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Dear Madam/Sir

-

7

-

Notification of Partial Provisional Refusal of IR 1504429 according to Rule 17(2)

.

-

The above-mentioned mark is provisionally refused protection in Denmark for some of the services
covered by the designation, namely:

.

%

CEin sy

)

Class 45: personal and social services rendered by others to meet the needs of individuals.

Z‘

%4,f

The reasons for the refusal are given in the enclosed examination report. The holder may request a
review of the refusal before 11 June 2020. Further information about procedures is found in the report.

Yours faithfully

Anders Sloth Brogner
Legal adviser, Master of Laws (LL.M.), Trademark and Design



Examination Report

Grounds for refusal

We have found that the list of goods and services is too vague, cf. the Danish Trade Marks Act, Sec-
tion 12.

According to the Danish Trade Mark Act and the ruling of the ECJ in C-418/02, a trademark applica-
tion must contain a precise list of the goods and services covered by the registration of the mark.

The term “personal and social services rendered by others to meet the needs of individuals™ does not
give a clear indication of the services being provided. These services cover a wide range of activities
performed by different service providers requiring very different levels of skill and know-how, and
may relate to different market sectors. Thus the term is too vague.

We kindly ask you to specify the term “personal and social services rendered by others to meet the
needs of individuals” within class 45.

Earlier Rights

We have conducted a search in the relevant registers for earlier trademarks rights with validity in
Denmark. The result of the search appears in the attached search report. It includes marks which we
have found to be in risk of confusion with the designation.

When the designation is published, there is a two-month period for earlier rights holders to file an
opposition against the designation. Oppositions may also be based on other rights, e.g. rights estab-
lished trough use. We usually receive oppositions in 5-10 % of all trademark applications.

Request for review of the provisional refusal
You may request a review of the provisional refusal within 4 months from the date of issue of the
provisional refusal.

Please observe that documents or evidence submitted by you will be available to the public according
to the regulations of The Danish Access to Public Administration Files Act.

A request for review should be sent by post or e-mail to:

Address
Patent- og Varemarkestyrelsen
Helgeshgj Allé 81
DK-2630 Taastrup
Denmark
E-mail
pvs@dkpto.dk

Final refusal and appeal
If you do not reply within the time-limit, we will issue a final refusal, which is subject to appeal to the
Board of Appeal for Patents and Trademarks.

If you do not appeal our final decision, we will publish the mark for the remaining goods/services,
namely:
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Class 9:

Class 16:

Class 28:

Class 35:

Recorded and downloadable media; electronic notice boards; audio interfaces; road
signs, luminous or mechanical; interfaces for computers; electronic book readers; elec-
tronic agendas; compact discs [audio-video]; monitors [computer programs]; computer
software, recorded; computer software platforms, recorded or downloadable; computer
software applications, downloadable; computer programs, recorded; computer game
software, downloadable; computer game software, recorded; computer programs,
downloadable; computer operating programs, recorded; computer screen saver soft-
ware, recorded or downloadable; electronic publications, downloadable; audiovisual
teaching apparatus; integrated circuits; printed circuits; downloadable image files;
downloadable music files; animated cartoons; chips [integrated circuits]; downloadable
graphics for mobile phones; electronic interactive whiteboards; software; downloadable
emoticons for mobile phones; compact discs [read-only memory]; screens [photog-
raphy]; downloadable ring tones for mobile phones.

Printed matter; photographs [printed]; albums; almanacs; banners of paper; pamphlets;
booklets; newspapers; magazines [periodicals]; periodicals; printed publications; calen-
dars; catalogues; books; teaching materials [except apparatus]; musical greeting cards;
greeting cards; postcards; prospectuses; manuals [handbooks]; instructional and teach-
ing materials; posters; flyers.

Games and playthings; portable games and toys incorporating telecommunication func-
tions; games; portable games with liquid crystal displays.

Advertising agency services; computerized file management; demonstration of goods;
marketing research; marketing; targeted marketing; business management of perform-
ing artists; scriptwriting for advertising purposes; updating and maintenance of infor-
mation in registries; updating and maintenance of data in computer databases; updating
of advertising material; word processing; online retail services for downloadable and
pre-recorded music and movies; online retail services for downloadable ring tones;
online retail services for downloadable digital music; design of advertising materials;
data search in computer files for others; providing business information via a web site;
auctioneering; wholesale services for recorded and downloadable media, electronic no-
tice boards, audio interfaces, road signs, luminous or mechanical, interfaces for com-
puters, electronic book readers, electronic agendas, compact discs [audio-video], moni-
tors [computer programs], computer software, recorded, computer software platforms,
recorded or downloadable, computer software applications, downloadable, computer
programs, recorded, computer game software, downloadable, computer game software,
recorded, computer programs, downloadable, computer operating programs, recorded,
computer screen saver software, recorded or downloadable, electronic publications,
downloadable, audiovisual teaching apparatus, integrated circuits, printed circuits,
downloadable image files, downloadable music files, animated cartoons, chips [inte-
grated circuits], downloadable graphics for mobile phones, electronic interactive white-
boards, software, downloadable emoticons for mobile phones, compact discs [read-only
memory], screens [photography], downloadable ring tones for mobile phones, printed
matter, photographs [printed], albums, almanacs, banners of paper, pamphlets, booklets,
newspapers, magazines [periodicals], periodicals, printed publications, calendars, cata-
logues, books, teaching materials [except apparatus], musical greeting cards, greeting
cards, postcards, prospectuses, manuals [handbooks], instructional and teaching materi-
als, posters, flyers, games and playthings, portable games and toys incorporating tele-
communication functions, games, portable games with liquid crystal displays; sales
promotion for others; production of advertising films; publication of publicity texts; ra-
dio advertising; bill-posting; distribution of samples; dissemination of advertising mat-
ter; direct mail advertising; registration of written communications and data; writing of
publicity texts; advertising; online advertising on a computer network; advertising by
mail order; television advertising; telemarketing services; search engine optimization
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Class 38:

Class 41:

Class 42:

for sales promotion; procurement services for others [purchasing goods and services for
other businesses]; marketing in the framework of software publishing; presentation of
goods on communication media, for retail purposes.

Telecommunications; television broadcasting; cable television broadcasting; electronic
bulletin board services [telecommunications services]; information about telecommuni-
cation; providing user access to global computer networks; providing access to data-
bases; providing telecommunications connections to a global computer network;
providing telecommunication channels for teleshopping services; video-on-demand
transmission; message sending; computer aided transmission of messages and images;
transmission of digital files; providing online forums; videoconferencing services; radio
broadcasting; radio communications; transmission of electronic mail; communications
by fiber optic networks; communications by cellular phones; communications by com-
puter terminals; satellite transmission; teleconferencing services; streaming of data;
wireless broadcasting; providing internet chatrooms; telecommunications routing and
junction services.

Education; cultural activities; videotaping; production of music; publication of books;
education information; film distribution; movie studio services; layout services, other
than for advertising purposes; microfilming; videotape editing; production of radio and
television programmes; screenplay writing; religious education; correspondence cours-
es; practical training [demonstration]; providing recreation facilities; arranging and
conducting of colloquiums; arranging and conducting of congresses; arranging and
conducting of conferences; arranging and conducting of concerts; arranging and con-
ducting of workshops [training]; arranging and conducting of seminars; arranging and
conducting of symposiums; organization of competitions [education]; television enter-
tainment; providing online videos, not downloadable; providing online music, not
downloadable; providing television programs, not downloadable, via video-on-demand
services; providing films, not downloadable, via video-on-demand services; providing
online electronic publications, not downloadable; presentation of live performances;
theatre productions; film production, other than advertising films; rental of videotapes;
rental of sound recordings; rental of motion pictures; electronic desktop publishing;
online publication of electronic books and journals; publication of texts, other than pub-
licity texts; writing of texts; film directing, other than advertising films; music composi-
tion services; subtitling; video editing services for events; sound engineering services
for events; game services provided online from a computer network; teaching; script-
writing, other than for advertising purposes; photography; photographic reporting; pro-
duction of shows; academies [education]; organization of exhibitions for cultural or ed-
ucational purposes; presentation of variety shows; arranging and conducting of in-
person educational forums.

Scientific and technological services and research and design relating thereto; design
and development of computer hardware and software; graphic arts design; computer vi-
rus protection services; installation of computer software; research in the field of tele-
communications technology; research and development of new products for others; sci-
entific research; technological research; web site design consultancy; information tech-
nology [IT] consultancy; consultancy in the design and development of computer
hardware; computer software consultancy; data security consultancy; updating of com-
puter software; monitoring of computer systems to detect breakdowns; monitoring of
computer systems for detecting unauthorized access or data breach; monitoring of com-
puter systems by remote access; software as a service [SaaS]; maintenance of computer
software; conversion of data or documents from physical to electronic media; providing
information on computer technology and programming via a web site; providing search
engines for the internet; platform as a service [PaaS]; conversion of computer programs
and data, other than physical conversion; conducting technical project studies; comput-
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er system design; hosting computer sites [web sites]; development of computer plat-
forms; computer software design; software development in the framework of software
publishing; creating and designing website-based indexes of information for others [in-
formation technology services]; creating and maintaining web sites for others; computer
programming; copying of computer programs; cloud computing; outsource service pro-
viders in the field of information technology; off-site data backup; computer technology
consultancy; telecommunications technology consultancy; electronic data storage;
graphic design of promotional materials; server hosting.

Class 45: Online social networking services; spiritual consultancy.
Further information
Please see Appendices A and B for information on our search of earlier rights (relative grounds for

refusal) and an abstract of the relevant sections of the Danish Trade Marks Act.

You are welcome to contact us if you have any questions.

Appendix A: Guide concerning Confusingly Similar Marks
Appendix B: Abstract of the Danish Trade Marks Act
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Search Report

Our search has disclosed the following trademark rights:

Trademarks: EUO011398112, EU016685315.

For further information, see the attached extracts from the register.
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Appendix A
Guide concerning Confusingly Similar Trademarks

The Danish Patent and Trademark Office has searched for marks applied for or registered in the
Danish territory, which are confusingly similar to your trademark. We have assessed whether there is a
likelihood of confusion between the marks, i.e. whether the marks are similar visually as well as
phonetically and whether the goods and services covered by your application are identical with or
similar to those covered by the earlier right. We refer to the Danish Trade Marks Act, section 15,
containing rules concerning identical and confusingly similar trademarks.

If we have found conflicting marks we have included a search report as well as extracts of our register
of any confusingly similar marks.

If we have found earlier rights you may consider the following options:

e to register your mark irrespective of the earlier right - or

e to limit the list of goods and services in order to avoid that your application covers goods and ser-
vices similar to those covered by the earlier right - or

e to obtain a letter of consent from the proprietors of the earlier right permitting you to make use of
and register your trademark in Denmark.

If we do not hear from you before the expiration of the time limit mentioned in our letter, we will reg-
ister your trademark irrespective of the earlier rights, if any, mentioned in the search report.

Registration
Please be informed that the proprietor of the earlier right can file an opposition against the registration
of your trademark if you choose to have your trademark registered irrespective of the earlier right.

Limitation

If the earlier right does not cover all the goods and services, for which your trademark is applied, you
can limit your application in order to avoid that your application covers goods and services similar to
those covered by the earlier right. You must file a new list of goods and services, if you wish to limit
your application. Please be informed that we can assist you in connection with the wording of such a
list.

Written consent

A written consent must be unconditional, and it must permit you to register the applied trademark for
the goods and services covered by the application. If the consent does not include all goods and ser-
vices applied for, you must limit your application in accordance with the consent. The letter of consent
must be dated and duly signed by the proprietor of the earlier right. We can only accept a copy, if it is
attested.
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Appendix B

Abstract of the Danish Trade Marks Act
Signs of which a trade mark may consist

Section 2

A trade mark may consist of any signs, in particular words, including personal names, or de-
signs, letters, numerals, colours, the shape of goods or of the packaging of goods, or sounds,
provided that such signs are capable of:

1) distinguishing the goods or services of one undertaking from those of other undertakings;
and

i1) being represented on the register in a manner which enables the competent authorities and
the public to determine the clear and precise subject matter of the protection afforded to its
proprietor.

Application and registration of trade marks
Section 11

(1) An application for the registration of a trade mark shall be filed with the Patent and Trade mark
Office. The application shall contain information in accordance with the provisions laid down pur-
suant to section 48. The application fee prescribed by section 60(a)(1) shall be paid.

Section 12

(1) The goods and services in respect of which trade mark registration is applied for shall be classified
in conformity with the Nice Classification. Where the applicant requests registration for more than
one class, the applicant shall group the goods and services according to the classes of the Nice
Classification, each group being preceded by the number of the class to which that group of goods
or services belongs, and shall present them in the order of the classes.

(2) The goods and services for which protection is sought shall be identified by the applicant with
sufficient clarity and precision to enable the Office and economic operators, on that sole basis, to
determine the extent of the protection sought.

(3) The general indications included in the class headings of the Nice Classification or other general
terms may be used, provided that they comply with the requisite standards of clarity and precision
set out in this provision.

Examination of applications
Section 16
(1) If the application does not comply with this Act or the provisions laid down pursuant to this Act, or
if the Patent and Trade mark Office has other objections to the acceptance of the application, the Pa-

tent and Trade mark Office shall notify the applicant accordingly and invite him to file his observa-
tions within a specified time limit.
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Grounds for refusal
Section 13

(1) The following shall not be registered:

@) Signs which cannot constitute a trade mark.

(ii) Trade marks which are devoid of any distinctive character.

(ii1) Trade marks which consist exclusively of signs or indications which may serve, in trade, to
designate the kind, quality, quantity, intended purpose, value, geographical origin, or the time
of production of the goods or of rendering of the service, or other characteristics of the goods
or services.

(iv) Trade marks which consist exclusively of signs or indications which have become customary
in the current language or in the bona fide and established practices of the trade.

(2) A trade mark shall not be excluded from registration in accordance with paragraph 1(2)-(4), if,
before the date of application for registration, following the use which has been made of it, it has ac-
quired a distinctive character.

Section 14

Furthermore, the following shall not be registered:

1) signs which consist exclusively of:

a) the shape, or another characteristic, which results from the nature of the goods themselves,

b) the shape, or another characteristic, of goods which is necessary to obtain a technical re-
sult,

¢) the shape, or another characteristic, which gives substantial value to the goods.

2) Trade marks which are contrary to law, public order or morality.

3) Trade marks which are liable to mislead the public, for instance as to the nature, quality or geo-
graphical origin of the goods or services.

4) Trade marks which have not been authorized by the competent authorities and are to be refused
pursuant to Article 6ter of the Paris Convention for the Protection of industrial Property, and trade
marks which include badges, emblems and escutcheons which are of public interest, unless the
consent of the appropriate authority to their registration has been given.

5) Trade marks which are excluded from registration pursuant to Union legislation or the
national law of the Member State concerned, or to international agreements to which the
Union or the Member State concerned is party, providing for protection of designations of
origin and geographical indications.

6) Trade marks which are excluded from registration pursuant to Union legislation or international
agreements to which the Union is party, providing for protection of traditional terms for wine.

7) Trade marks which are excluded from registration pursuant to Union legislation or international
agreements to which the Union is party, providing for protection of traditional specialities guaran-
teed.

8) Trade marks which consist of, or reproduce in their essential elements, an earlier plant variety
denomination protected by plant variety sort rights and which are in respect of plant varieties of
the same or closely related species.
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Rekvirent : ASB

Dato: 2020-02-10

Reference : EU011398112 Side: 1 af 4

(210) Sagsnummer

(730) Indehaver

(540) Meerke

(550) Meerketype

(591) Farvebeskrivelse

(511) Klasser og
Varefortegnelse

Registerudskrift
(Extract of Register)

OHIM status: Registered

EU011398112 (151) EU registration date: 2013-05-06
(442) EU publication date: 2013-01-25
(220) EU date of filing: 2012-12-04

Editorial Mendaur
Anton Paz Miguel, 7
15940

Pobra do Caramifial
15940

Spanien

Figurmzerke

Lilla og hvid (RGB 114, 32, 46 RGB 236, 179, 205 RGB 236, 0, 140)

Klasse 09: Elektroniske publikationer, til downloades; Computerprogrammer til
uddannelsesformal; Computerprogrammer til undervisningsformal.

Klasse 41: Uddannelses- og undervisningsvirksomhed.

Udskrift slut
(End of Extract)



Rekvirent : ASB

Dato: 2020-02-10

Reference : EU016685315 Side: 2 af 4

(210) Sagsnummer

(730) Indehaver

(740) Fuldmaegtig
(750) Adresse

(540) Meerke

(550) Meerketype
(511) Klasser og
Varefortegnelse

Registerudskrift
(Extract of Register)

OHIM status: Registered

EU016685315 (151) EU registration date: 2018-03-08
(442) EU publication date: 2017-11-30
(220) EU date of filing: 2017-05-08

Ladbible Group Limited
20 Dale Street

M1 1EZ

Manchester

M1 1EZ
Storbritannien

STOBBS

Building 1000

Cambridge Research Park
CB25 9PD

Cambridge

CB25 9PD
Cambridgeshire
Storbritannien

BIBLE

Ordmeerke

Klasse 09: Downloadable publikationer, elektroniske; Publikationer der kan downloades;
Downloadable publikationer, elektroniske; Elektroniske onlinepublikationer, der kan
downloades fra internettet; Publikationer i elektronisk form leveret online fra databaser eller
fra faciliteter pa internettet (inklusive websteder); Elektroniske magasiner;
Multimedieoptagelser og -publikationer; Trykte publikationer, som kan leeses elekironisk;
Software, computerprogrammer; Software il spil; Computersoftware, der kan downloades;
Applikationssoftware, der kan downloades; Computersoftware, som kan downloades fra
Internettet; Applikationssoftware; Applikationssoftware til mobilt kommunikationsudstyr;
Softwareprogrammer til videospil; Programmer med interaktive videospil;
Instruktionsmanualer i elektronisk form; Software til interaktiv underholdning, som kan
downloades; Computersoftware til formidling af flerbrugeradgang til et globalt
computerinformationsnetvaerk; Data optaget i elektronisk, optisk eller magnetisk form;
Medier til lagring af data; Medier til lagring af data; Kort til hukommelse; Anordninger til
multimediekommunikation, -optagelse, -transmission, -udsendelse, -lagring, -visning, -
modtagelse og -gengivelse; Lyd- og/eller videooptagelser, der kan downloades og
streames; Indspillede videoer, cd'er, cdi' er, cd-rommer, diske, kassetter og andre
databzerere med information optaget i tidsskriftsform; Videooptagelser, der kan
downloades; Software il spil; Spilleprogrammer til spillehalsmaskiner med videospil;
Computerprogrammer og -software til anvendelse sammen med udbydelse af
greenseflader (graeensefladeenheder eller graensefladeprogrammer i computere) mellem en
computer og en perifer enhed; Interaktive brugermanualer solgt som enhed med
fornaevnte varer; Alt det farneevnte til levering af eegte og brugergeneret indhold med
aktuelle nyheder og aktuelle anliggender, miljg, userigs eller humoristisk information; Alt
det farnaevnte i forbindelse med mediekultur, politik, beramtheder, mode, neeringsmidler,
sundhed og mental sundhed, miljgspargsmal, treening, karriere, rejser, sport, hobbier,
handveerk Kodede identitetskort; Perifere enheder tilpasset til brug med computere;
Tastaturer, computermus, trackballs til beveegelse af cursoren og tradlgse elektroniske
styreenheder, alle til anvendelse med elektroniske apparater til forbrugere;



Rekvirent : ASB Dato: 2020-02-10
Reference : EU016685315 Side: 3 af 4

Databehandlingsudstyr; Fijernstyringsenheder; Tastaturer til computere; Hovedtelefoner og
haretelefoner til brug med computere og videospil; Styreenheder til computere, nemlig
fiernstyreenheder, computerjoystick, interaktivt styrede gulvmatter, rat til videospil,
hovedtelefoner, tastaturer og mus (databehandling), alt sammen til anvendelse med
computere og softwareplatforme til videospil; Tradlgs mus (databehandling) og
fiernbetjeninger til brug med tv'er, computere og anordninger med omformer og dekoder
(dekodere); Musematter; Beraringsfolsomme taster (bergringsfalsomme plader);
Kontroltastaturer til computere; Brilleartikler; Briller [optik]; Briller [optik]; Solbriller;
Kontaktlinser; Brillestel og solbrillestel; Etuier og bokse il briller og solbriller; Remme,
snore og kaeder ti briller og solbriller; Jjenbeskyttelse til brug ved sportsudgvelse;
Jjenbeskyttelse til brug ved sportsudgvelse; Sportsbriller; Magneter; Digitale fotorammer;
Overtraek og etuier til mobiltelefoner, computere og personligt elektronisk udstyr; Dele og
tilbeher til alle ovennasvnte varer.

Klasse 38: Telekommunikationsvirksomhed; Telekommunikationsydelser; Udsendelse af
radio- og fiemssynsprogrammer; Webcastingtjenester; Podcasting-tjenester;
Audioudsendelser; Videotransmission; Webcastingtjenester; Streaming af lyd- og
videomaterialer via internettet; Udsendelse via internettet og andre computer- og
kommunikationsnetveerk; Elektronisk telekommunikationsvirksomhed;
Udsendelsesvirksomhed og formidling af telekommunikationsadgang til video- og
lydindhold udbudt via en tjieneste med bestillingsvideoer via internettet; Lyd-, video- og
multimedieudsendelser via intermnettet og andre kommunikationsnetveerk; Udsendelse,
transmission, modtagelse og anden spredning af tekst, meddelelser, information, data, lyd
og billeder; Udbydelse af en portal til multimedieindhold og deling af video; Elektronisk
overforsel af data, meddelelser og information; Tilvejebringelse af
telekommunikationsadgang til videoindhold udbudt via internettet; Transmission af videoer,
film, billeder, tekst, fotografier, spil, brugergenereret indhold, lydindhold og information via
internettet; Tilvejebringelse af brugeradgang til ssgemaskiner; Formidling af adgang fil
internettet for andre; Telekommunikation gennem onlineblogs;
Telekommunikationstjenester udbudt via platforme og portaler pa internettet og andre
medier; Tilvejebringelse af telekommunikationsadgang til video- og lydindhold udbudt via
video on demand; Transmission af videoer mod betaling [video-on-demand]; Transmission
af data, lyd, video og multimediefiler, filer til at downloade og filer til at streame via et
globalt computernetveerk; Modtagelse og udveksling af informationer, tekster, lyde,
billeder, data og meddelelser; Kommunikation via og/eller mellem computere og
computerterminaler og computernet; Formidling af adgang til computerdatabaser med
henblik pa segning, Tilvejebringelse og visning af information fra databank lagret pa
computer; Formidling af adgang til computerdatabaser inden for sociale netvaerk og
onlinefeellesskaber; Elektronisk visning af informationer, tekster, billeder, meddelelser og
data; Onlinekommunikation; Tilvejebringelse af internet chatrooms; Tilvejebringelse af
onlinechatrum og interaktive diskussionsfora; Tilvejebringelse af brugeradgang til portaler
pa internettet; Tilvejebringelse af brugeradgang til platforme pa intermettet; Formidling af
onlinefora til kommunikation vedrarende emner af almen interesse; Tilvejebringelse af
onlinefora vedrarende uddannelse, underholdning, musik, mode, film, mad, karrierreforlgb,
kvinder, rejser, sport, aktiv udfoldelse og livsstil; Tilvejebringelse af onlinefeellesskabsfora
til upload, placering, lagring, visning, deling, betragtning, afspilning, redigering, download,
modtagelse, elektronisk transmission eller anden tilvejebringelse af elektroniske medier,
multimedieindhold, lyd- og videoindhold, film, musik, spil, fotografier, billeder, grafik, tekst,
meddelelser, information, data, nyheder og brugergenreret indhold via internettet og andre
computer- og kommunikationsnetvaerk; Elektronisk transmission af information om nyheder
og aktuelle anliggender; Information, radgivning og bistand i forbindelse med alle
ovenneevnte tjenesteydelser.

Klasse 41: Underholdningsvirksomhed; Undervisning; Kulturelle arrangementer; Online
uddannelsesorienterede underholdningstjenester; Underholdningsvirksomhed udbudt via
Internettet og andre computer- og kommunikationsnetvaerk; Underholdningsvirksomhed
med elektroniske medier, multimedieindhold, lyd- og videoindhold, spillefilm, musik, spil,
fotografier, billeder, grafik, tekst, meddelelser, information, data, nyheder og
brugergenereret indhold udbudt via Internettet og andre computer- og
kommunikationsnetveerk; Praesentation af data, meddelelser og dokumenter til
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(300) Prioritet

underholdningsformal; Interaktiv information formidlet online via internettet og andre
computer- og kommunikationsnetveerk inden for nyheder og underholdning vedrgrende
mode, mad, karriere, rejser, kvinders helbred og oplevelsessport; Information om
underholdning med henblik pa adgang via kommunikations- og computernetvasrk;
Tilvejebringelse af elektroniske publikationer, der ikke kan downloades; Onlinepublikationer
(som ikke kan downloades); Udbydelse af onlinemagasiner, der kan downloades;
Produktion af videooptagelser og lydoptagelser; Produktion af webcasts; Produktion af
podcasts; Forlagsvirksomhed; Udgivelse af bager, blade, tekst og tryksager; Elektronisk
forlagsvirksomhed; Udsendelsestjenester vedrarende digital video-, lyd- og
multimedieunderholdning; Multimedieudgivelse af magasiner, tidssskrifter og nyheder;
Formidling af lydmaterialer og/eller visuelle materialer samt onlinespil (der ikke kan
downloades); Onlineudgivelse af nyheder og aktuelle anliggender; Tilvejebringelse af
online elekironiske publikationer, ikke downloadable; Udbydelse af onlinevideoer, der ikke
kan downloades; Underholdningsvirksomhed tilvejebragt via videofilm; Arrangering,
organisering og opfarelse af spil, konkurrencer, spargekonkurrencer, praemier,
konferencer, udstillinger, kurser, seminarer og begivenheder; Organisering, ledelse og
produktion af shows, udstillinger og fester; Arrangering, organisering, preesentation og
tilvejebringelse af koncerter, levende optraeden, musikforestillinger; Arrangering og ledelse
af prisuddelinger; Overreekkelse af priser som anerkendelse af en praestation; Arrangering,
organisering og ledelse af kulturelle begivenheder; Beveertning (underholdning);
Veertsvirksomhed, nemlig kundemodtagelse (underholdning), inklusive fremskaffelse af
adgangsbilletter til sports- eller underholdningsbegivenheder; Information, radgivning og
bistand i forbindelse med alle ovennasvnte tjenesteydelser; Udbydelse af publikationer og
interaktiv information, der ikke kan downloades, med aegte og brugergeneret indhold med
aktuelle nyheder og aktuelle anliggender, miljg, userigs eller humoristisk information;
Udbydelse af publikationer og interaktiv information, der ikke kan downloades, i forbindelse
med mediekultur, politik, beramtheder, mode, neeringsmidler, sundhed og mental sundhed,
miljgspargsmal, traening, karriere, rejser, sport, hobbier, handveerk; Informations-,
radgivnings- og/eller konsulentbistand i forbindelse med alle ovennaesvnte tienesteydelser
Sportsarrangementer; Interaktiv underholdningsinformation leveret online via internettet og
andre computer- og kommunikationsnetvaerk i forbindelse med musik, mode, film,
nasringsmidler, karriere, rejser, sport, adventure og livsstil; Arrangering, organisering og
ledelse af sportsarrangementer; Organisering af sportsarrangementer og -konkurrencer;
Hasardspil; Tienesteydelser vedrarende fanklubber.
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