNOT 3HaK 1

5) AMUETO KOoe UMa aBTOPCKO MPaBo Ha Aeflo Koe & WASHTUYHO UM CIUHHO COo
06jaBeHuVOT 3HaK,;

6) HOCUTENOT Ha TProBcKa Mapka Yuja BaXHOCT NpectaHana nopaan U3MUMHaTnoT
POK Ha BaXKeHse BO CMUCTia Ha uneHoT 178 cTas (6) Ha OBOj 3aKOH.

(2) PokoT 3a nofHecyBarbe NpuUroBop Of CTaBoT (1) Ha OBOj YnNeH He MoXe fa ce
MPOAOIKYBA.

(3) 3a cekoja objaBeHa npujaBa Ha TProecka Mapka ce NoAHecyBsa nocebeH
NpUroBop.

(4) CoppxvHaTa Ha NPUroBOPOT U HAYMHOT 338 NOAHECYBare Ha NpuroBopoT ce
yTBPAYBaaT Co NPOMnuc Koj ro AoHecyBa AVPEKTOPOT Ha 3aBopoT.

WUcnutyBare Ha NpUroBopoT

UneH 198

(1) 3aBOAOT NpoBeEpyBa Aanu NPUroBopoT € NOAHECEH Of NIMLISTO Koe Ma npaso Ha
nogHecyBatbe NPUroBop BO CMUCHA Ha HYNEeHOT 197 ctas (1) Ha 0BOj 3aKOH U fanu
MPUroBOPOT € NOAHECEH BO NPONULLAHKOT POK .
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Hauux Ha NooHecyBakbe Ha npujasa

YneHn 18

(1) MNpwjasaTa 3a cTekHyBarbe npasa oA MHAYCTPUCKa CONCTBEHOCT Ce nogHecysa BO
nucMeHa dopmMa, NUYHO, MO NowiTa Uiy No eneKTPOHCKM naT.

(2) Mpujasara of crasoT (1) Ha OBOj ysieH ce NofHecyBa Ha MaKEAOHCKM jasuk u
HEroBoTO KMPUIICKO MUCMO.

(3) MpujasaTa 3a CTekHyBare NpaBo Of UHAYCTPUCKE COMCTBEHOCT MOXE na ce
noHece W Ha CTPaHCKM jasuk JOKOMKY COAPXM HasHadyBake Ha BWAOT Ha saliTuTara Koja
ce Gapa v NoAaToLn 3a KOHTaKT CO NOAHOCUTEINOT Ha MakeJOHCKY jasuk.

(4) Ako npujaBaTta e nofHeceHa Ha CTPaHCKN ja3nk NogHOCUTENOT Mopa, BO POK 04
90 geHa o[ 4eHOT Ha NoAHecyBarse Ha fpujaBaTa Ha CTpaHCKu jasuk, na pocTasu NpeBo]
Ha npujasata Ha MaKeAOHCKW ja3uk, BO CRNPOTUBHO ke ce cMmeTa [feka npujaeBata €

noeriedyeHa U ce AoHeCcyBa 3aKkfly4oK 3a 3annpame Ha nocrankara.

YnpaBHa nocrarnka

YneH 19

(1) Bo ynpaBHaTa nocranka 3a CTeKHyBare, OCTBapyBambe, OApXKyBare w
salITUTaTa Ha npasata of MHAYCTpUCKa COMNCTBEHOCT OLNy4yBa 3aBof0T CO pelleHue.

(2) Bo ynpasHaTa nocranka 3aBofoT noctanysa BO COMacHOCT CO onpenbute of
OBOj 3aKOH U NMPONUCUTE JOHECEHU BP3 OCHOBA Ha OBOj 3aKOH.

(3) 3a cé WTo He e MpefBWaeHO CO OBOj 3aKOH Cce MpumeHysa 3akoHOT 3a ontiTa
ynpasHa nocrarnka.

Tyx6a npoTvs ognykute Ha 3aBodoT

Unen 20

(1) PeweHujata Ha 3aBOJOT Of, 4NEHOT 19 ctaB 1 Ha OBOj 3aKOH CE KOHEYHMU.

(2) MpoTuB pelieHnjaTa Ha 3aBOAOT, CTpaHkata MMa npaso [a noeefe ynpaseH
cnop.

(3) YnpaBeHn criop ce nosedysBa CO Tyx6a Ao YnpaeHUOT cya Ha Penybruka
MakegoHuja.

(4) Tyxbata ce nogHecysa BO POK O 30 neHa o [EHOT Ha [OCTaByBaheTo Ha
pelleHneTo JO CTpaHkaTa.

MocTanysare BO COTMACHOCT CO MeryHapoaHWUTe AoroBopU

UnewH 21

MocTankaTta Koja ce of4HecyBa Ha rnpujasute of 4neHot 17 ctasosu (2) u (3) Ha 0BOj
3aKOH, 3aBOAOT Ke ja crnposeayBa BO COMMAcCHOCT €O oopeabuTe of OBOj 3aKOH U
MeryHapogHUTe SOrOoBOPpY KoU U paTudukysana Penybnuka MakefoHuja.

OcTBapyBarse Ha npasaTa Npeky MonHOMOLLHUK

UneH 22

(1) Bo nocrankaTta npes 3aBoOAOT, CTPaHCKUTE NpaBHM W busmnykm nuua
ocTBapysaaT npapata O OBOj 3aKOH MPEKy : MOSHOMOLIHMK KOj e perucTpupaH 3a
3actanysarmse npepn 3aBoAoT COMNacHo oapenduTe of OBOj 3aKOH.



