DIREZIONE GENERALE PER LA TUTELA DELLA PROPRIETA INDUSTRIALE
Ufficio ltaliano Brevetti e Marchi

MADRID AGREEMENT AND PROTOCOL
PROVISIONAL REFUSAL OF PROTECTION
Rule 17(1)

l. Office making the notification:

MINISTERO DELLO SVILUPPO ECONOMICO

Direzione Generale per la Tutela della Proprieta Industriale - Ufficio Italiano Brevetti e Marchi
Via Molise, 19 - 00187 ROMA

e-mail : dglcuibm.div02@pec.mise.gov.it

[I.  Number of the international registration: 1 352 036
Trademark: FRANKIE4

[ll.  Name of the holder: Frankie4 IP 2 Pty Ltd
46 Royston Street  Brookfield QLD 4069 (AU)

IV. Information concerning the type of provisional refusal:

[J Provisional refusal based on an ex officio examination
X  Provisional refusal based on an opposition (opposition n°652019000144070)

[J Provisional refusal based on both an ex officio examination and an opposition

V. Information concerning the scope of the provisional refusal:
X  Provisional refusal for all the goods and/or services

[ Provisional refusal for some of the goods/services

VI.  Grounds for refusal : Identity or similarity between the marks and identity or similarity
between the goods/services.

VIl.  Opponent rights:

1) Registration number: 362019000091005 (National Trademark)
i)  Filing date: 12/11/1999 (301999900800178)
i) Registration date: 23/04/2003
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i)  Name and address of the opponent: FRANKIE MORELLO TRADEMARK S.R.L.
Via Giovanni Boccaccio, 29 1-20123 MILANO - IT
iv) Reproduction of the mark: FRANKIE MORELLO
v) List of some of the goods/services:
18: Tutta la classe.
25: Tutta la classe.

2) Registration number: 362016000123294 (National Trademark)
i)  Filing date: 18/12/2006 (302006901476950)
i) Registration date: 19/06/2007
i)  Name and address of the opponent: FRANKIE MORELLO TRADEMARK S.R.L.
Via Giovanni Boccaccio, 29 1-20123 MILANO - IT
iv)  Reproduction of the mark:

frankie merelle

MILAN

v) List of some of the goods/services:
18: Leather and imitations of leather, and goods made of these materials and not
included in other classes; animal skins, hides; trunks and travelling bags; umbrellas,
parasols and walking sticks; whips, harness and saddlery.
25 :Clothing, footwear, headgear.

3) Registration number: 1642073 (EUTM)
iy  Filing date: 05/05/2000
i)  Registration date: 30/10/2002
i) Name and address of the opponent: FRANKIE MORELLO TRADEMARK S.R.L.
Via Giovanni Boccaccio, 29 1-20123 MILANO - IT
iv) Reproduction of the mark: FRANKIE MORELLO
v) List of some of the goods/services:
18: Leather and imitations of leather, goods made from these materials and not
included in other classes; animal skins; trunks and handbags; umbrellas, parasols and
sticks; whips and saddlery.
25: Clothing, footwear, headgear.

4) Registration number: 15581945 (EUTM)
i) Filing date: 24/06/2016
i)  Registration date: 26/09/2019
i)  Name and address of the opponent: FRANKIE MORELLO TRADEMARK S.R.L.
Via Giovanni Boccaccio, 29 1-20123 MILANO - IT
iv)  Reproduction of the mark:

Trankie mer=]lle

v)List of all the goods/services:

3: Perfumery and fragrances; Perfume; Perfumery; Personal deodorants; Cosmetics; Make-
up preparations; Solid perfumes; Liquid perfumes; Aromatics for perfumes; Air fragrancing
preparations; Extracts of perfumes; Flower perfumes (Bases for -); Oils for perfumes and
scents; Essential oils as perfume for laundry purposes; Potpourris [fragrances];
Aromatherapy pillows comprising potpourri in fabric containers; Perfumed soaps; Scented
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oils; Scented sachets; Room scenting sprays; Air fragrancing preparations; Scented linen
sprays; Scented bathing salts; Scented oils used to produce aromas when heated; Essential
oils and aromatic extracts; Toiletries; Aromatic oils; Ethereal essences; Natural essential
oils; Essential oils for household use; Soaps and gels; Bar soap; Bath foam; Shower and
bath gel; Joss sticks; Incense cones; Incense; Scented ceramic stones; Fragrance refills for
non-electric room fragrance dispensers; Extracts of flowers; Scented pine cones; Carpet
freshening preparations; Pet odor removers; Sachets for perfuming linen; Perfumed tissues;
Talcum powder, for toilet use; Dentifrices; Oral hygiene preparations; Cleansers for
household purposes; Cleaning and fragrancing preparations; Nail polish; Nail polish top
coat; Nail varnish remover [cosmetics].

9: Opticians' goods; Sunglasses; Cases for sunglasses; Chains for sunglasses; Straps for
sunglasses; Cases for spectacles and sunglasses; Optical lenses for use with sunglasses;
Lenses for sunglasses; Eyewear; Monocles; Spectacle frames; Contact lenses; Lenses for
eyeglasses; Magnifying lenses; Optical glasses; Reading glasses; Spectacle holders;
Eyeglass shields; Spectacles [optics]; Protective helmets for motorists; Protective helmets
for motor cyclists; Protective helmets for sports; Helmets for motorcyclists; Snow goggles;
Swim goggles; Motorcycle goggles; Information technology and audiovisual equipment;
Sound reproduction apparatus; Image reproducing apparatus; Display devices, television
receivers and film and video devices; Notebook computers; Portable computers; MP3
players; Cases for MP3 players; Docking stations for MP3 players; MP4 players;
Radiotelephones; Bags adapted for laptops; Carriers adapted for mobile phones; Cases
adapted for mobile phones; Telephone headsets; Headsets for mobile telephones; Wireless
headsets for smartphones; Wireless headsets for use with mobile telephones; Phone plugs;
Covers for smartphones; Computer digital maps; Databases (electronic); Prerecorded CD-
ROMSs; USB web keys; Downloadable digital music; Podcasts; Pre-recorded videos;
Downloadable video recordings featuring music; Firmware; Tablet covers; Stands adapted
for tablet computers; Cases for tablet PCs; Flip covers for tablet computers; Battery
chargers for use with telephones; Telephone ring tones [downloadable]; Holders adapted for
mobile phones; Mobile telephone batteries; Computer application software for mobile
telephones; Downloadable graphics for mobile phones; USB cables for cellphones; Cases
adapted for mobile phones; Auxiliary speakers for mobile phone; Computer telephony
equipment; Paper covers for telephone receivers; Dashboard mounts for mobile phones;
Hands-free headsets for cell phones; Hands-free holders for cell phones; Computer game
software for use on mobile and cellular phones; Hands-free microphones for cell phones;
Optical devices, enhancers and correctors; Safety, security, protection and signalling
devices; Digital photo frames.

14: Jewellery ornaments; Decorative pins of precious metal; Ornamental figurines made of
precious metal; Gems, pearl and precious metals and imitations of precious metals; Jewels;
Time instruments; Jewellery cases and watch boxes; Key rings and key chains; Jewellery
made of precious metals; Paste jewellery [costume jewelry (Am)]; Jewellery of semi-
precious stones; Semi-precious articles of bijouterie; Gems; Cuff links; Tie bars; Medals;
Jewellery fashioned from non-precious metals; Jewellery for pets; Jewellery, clocks and
watches; Precious stones; Presentation boxes for jewelry; Jewel cases; Jewelry rolls;
Stands for clocks; Clocks; Alarm clocks; Commemorative shields; Key rings [trinkets or
fobs]; Necklaces [jewellery, jewelry (Am)]; Bracelets; Earrings; Charms; Decorative charms
for cellular phones; Watch fittings; Dress watches; Chronographs [watches]; Chronoscopes;
Parts for clocks.

18: Leather, unworked or semi-worked; Moleskin [imitation of leather]; Straps (Leather -);
Leather for shoes; Leather thread; Imitation leather; Worked or semi-worked hides and other
leather; Leather and imitation leather; Boxes of leather or leather board; Boxes made of
leather; Leather cloth; Shoulder belts; Luggage, bags, wallets and other carriers; Suitcases;
Toiletry bags; Cases of imitation leather; Key cases made of leather; Vanity cases sold
empty; Cosmetic cases sold empty; Shaving bags sold empty; Driving licence cases; Tool
pouches, sold empty; Keycases; Luggage; Vanity cases, not fitted; Trunks and travelling
bags; Casual bags; Shoulder bags; Slings for carrying infants; Wheeled shopping bags;
Flight bags; Work bags; Gym bags; Beach bags; Sport bags; Travel baggage; Travelling
handbags; Travelling bags made of imitation leather; Shoe bags for travel; Weekend bags;
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Shopping bags; Shopping bags with wheels attached; Canvas bags; Diplomatic bags;
Leather bags and wallets; Flexible bags for garments; Waterproof bags; Bags made of
imitation leather; Knitted bags, not of precious metals; Saddlebags; Towelling bags; Chain
mesh purses; Courier bags; Cosmetic bags sold empty; Two-wheeled shopping bags; Book
bags; Nappy bags; Charm bags (omamori-ire); Shoe bags; Tool bags [empty] for motor
cycles; Roll bags; Gentlemen's handbags; Small bags for men; Purses; Hipsacks; Purses
made of precious metal; Leather purses; Multi-purpose purses; Cosmetic purses;
Handbags; Small clutch purses; Evening handbags; Handbags made of imitations leather;
Handbags made of leather; Ladies' handbags; Handbags, purses and wallets; Duffel bags;
Pouches for holding make-up, keys and other personal items; Portfolio cases [briefcases];
School book bags; Satchels; Briefbags; Straps for luggage; Coin holders; Holders in the
nature of cases for keys; Travel cases; Travel garment covers; Commutation-ticket holders;
Business card cases; Credit-card holders; Key cases of imitation leather; Tie cases;
Carrying cases for documents; Folio cases; Carrying cases; Carriers for suits, shirts and
dresses; Luggage tags [leatherware]; Back frames for carrying children; Suitcase handles;
Bumbags; Belt bags and hip bags; Pouch baby carriers; Small purses; Clutches [purses];
Credit card cases [wallets]; Music cases; Garment carriers; Card wallets [leatherware]; Key-
cases of leather and skins; Briefcases and attache cases; Art portfolios [cases]; Briefcases
[leather goods]; Folding briefcases; Wallets; Wallets including card holders; Wallets for
attachment to belts; Wallets of precious metal; Wallets, not of precious metal; Leather credit
card wallets; Wrist mounted purses; Purses, not of precious metal; Net bags for shopping;
Haversacks; Holdalls; Hat boxes of leather; Travelling sets; Straps for handbags; Attache
cases; Travel garment covers; Pullmans; Leather suitcases; Portmanteaus; Backpacks;
Saddlery; Bags for umbrellas; Umbrellas.

25: Clothing; Footwear; Headgear; Casualwear; Menswear; Clothing made of fur; Formal
evening wear; Rainproof clothing; Clothing of imitations of leather; Leather clothing; Knitted
underwear; Clothing for gymnastics; Leisurewear; Clothing for skiing; Boys' clothing;
Sportswear; Gowns; Suits; Women's ceremonial dresses; Evening wear; Dresses made
from skins; Leisure suits; Robes; Bathrobes; Beach robes; Rainwear; Bandanas
[neckerchiefs]; Bermuda shorts; Nightwear; Ladies' underwear; Babies' undergarments;
Underwear; Bikinis; Blazers; Boas; Boas [necklets]; Leotards; Snap crotch shirts for infants
and toddlers; Boleros; Boxer shorts; Stocking suspenders; Suspender belts for men;
Corsets; Caftans; Stockings; Men's socks; Socks; Slipper socks; Woollen socks; Breeches;
Swimming trunks; Shirts; Collared shirts; Dress shirts; Shirts for suits; Casual shirts; Tank
tops; Vest tops; Capes; Coats; Leather jackets; Fur coats and jackets; Coats of denim;
Cardigans; Sports jackets; Belts [clothing]; Chemises; Evening suits; Tutus; Pantsuits;
Swimming costumes; Beachwear; Neckties; Knickers; Turtlenecks; Cummerbunds;
Kerchiefs [clothing]; Sweat shirts; Silk scarves; Neckerchiefs; Scarves; Jackets [clothing];
Dinner jackets; Smoking jackets; Men's and women's jackets, coats, trousers, vests; Down
jackets; Rainproof jackets; Denim jackets; Knit jackets; Long jackets; Bushjackets; Suede
jackets; Sleeveless jackets; Gilets; Leather waistcoats; Blousons; Skirts; Culotte skirts;
Gloves [clothing]; Knitted gloves; Gloves including those made of skin, hide or fur;
Mackintoshes; Ready-to-wear clothing; Fleeces; Denim jeans; Hosiery; Undershirts;
Sweaters; Mantles; Cloaks; Boxer shorts; Negligees; Camiknickers; Waistcoats; Trousers
shorts; Shorts; Trunks; Trousers; Dress pants; Trousers of leather; Bowties; Beach wraps;
Parkas; Bathing suit cover-ups; Pyjamas; Polo shirts; Pullovers; Shawls; Shawls and
headscarves; Topcoats; Outerclothing for girls; Outerclothing for men; Outerclothing; Shirt
fronts; Shoulder scarves; Short-sleeved or long-sleeved t-shirts; Skirt suits; Tee-shirts;
Bathwraps; Trench coats; Twin sets; Lounging robes; Shift dresses; Berets; Rain hats; Sun
hats; Beach hats; Woolly hats; Leather headwear; Flat caps; Bonnets; Visors; Footwear;
Pumps [footwear]; Wooden shoes; Non-slipping devices for footwear; Footwear for men;
Inner socks for footwear; Desert boots; Insoles for footwear; Insoles for footwear; Children's
footwear; Infants' footwear; Footwear for women; Training shoes; Golf footwear; Japanese
split-toed work footwear (jikatabi); Beach shoes; Heelpieces for footwear; Leisure shoes;
Dress shoes; Shoe soles; Boots; Mules; Slipper socks; Leather slippers; Bath slippers;
Women's foldable slippers.

35: Commercial administration of the licensing of the goods and services of others;
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Assistance in management of business activities; Business management consulting;
Professional business consulting; Demonstration of goods; Distribution of samples for
publicity purposes; Commercial or industrial management assistance; Providing business
information via a web site; Marketing services; Exhibitions for commercial or advertising
purposes; Presentation of goods on communication media, for retail purposes; Sales
promotion for others; Advertising; Business advisory services relating to the establishment
and operation of franchises; Business management consultancy in relation to franchising;
Retailing or wholesaling (excluding the transport thereof) of clothing, footwear, headgear,
pyjamas, slippers, underwear, candles, perfumes, soaps, lamps, apparatus for cooking,
stationery, bags, travelling bags, furniture, cooking utensils, table plates, textiles, carpets,
dolls, household linen, bed linen; These services may be provided through retail outlets,
wholesale stores, through mail order catalogues or by means of electronic media, via
websites or television shopping programs; The bringing together, for the benefit of others, of
a variety of goods (excluding the transport thereof), in particular clothing, footwear,
headgear, pyjamas, slippers, underwear, candles, perfumes, soaps, lamps, apparatus for
cooking, stationery, bags, travelling bags, furniture, cooking utensils, table plates, textiles,
carpets, dolls, household linen, bed linen, enabling customers to conveniently view and
purchase those goods.

5) Registration number: 918017 (International trademark))
i) Filing date: //
i)  Registration date: 21.02.2007
i)  Name and address of the opponent: FRANKIE MORELLO TRADEMARK S.R.L.
Via Giovanni Boccaccio, 29 1-20123 MILANO - IT
iv) Reproduction of the mark:

frarkie mexrelle

MBAILAE
v) List of all the goods/services:
18: Leather and imitations of leather, and goods made of these materials and not
included in other classes; animal skins, hides; trunks and travelling bags; umbrellas,
parasols and walking sticks; whips, harness and saddlery.
25 :Clothing, footwear, headgear.

VIIl. Corresponding essential provisions of the applicable law (see text under XIlI):
Art.12 1), ¢) and d) of the Italian Industrial Property Rights Code.

IX. Information relating to subsequent procedure:

(v Time limit for requesting review or appeal:
The holder of the registration may, through a representative appointed according to article
201, request copy of the opposition notice within a period of three months from the date on
which he received the notification of this provisional refusal by the International Bureau of
WIPO. Furthermore, copy of the notification received by WIPO must be attached to the
abovementioned request to the Italian Patent and Trademark Office.

(1) Authority to which such request for review or appeal should be made:
The holder of the registration may, through a representative appointed according to article
201, submit his objections to the present refusal to Ufficio Italiano Brevetti e Marchi —
Divisone Il Affari Giuridici e Normativi - Via Molise, 19— 00187 ROMA - ITALY .

() Indications concerning the appointment of a representative:
Where the applicant is not established or domiciled in a Member State of the European

Union or in the European Economic Area, he may submit his objections through a registered
agent in the roll kept for this purpose by the ltalian Patent and Trademark Office (see:
www.ordine-brevetti.it) or a lawyer registered in the appropriate professional role (see:
www.ordineavvocati.it) — (art. 201-203 Code of Industrial Property Rights).
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X. Date of the notification of provisional refusal: 13/05/2020

Prot. N.: 121164

XI. Signature or official seal of the Office making the notification:

XIl. Corresponding essential provisions of the applicable law:

Extract from the Code of Industrial Property Rights
(Legislative Decree of February 10" 2005, n.30)

Art.3 - Treatment of foreigners.

1. Nationals of each Country that is a party to the Paris Convention for the Protection of Industrial Property,
Stockholm text of 14 July 1967, ratified by Law No. 424 of 28 April 1976, or the World Trade Organization, and
nationals of Countries not parties to those Conventions, but who are domiciled or have an actual industrial or
commercial establishment in the territory of a Country that is a party to the Paris Convention for the Protection
of Industrial Property, shall be apply, for the matters under this Code, the same treatment applied to Italian
nationals. In matters concerning new plant varieties, the treatment applied to Italian nationals shall be apply to
nationals of a Country that is a party to the International Union for the Protection of New Varieties of Plants
(UPOV), Geneva text of 19 March 1991, ratified by Law No. 110 of 23 March 1998. Concerning topographies
of semiconductor products, the treatment applied to Italian nationals shall be apply to nationals of another
Country only if the protection applied by that Country to Italian nationals is analogous to that provided for by
this Code.

2,3, 4 and 5 (omissis)

Art. 7 — Subject Matter of Registration

1. A trademark may consist of any sign, and in particular words, including personal names, designs, letters,
numerals, sounds, the shape of a goods or of their packaging, the color combinations or tones, provided that
such signs are capable:

a) of distinguishing the goods or services of one undertaking from those of other undertaking, and

b) of being represented on the Register, in a manner which enables the competent authorities and the public to
determine the clear and precise subject matter of the protection afforded to its proprietor.

Art. 8 - Portraits of person, names and well known signs

1. Portraits of person shall not be registered as trademarks without their consent, and after their death, without
the consent of the spouse and children; if there are no such relatives or after their death, of the parents and other
ancestors, and if there are no such ancestors or after their death, of the relatives up and including the fourth
degree.

2. The names of persons other than those who apply for registration may be registered as trademarks, provided
that their use is not such as to harm the reputation, esteem or dignity of those who have the right to bear those
names. The Italian Patents and Trademarks Office shall however have the right to make the registration
conditional upon the consent as set forth in paragraph 1. In any event, the registration shall not prevent persons
having the right to the name to use in the business chosen by them, if the requirements are met as set forth in
Article 21, paragraph 1.

3. If well known, the following may be registered or used as trademarks only by the qualified person, or with
the consent of the same, or of the persons indicated in paragraph 1: names of persons, signs used in the fields of
art, literature, science, politics or sports, the designations and abbreviations of events and those of entities and
associations without economic purposes, as well as the characteristic emblems of the same.

Art. 9 — Shape trademarks

1. Signs shall not be registered as trademarks if they consist exclusively of :

a) the shape, or another characteristic, which results from the nature of the goods themselves;

b) the shape, or another characteristic, of goods which is necessary to obtain a technical result;

c) the shape, or another characteristic, which gives substantial value to the goods.
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Art. 10 — Coats of arms

1. Coats of arms and other signs considered in existing international conventions on the subject matter, in the
cases and the conditions mentioned therein, as well as the signs containing symbols, emblems and coats of arms
which are in the public interest including signs referable to the forces of pubblic order and armed forces and the
names of the States and Italian territorial public bodies shall not be registered as trademarks, unless the consent
of the competent authorities to their registration has been given.

1-bis. Words, figures or signs which cause harm to the image or reputation of Italy cannot be registered.

2.1f a trademark contains words, figures or signs with political meaning or a highly symbolic value, or
containing heraldic elements, before registration, the Italian Patents and Trademarks Office shall send the copy
of the trademarks and whatever else may be necessary to the relevant or competent public administrations, to
receive their opinion, in accordance with the provisions of paragraph 4.

3.The Italian Patents and Trademarks Office may act in accordance with provisions of paragraph 2 in all cases
where there is a doubt that trademark could be contrary to the law, the public policy or accepted principles of
morality.

4. If the relevant or competent administration, referred to paragraphs 2 and 3, gives adverse opinion to the
registration of the trademark, the Italian Patents and Trademarks Office shall reject the application.

Art.11 - Collective mark.

1. Legal persons governed by public law and the associations of manufacturers, producers, suppliers of services
or traders, excluding the companies referred to in the Book V, Title V, Chapter V, VI and VII of the Italian
Civil Code, may obtain the registration of collective marks and may grant the use of them to producers or
traders.

2. The regulations governing use of the collective marks, including controls and relative sanctions, must be
attached to the application for registration in accordance with the requirements of article 157, paragraph 1-bis;
modifications to the regulations must be communicated by the owners to the Italian Patent and Trademark
Office to be included in the files referred to in Article 185.

3. The provisions of paragraphs 1 and 2 shall apply to foreign collective marks registered in the Country of
origin.

4. By way of derogation from Article 13, paragraph 1, signs or indications which may serve, in trade, to
designate the geographical origin of the goods or services may constitute collective mark.

Any person whose products or services come from the designated geographical area has the right both to use the
mark and to become a member of the association which is the proprietor of the mark, provided that all the
requirements of the regulation are met.

In this case the Italian Patent and Trademark Office may refuse the registration, by a grounded decision, when
the marks requested could create situations of unjustified privilege or cause harm to the development of
analogous initiatives in the same region. The Italian Patent and Trademark Office may consult the relevant or
competent public administrations, categories or bodies. The registration of a collective mark consisting of a
geographical name shall not entitle the proprietor to prohibit third parties from using in the course of trade such
signs, provided that he uses them in accordance with the principles of professional ethics.

5. Collective marks are subject to all other provisions of this Code to the extent of which do not contrast with
their nature.

Art. 11bis - Certification mark

1. Any natural or legal person, including institutions, authorities and bodies accredited in matters of
certification, in order to guarantee the origin, nature or quality of certain products or services, may apply
for certification marks provided that such person does not carry on a business involving the supply of goods or
services of the kind certified.

2. The regulations governing use of the certification marks, including controls and relative sanctions, must be
attached to the application for registration in accordance with the requirements of article 157, paragraph 1-ter;
modifications to the regulations must be communicated by the owners to the Italian Patent and Trademark
Office to be included in the files referred to in Article 185.

3. The provisions of paragraphs 1 and 2 shall apply to foreign certification or guarantee marks registered in the
Country of origin.

4. By way of derogation from Article 13, paragraph 1, signs or indications which may serve, in trade, to
designate the geographical origin of the goods or services may constitute certification mark.

In this case the Italian Patent and Trademark Office may refuse the registration, by a grounded decision, when
the marks requested could create situations of unjustified privilege or cause harm to the development of
analogous initiatives in the same region. The Italian Patent and Trademark Office may consult the relevant or
competent public administrations, categories or bodies. The registration of a certification mark consisting of a
geographical name shall not entitle the proprietor to prohibit third parties from using in the course of trade such
signs, provided that he uses them in accordance with the principles of professional ethics.

5. Certification marks are subject to all other provisions of this Code to the extent of which do not contrast with
their nature.

Art.12 — Novelty
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1.Signs shall not be registered as trademarks if, on the filing date of the application, any of the following
applies:

a) (omissis);

b) (omissis);

c) They are identical to a trademark already registered by others in the Country or having effect in the Country
following an application filed on an earlier date or having effect from an earlier date due to a right of a priority
or a valid claim of seniority for identical goods or services;

d)They are identical or similar to a trademark that has already registered by others in the Country or having
effect in the Country following an application filed on an earlier date or having effect as from an earlier date due
to a right of priority or a valid claim of seniority for goods and services that are identical or similar, if due to the
identity or similarity between the signs and the identity or similarity between the goods or services there exists
a likelihood of confusion on the part of the public, than can also consist of a likelihood of association between
the two signs;]...]

e);f); 2. and 3. (omissis)

Art. 13 — Distinctive character

1.Signs which are devoid of any distinctive character shall not be registered as trademarks. These include:

a) trade marks which consist exclusively of signs which have become customary in the current language or in
the established practices of the trade;

b) trade marks which consist exclusively of general designations of goods or services or descriptive indications
which refer to them, such as of signs which may serve, in trade, to designate the kind, quality, quantity, intended
purpose, value, geographical origin or the time of production of the goods or of rendering of the service, or
other characteristics of the goods or service.

2. By way of derogation from paragraph 1, signs which have acquired a distinctive character prior to application
for registration, as a consequence of the use which has been made of it, may be registered as trademarks.

3. and 4. (omissis)

Art. 14 — Lawfulness and third- party rights

1.The following shall not be registered as trademarks:

a) signs which are contrary to the law, public policy or to accepted principles of morality;

b) signs which are of such a nature as to deceive the public, in particular as to the geographical origin, nature or
quality of the goods or services.

¢) (omissis)

c-bis) Signs which are excluded from registration, pursuant to the European Union legislation or national law or
to international agreements to which the Union or the State is party, providing for protection of designations of
origin and geographical indications;

c-ter) signs which are excluded from registration pursuant to the European Union legislation or international
agreements to which the Union is party, providing for protection of traditional terms for wine;

c-quater) signs which are excluded from registration pursuant to the European Union legislation or international
agreements to which the Union is party, providing for protection of traditional specialities guaranteed;
c-quinquies) Signs which consist of, or reproduce in their essential elements, an earlier plant variety
denomination registered in accordance with the European Union legislation or national law, or international
agreements to which the Union or the State is a party, providing for protection of plant variety rights, and which
are in respect of plant varieties of the same or closely related species.

1. bis and 2. (omissis)

Art. 17 - International Registration

1. The provisions in force pursuant to the international conventions have to be respected with regard to the
registration of trademarks on the World Intellectual Property Organization (WIPO).

2. International trademarks registered on the World Intellectual Property Organization (WIPO) of Geneva, based
on the Madrid Agreement concerning the International Registration of Marks, Stockholm text of 14 July 1967,
ratified by law no.424 of 28 April 1976, and the respective Protocol, adopted in Madrid on 27 June 1989,
ratified by law no.169 of 12 March 1996, designating Italy as the country in which protection is requested, have
to meet the requirements set for national trademarks by this Code.

3. The Italian Patent and Trademark Office carries out the examination of the international trademarks
designating Italy in compliance with the provisions applied to applications for national trademarks.

Art. 135 — Board of Appeal

1. An appeal may be filed to the Board of Appeal against decisions of the Italian Patent and Trademark Office
that totally or partially reject an application or request, refuse registration or prevent the recognition of a right,
and in the other cases provided for by this Code.

Art. 136 —Lodgement of appeals

The appeal must be notified, under penalty of inadmissibility, to the Italian Patent and Trademark Office and to
at least one of the interested parties to whom the act directly refers within the mandatory term of 60 days from
the date on which the interested party received the communication or has knowledge of the contested act or,
with regard to the documents for which individual communication is not required, from the day on which the
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deadline for publication has expired, if this is required by law or regulation, except the obligation to integrate
with further notifications to the other interested parties, if ordered by theBoard of Appeal.
Art. 170 — Examination of applications

1.The examination of applications which have been found to meet the formal requirements is aimed at
determining:

a) for trademarks: if Article 11 may be applied when collective marks are involved or if 11-bis may be applied
when certification marks are involved; if the word, design or sign can be registered as a trademark pursuant to
Articles 7, 8, 9, 10, 13, paragraph 1 and 14, paragraph 1, letters a), b), c-bis), c-ter), c-quater) and c-quinquies);
if the conditions indicated in Article 3, paragraph 1, are met.
b) (omissis)
Art. 171 - Examination of the International trademarks

1. The Italian Patent and Trademark Office carry out the examination of international trademarks designating
Italy in accordance with the rules relating to national trademarks, pursuant to Article 170, paragraph 1, letter a).
2. If the Italian Patent and Trademark Office deems that the trademark shall not be registered in full or in part, or
if an opposition has been filed by third parties pursuant to Article 176, the Office shall proceed pursuant to
Article 5 of the Madrid Agreement for the International Registration of Marks, Stockholm text of 14 July 1967,
ratified by Law no. 424 of 28 April 1976 or the respective Protocol of 27 June 1989, ratified by Law No. 169 of
12 march 1996, to issue a provisional refusal of the international registration and gives notice to the World
Intellectual Property Organization.

3.The provisional refusal under paragraph 2 is issued within one year for international registrations based on
the Madrid Agreement for the International Registration of Marks, and within eighteen months for those based
on the respective Protocol. The terms start on the dates respectively specified in the above-mentioned
International Conventions.
4. If a provisional refusal is issued, the protection of the trademark shall be the same of a trademark application
filed at the Italian Patent and Trademark Office.
5.Within the mandatory term set out by the Italian Patent and Trademark Office, the owner of an international
registration, for which a provisional refusal has been communicated to the World Intellectual Property
Organization, through an attorney appointed in accordance with Article 201, may submit his own arguments, or
request a copy of the opposition paper based on which the provisional refusal was issued. In the latter case, if
the owner of the international registration requests a copy within the required period, the Office shall send the
notice to the parties as Article 178, paragraph 1, and apply the other rules on the opposition proceeding set forth
by Articles 178 et seq.
6.1f within the term indicated in paragraph 5, the owner of the international registration does not submit his
arguments, or does not request a copy of the opposition paper in accordance with the prescribed rules, the Italian
Patent and Trademark Office shall issue the final refusal.
7.The Italian Patent and Trademark Office shall notify to the World Intellectual Property Organization the final
decisions relating to international trademarks designating Italy.

8. 9. and 10. (omissis)
Art. 201 — Representation

1.2.3.(omissis)
4. The appointment may be granted only to attorneys registered on a specific Register established for this
purpose to the Council of the Industrial Property Consultants Institute.
4-bis. Citizens of the European Union authorized to practice the same profession in one of the Member State can
be registered in the Register according to the procedures set out in Legislative Decree 9 November 2007, no.
206.
5. (omissis)
6.The appointment may also be granted to a lawyer admitted to the Bar Association.




