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NONFINAL OFFICE ACTION
Intemational Registration No. 1529507
Notice of Provisional Full Refusal

Deadline for responding. The USPTO must receive applicant’s response within six months of the “date on which the notification was sent to
WIPO (mailing date)” located on the WIPO cover letter, or the U.S. application will be ghandoued. To confirm the nailing date, go to the USPTO’s
Fraderad: Statas and Docurent Retrieval (TSR] database, select “US Serial, Registration, or Reference No.,” enter the U.S. application serial
nurrber in the blank text box, and click on “Docurrents.” The mailing date used to calculate the response deadline is the “Create/Mail Date” of the “1B-
1rst Refusal Note.”

Respond to this Office action using the USPTO’s Trademark Electronic Application System (TEAS). A link to the appropriate TEAS response form
appears at the end of this Office action.

Discussion of provisional full refusal. This is a provisional full refusal of the request for extension of protection to the United States of the
mternational registration, known in the United States as a U.S. application based on Trademark Act Section 66(a). See 15 U.S.C. §§1141f{a),
1141h(c).

The referenced application has been reviewed by the assigned trademark examining attorney. Applicant must respond timely and conpletely to the
issue(s) below. 15 U.S.C. §1062(b); 37 C.F.R. §§2.62(a), 2.65(a); TMEP §§711, 718.03.

_SEARCH OF OFFICE’S DATABASE OF MARKS

The trademark examining attorney has searched the Office’s database of registered and pending marks and has found no conflicting marks that would
bar regstration under Trademark Act Section 2(d). TMEP §704.02; see 15 U.S.C. §1052(d).

SUMMARY OF ISSUES:
o TRADEMARK ACT SECTIONS 1, 2, AND 45 - NON DISTINCTIVE PRODUCT DESIGN REFUSAL

o AMENDED DRAWING AND MARK DESCRIPTION REQUIRED
e MULTIPLE RENDITIONS OF THE MARK NOT ACCEPTED
¢ REQUEST FOR INFORMATION
o APPLICANT MUST BE REPRESENTED BY A U.S.-LICENSED ATTORNEY
TRADEMARK ACT SECTIONS 1, 2, AND 45 - NON DISTINCTIVE PRODUCT DESIGN REFUSAL

Registration is refused because the applied-for mark consists of a nondistinctive configuration of packaging for the goods that is not registrable on the
Principal Register without sufficient proof of acquired distinctiveness. Trademark Act Sections 1, 2, and 45, 15 U.S.C. §§1051-1052, 1127; see In re
Mogen David Wine Corp., 372 F.2d 539, 540-42, 152 USPQ 593, 594-96 (C.C.P.A. 1967); In re J. Kinderman & Sons, Inc., 46 USPQ2d 1253,
1254-55 (TTAB 1998); TMEP §1202.02(b)(ii).
The following factors are considered when determming the inherent distinctiveness of configuration marks comprising product packaging:

(1)  Whether the applied-for mark is a “common” basic shape or design;

(2)  Whether the applied-for mark is unique or unusual in the field n which it is used;

(3)  Whether the applied-for mark is a mere refinement of a commonly-adopted and well-known form of omamentation for a particular class
of goods viewed by the public as a dress or omamentation for the goods; and



(4)  Whether the applied-for mark s incapable of creating a commercial impression distinct from the accompanying words.

In re Pacer Tech., 338 F.3d 1348, 1350, 67 USPQ2d 1629, 1631 (Fed. Cir. 2003) (citing Seabrook Foods, Inc. v. Bar-Well Foods, Ltd., 568
F.2d 1342, 1344, 196 USPQ 289, 291 (C.C.P.A. 1977)); TMEP §1202.02(b)(11). Any one of these factors, by itself, may be determinative as to
whether the mark is inherently distinctive. See In re Chippendales USA, Inc., 622 F.3d 1346, 1355, 96 USPQ2d 1681, 1687 (Fed. Cir. 2010); In re
Chevron Intellectual Prop. Grp. LLC, 96 USPQ2d 2026, 2028 (TTAB 2010).

In this case, the applied-for mark is not inherently distinctive because the mark consists of a beverage bottle design. The bottle widens n a fashion that is
common for bottles; the sides and bottom of the bottle are a standard rounded shape for containers used for all types of beverages, and the neck is non-
distinct because it is a standard neck design where a bottle cap can be placed as wsed on vanous hquld container goods See Attached evidence from
bitpa/fwwwiosco.comygooorioven- Ui rodunis 2 52003000 | ipsysvwow.packagm packagneanenior-cokes-curveplstio-bottles
bonored, and  BpsySvwow ctemalwaior conyproducta/ctomak w'mr—nctw abv-alkaline-water

In response to the refusal, applicant may assert a clhim that the applied- for mark has acquired distinctiveness under Trademark Act Section 2(f).
Applicant may respond by (1) requesting to amend the application to assert a claim of acquired distinctiveness under Section 2(f) and (2) providing
sufficient evidence to support this claim (such as verified statements of long term use, advertising and sales expenditures, examples of typical
advertiserents, affidavits and declarations of consurrers, customer surveys). See 15 U.S.C. §1052(f); 37 C.F.R. §2.41; TMEP §§1212.06 et seq.
This evidence must demonstrate that the relevant public understands the primary significance of the mark as identifying the source of applicant’s product.
In re Steelbuilding.com, 415 F.3d 1293, 1297, 75 USPQ2d 1420, 1422 (Fed. Cir. 2005).

When determining whether the evidence shows the mark has acquired distinctiveness, the trademark examining attorney will consider the following six
factors: (1) association of the mark with a particular source by actual purchasers (typically measured by customer surveys linking the name to the
source); (2) length, degree, and exclusivity of use; (3) amount and manner of advertising; (4) amount of sales and number of customers; (5) mtentional
copying, and (6) unsolicited media coverage. See Converse, Inc. v. ITC, 909 F.3d 1110, 1120, 128 USPQ2d 1538, 1546 (Fed. Cir. 2018) (“the
Converse factors™). ‘IN]o single factor is determmative.” In re Steelbuilding.com, 415 F.3d at 1300, 75 USPQ2d at 1424; see TMEP §§1212.06 et
seq. Rather, all factors are weighed together in light of all the circunstances to determine whether the mark has acquired distinctiveness. In re
Steelbuilding.com, 415 F.3d at 1300, 75 USPQ2d at 1424. However, ‘{t]he evidence must relate to the promotion and recognition of the specific
configuration embodied in the applied- for mark and not to the goods i general.” In re Change Wind Corp., 123 USPQ2d 1453, 1467 (TTAB 2017)
(citing Inwood Labs., Inc. v. ves Labs., Inc., 456 U.S. 844, 851 n.11, 214 USPQ 1, 4 n.11 (1982)).

To establish acquired distinctiveness, an applicant may rely only on use in commerce that may be regulated by the U.S. Congress. See 15 U.S.C.
§§1052(f), 1127. Use solely in a foreign country or between two foreign countries is not evidence of acquired distinctiveness in the United States.
TMEP §§1010, 1212.08; see In re Rogers, 53 USPQ2d 1741, 1746-47 (TTAB 1999).

As an alternative to submitting evidence of acquired distinctiveness, applicant may amend the application to the Supplemental Regster. 15 U.S.C.
§1091; see 37 C.F.R. §§2.47, 2.75(a); TMEP §§816, 1202.02(b)(ii).

AMENDED DRAWING AND MARK DESCRIPTION REQUIRED

The drawing of applicant’s applied-for three-dimensional mark is not acceptable because it includes fimctional elements depicted i solid lines rather than
broken or dotted lines. See TMEP §1202.02(c)())(A). Elements of a mark that are functional are required to be shown in broken or dotted lines. See
37 CE.R. §2.52(b)(4); In re Water Gremlin Co., 635 F.2d 841, 844, 208 USPQ 89, 91 (C.C.P.A. 1980); In re Heatcon, Inc., 116 USPQ2d
1366, 1379-80 (TTAB 2015); TMEP §1202.02(c)(i)(A).

“Functional matter cannot be protected as a trademark.” TMEP §1202.02(a)(ii)(A); see 15 U.S.C. §§1052(e)(5), (f), 1091(c), 1064(3), 1115(b)(8).
A feature is functional as a matter of law if it is ““essential to the use or purpose of the [product]” or ““it affects the cost or quality of the [product].””
TrafFix Devices, Inc. v. Mktg. Displays, Inc., 532 U.S. 23, 33, 58 USPQ2d 1001, 1006 (2001); TMEP §1202.02(a)(iii)(A).

In the present case, the following elements are fimctional: the neck portion of the bottle where one places the cap. The attached evidence fiom
bttnaBrabaeemesandioe, cornCafyBottle TopContamers bird, BipsZweow berlinpackaging comipet-phiste-water-bottles/, and

bt voww, L2 3rEoonyphiotn, 119147487 sroptyv-water-botik-wathout-cap- ixd shows that these elements are functional because common use in the
industry reflects that there are few alternative designs available. See Inn re Morton-Norwich Prods., Inc., 671 F.2d 1332, 1340-41, 213 USPQ 9, 15-
16 (C.C.P.A. 1982); TMEP §1202.02(a)(v).

Therefore, applicant must provide (1) a new drawing of the mark showing the fimctional elerment(s) in broken or dotted lines, and (2) an amended mark
description that references the matter m broken or dotted fines and indicates such matter is not claimed as part of the mark. See TMEP §1202.02(c)(i)
(A), (c)(). Applicant must provide the amended drawing regardless of whether the remaining portions of the mark are determined to be registrable.
TMEP §1202.02(c)(i)(A).

The following mark description format is suggested, if accurate:

The mark consists of a three-dimensional configuration of a green bottle. The broken lines depicting the neck where a bottle cap is
to be placed indicate placement of the mark on the goods and are not part of the mark.

See TMEP §1202.02(c)(i).

MULTIPLE RENDITIONS OF THE MARK NOT ACCEPTED



The drawing shows more than one rendition of a three-dimensional mark; however, drawings for such marks are required to depict a single rendition
only. 37 C.F.R. §2.52(b)(2); TMEP §§807.01, 807.10; see In re Minn. Mining & Mfg. Co., 335 F.2d 836, 839, 142 USPQ 366, 368-69
(C.C.P.A. 1964). Therefore, applicant must submit a new drawing showing the mark in a single rendition of the mark in three-dimensions.

If the mark cannot be adequately depicted in a single rendition, applicant must file a petition to the Director requesting that the requirerent to provide a
single rendition of the mark be waived. TMEP §§807.10, 1202.02(c)(iv).

REQUEST FOR INFORMATION
Applicant must provide the following mformation and documentation regarding the applied- for three-dimensional configuration mark:

(1) A written statement as to whether the applied- for mark, or any feature(s) thereof, is or has been the subject of a design or utility patent or
patent application, including expired patents and abandoned patent applications. Applicant must also provide copies of the patent and/or
patent application documentation.

(2)  Advertising, promotional, and/or explanatory materials concerning the applied- for configuration mark, particularly materials specifically
related to the design feature(s) embodied in the applied- for mark.

(3) A written explanation and any evidence as to whether there are alternative designs available for the feature(s) embodied m the applied- for
mark, and whether such alternative designs are equally efficient and/or conmpetitive. Applicant must also provide a written explanation
and any documentation concerning similar designs used by conpetitors.

(4) A written statement as to whether the product design or packaging design at issue results froma comparatively simple or inexpensive
method of manufacture in relation to alternative designs for the product/contamer. Applicant must also provide information regarding the
method and/or cost of manufacture relating to applicant’s goods.

(5)  Any other evidence that applicant considers relevant to the registrability of the applied- for configuration mark.

See 37 C.FR. §2.61(b); In re Morton-Norwich Prods., Inc., 671 F.2d 1332, 1340-41, 213 USPQ 9, 15-16 (C.C.P.A. 1982); TMEP
§§1202.02(a)(v) et seq.

Any docurrent filed with the USPTO becomes part of the official public application record and will not be returned or removed. TMEP §§404, 814. If
any of the mformation requested above is confidential or applicant does not want such information to become part of the public record for a valid reason,
applicant should submit an explanation of those circunstances or redact confidential portions prior to submission. See TMEP §814. Applicants are not
required to submit confidential nformation into the record; a written explanation or summary of that information may suffice. /d.

Regarding the requirerent for this information, the Trademark Trial and Appeal Board and its appeals court have recognized that the necessary technical
information for ex parte determinations as to functionality is usually more readily available to an applicant, and thus an applicant is normally the source of
most of the evidence i these cases. In re Teledyne Indus. Inc., 696 F.2d 968, 971, 217 USPQ 9, 11 (Fed. Cir. 1982); see In re Babies Beat Inc.,
13 USPQ2d 1729, 1731 (TTAB 1990) (holding registration was properly refused where applicant failed to conmply with trademark examming attorney’s
request for copies of patent applications and other patent information); TMEP §1202.02(a)(v).

Failure to conmply with a request for information can be grounds for refusing registration. In re AOP LLC, 107 USPQ2d 1644, 1651 (TTAB 2013); In
re DTT P’ship LLP, 67 USPQ2d 1699, 1701-02 (TTAB 2003); TMEP §814.

APPLICANT MUST BE REPRESENTED BY A U.S.-LICENSED ATTORNEY AT THE USPTO TO RESPOND TO OR APPEAL THE
PROVISIONAL REFUSAL.

An applicant whose domicile is located outside of the United States or its territories is foreign-domiciled and must be represented at the USPTO by an
attorney who is an active menber in good standing of the bar of the highest court of a U.S. state or territory. 37 C.F.R. §§2.11(a), 11.14; Requirement
of U.S.-Licensed Attorney for Foreign-Domiciled Trademark Applicants & Registrants, Exammation Guide 4-19, at . A. (Rev. Sept. 2019). An
individual applicant’s domicile is the place a person resides and mntends to be the person’s principal home. 37 C.F.R. §2.2(0); Examination Guide 4-19,
at LA, Ajuristic entity’s domicile is the principal place of business; i.e., headquarters, where a juristic entity applicant’s senior executives or officers
ordinarily direct and control the entity’s activities. 37 C.F.R. §2.2(0); Exammation Guide 4-19, at 1. A. Because applicant is foreign-domiciled, applicant
must appoint such a U.S.-licensed attormey qualified to practice under 37 C.F.R. §11.14 as its representative before the application may proceed to
regstration. 37 C.F.R. §2.11(a). See Hirkga L. S.-buersed waderoads attousy for more information.

Only a U.S.-licensed attorney can take action on an application on behalf of a foreign-domiciled applicant. 37 C.F.R. §2.11(a). Accordingly, the
USPTO will not communicate further with applicant about the application beyond this Office action or permit applicant to make future submissions in this
application. And applicant s not authorized to make amendments to the application.

To appoint or designate a U.S.-licensed attomey. To appomt an attorney, applicant should submit a completed Trademark Electronic Application
System (TEAS) {herge Address o Represertation form The newly-appointed attorney must submit a TEAS Resporse to Exaroiving Attoroey Offee
Asticn formindicating that an appomtment of attorney has been made and address all other refusals or requirements in this action, if any. Alternatively, if
applicant retams an attorney before filing the response, the attorney can respond to this Office action by using the appropriate TEAS response form and
provide his or her attorney information in the formand sign it as applicant’s attorney. See 37 C.F.R. §2.17(b)(1)(ii).




How to respond.

ASSISTANCE

Please call or email the assigned trademark examining attorney with questions about this Office action. Although an examining attorney cannot provide
legal advice, the examning attorney can provide additional explanation about the refusal(s) and/or requirerment(s) in this Office action. See TMEP
§§705.02, 709.06.

The USPTO does not accept emails as responses to Office actions; however, emails can be used for informal communications and are mcluded in the
applicationrecord. See 37 C.F.R. §§2.62(c), 2.191; TMEP §§304.01-.02, 709.04-.05.

/Odette Martins/

Trademark Examining Attorney
Law Office 123
(571)270-0122

odette. martins@uspto.gov

RESPONSE GUIDANCE
® Missing the response deadline to this letter will cause the application to shapdon. A response or notice of appeal must be received by
the USPTO before midnightEastem Time of the last day of the response period. TEAS and ESTTAmamtenance or wsiireseen CHCUNRIANCES
could affect an applicant’s ability to timely respond.

o Resnonses siened by an ymauhorized papty are not accepted and can cause the application to abangdpsn. 1f applicant doesnot have an
attorney, the response must be signed by the mdividual applicant, all joint applicants, or someone with fgaf authorty 1o bind 2 juristic soplican, 1If
applicant has an attormey, the response nmust be signed by the attorney.

o Ifneeded, find gomsact dormation for the supervisor of the office or unit listed in the signature block.



hitps: /e tesco.comi/agroceries/en-GB/products/252063080 05/23/2020 01:31:55 PM

%-rsing this site you accept cookies used to improve and personalise our services and marketing, and for social activity. Read our privacy pol

cy for more about what we do with your data, as well as your rights and choices — including how to manage cookies.

Close ;‘,

Register sign in Help Feedback

TESCO

S e Search with a list of items >

Groceries ~ My Favourites Recipes Special Offers Helpful Swaps Delivery Saver

rd
(R) > Drinks > Fizzy Drinks & Cola > Fizzy Drinks
Offer
- Usually bought next heckor
Fanta Orange 2 oter
Lt B ttl Coca Cola 1.5Ltr
itre pottie i
Save 50p Was £2.00 Now ol yoladE oyl
£1.50 basket will appear here
4 (1) Offer valid for delivery from
06/05/2020 until 26/05/2020
Write a review b
A
Save 35p Was £1.85 Now £1.50 £1.50 £0.10/100m!
- Offer valid for delivery from 11/05/2020 until
31/05/2020 q
<

Offer
Pepsi Max 2 Litre
Bottle

£ 1.50 £o.08/100mi
Save 40p Was £1.90 Now

£1.50
1 Offer valid for delivery from

06/05/2020 until 26/05/2020

£1.50 £0.08/100mi
:
vV M
vegan vegetanian

A 250ml serving contains Tesco Sparkling

i h
E{.' Lemonade 2 Litre
Energy Fat | Saturates| Sugars Salt Bottle
P3| og og 129 | o.00g
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Product Description ﬁ Sprite Regular 2 Litre

Sparkling Orange Fruit Drink with Sugar and Sweeteners Bottle

Bright, bubbly, instantly refreshing and great tasting. Fanta Orange is made with 100%
natural flavours, fruit juice and is caffeine free. £1.00 £0.05/100mi

Fanta's cool taste is made with. ...
MNatural flavours

No artificial colours

Sugar and sweeteners

Serve ice cold for maximum refreshment.
Contains 8 X 250ml servings.

Keep cold in the fridge:

Please recycle

Coca-Cola and the Environment

Coca-Cola is committed to making a positive difference - to the heaith of the planet,
consumers and the communities it serves. The company is working hard to reduce its
impact on the environment in everything it does - growing more while using less in areas
such as energy and water use, waste reduction and recycling - and by encouraging people
to think more about the positive impact they can have on their local environment

Made with fruit or fruit juice

With natural flavours

This product is GMO free

This product is gluten free

This product is allergen free

This product is suitable for vegetarians/vegans

Pack size: 2L

Information
Ingredients

Carbonated Water, Sugar, Orange Juice from Concentrate (3.7%). Citrus Fruit from
Concentrate (1.3%), Citric Acid, Vegetable Extracts (Carrot, Pumpkin), Sweeteners
(Acesulfame K, Sucralose). Preservative (Potassium Sorbate), Malic Acid. Acidity
Regulator (Sodium Citrate), Stabiliser (Guar Gumy), Natural Orange Flavourings with Other
Natural Flavourings, Antioxidant (Ascorbic Acid)

Allergy Information

This product is allergen free

Storage

Store cool and dry Best before end: See side of cap or bottle neck for date

Preparation and Usage

Best served ice cold or best served chilled



https: v tesco.comiaroceriesien-GB/products/252063080 05/23/2020 01:31:55 PM

Number of uses

2L = 8 x 250ml servings

Additives

Free From Genetically Modified Ingredients

Recycling info

Bottle. Plastic - Widely Recycled

Name and address

Coca-Cola European Partners Great Britain Limited,
Uxbridge,
UBS 1EZ.

Return to

Coca-Cola European Partners Great Britain Limited,
Uxbridge,

UBS 1EZ.

0800 227711

Coca-Cola.co.uk

Net Contents

2le

Nutrition

Typical Values Per 100m! Per 250ml (%)
Energy 81kJ 203kJ (2%)
- 19kcal 48keal (2%)
Fat 0g 0g (0%)

Of which saturates 0g 0g (0%)
Carbohydrate 46g 12g (4%)
Of wihich sugars 4.6y 124 (13%)
Protein 0g 0g (0%)
Salt 0g 0.00g {0%)

“Reference intake of an average adult -
(8400kJ/2000kcal)

( View all Fizzy Drinks > )

Using Product Information

While every care has been taken to ensure product information is correct. food products are constantly
being reformulated. so ingredients, nutrition content, dietary and allergens may change. You should
always read the product label and not rely solely on the information provided on the website
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always read the product lapel and not rely solely on the infermation provided on the website.

If you have any queries, or you'd like advice on any Tesco brand products, please contact Tesco
Customer Services, or the product manufacturer if not a Tesco brand product

Although preduct information is regularly updated, Tesco is unable to accept liability for any incorrect
information. This does not affect your statutory nights

This informaticn is supplied for personal use only, and may not be reproduced in any way without the prior
consent of Tesco Stores Limited nor without due acknowledgement

Tesco @ Copyright 2020

1 Review Help other customers like you
Average of 4 stars
.
recommended
4 stars

A Tesco Customer 19th November 2019

A good drink but then there isn't much choice in Tesco for drinks that are other
than cero o diel, most of the 30p bollles are sugar Nee, lel us make up vur own
minds whether to take sugar or not and without the awful after taste.

Report

TESCO Here to help About Ways to save Contact us
My Account Accessibility Delivery Saver > Tesco.com
My Grocery Orders Sitemap ™ Cluheard Q Store locator
Help Privacy & cookies policy Click+Collect ‘., 0800 323 4040
Product Recall General terms & conditions Weekly little helps S, 0330 123 4040
Privacy centre Product terms & conditions ¥ Foedback

@ Tesco.com 2020 All rights reserved Ew,@ Wtle halps
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By Tyrel Linkhorn. The Blade

Coca-Cola Co.'s contour bottle, introduced in 19186, is perhaps the best-known packaging design in
American history, but when the soft-drink maker switched to plastic. it was confined to the same
straight-sided bottle as everyone else.

That is, until Tom Brady and his team figured out a way to duplicate in plastic what
had been possible only in glass. The team started work on the project in the late 1980s.

"Our company was the one that sort of solved that problem for Coca-Cola," he said.
"Even today. the Coca-Cola bottles have a remnant of that trademark shape in them.”

For that and many other innovations and accomplishments. the Holland resident was
recognized in Orlando. FL.. with induction into the Plastics Hall of Fame.

"You can be an inventor. a processer. a designer, an educator. It covers all the areas

and Tom Brady. I think, is two things.” said John Krctzschimar., chairman of the Plastics Academy,
which runs the hall of fame. "No. 1. he's got several patents. His expertise is with recycling of plastic
bottles, and he's really developed some worldwide technology. As far as his entrepreneurship. he started

work with Owens-Illinois [Inc.]. went up the ladder there, and started his own company."

That company. Plastic Technologies Inc.. was where he began his work with Coca-Cola. Over time. he
started five other companies, including Phoenix Technologies in Bowling Green, which is a world
leader in recycled PET (polyethylene terephthalate) plastic. Mr. Brady's company was the first to
develop a recycling process for curbside stream PET plastics that received food-grade approval from
the FDA.

"When it comes back in curbside. it may have had gasoline or pesticides or whatever else on it." Brady

said. "We developed a process that we could assure the FDA [Food and Drug Administration] and the

T A " "
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consumer that anything that was in it was gone."

In all. his firms employ about 200 people. whom he credits heavily for their shared success. "We've
built a very comprehensive business. In 26 years. I've had less than five professional employees leave
here. Part of what's happened here is we've developed a cadre of experts you just don't find anywhere
else in the world.”

He remains chairman, although his companies are now employee-owned.

Other Plastics Hall of Fame members include George Eastman of Eastman Kodak and Edwin H. Land.

who founded Polaroid.

(c)2012 The Blade (Toledo. Ohio)

Distributed by MCT Information Services
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eternal-water-naturally-alkaline-water *variant=21137833230414

Eternal

Eternal |
Naturally Alkaline”
Spring Water

SHOP DISCOVER CONTACT

STILL WATER

FLAVOR

Original

SIZE/CASE
600mL 1L 1.5L 2.5L
x24 x12 x12 x6
CASE QUANTITY
e 1|

@ SUBSCRIBE TO SAVE (20%): $24.00

DELIVER EVERY
7 Days*-

© ONE-TIME PURCHASE: $30.00

& Subscription details

ADD TO CART

NATURE’S PERFECT WATER®
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Pure & Pristine water doesn't need to come from Fiji or France. Eternal Water is sourced from some of the best water in the world, right here in America. Our protected underground sources are located in
pristine and isolated places far from industrialization. These pristine and remote locations are the perfect setting for Nature's Perfect Water.

NATURAL PH 8.0*%

*Approximate pH at the time of bottling.
Available in the following sizes:

24 x 600ML
12x1L
12x 150
6x25L

CUSTOMER REVIEWS

Based on 16 reviews Write a review

GREAT WATER & GREAT SERVICE

Renee W. on Aug 08, 2019

I love this water and your great service makes me appreciate it even more.

THANK YOU FOR SUCH WONDERFUL WATER!

Samantha C. cn Aug 07, 2019

So i tried this water as it was BOGO at my publix a few months ago. And loved it so much | wanted to see where it was bottied. | was ecstatic to learn it was bottled in the smokey mountains. |
spent 3 yrs in TN near Johnson city when | was around 10 and it was the happiest time of my life....... Thank you for this wonderful water!

ME GUSTO MUCHO!

Reina M. on May 16, 2019

el agua de eternal water esta deliciosa
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LOVE

Alycia F. or

My family and | love your brand of water!

May 70, 2019

30 GOooOD

Latron R.

 May 07, 2019

Love Eternal Alkaline Water! It has such a clean pure taste! | would highly recommend!

FOLLOW

SOURCEDINUS A

1234

NATURAL ELECTROLYTES

CONTACTUS CAREERS STORE LOCATOR

PRIVACY POLICY

GET ON THE LIST

We will send you exclusive offers and new product announcements!

Email address

© 2020 Eternal Water.
Powered by Shopify

Report as inappropriate

TERMS & CONDITIONS
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and more "The Earth without ‘art’ is just ‘eh"."

HOKE APPETIZERS ~ BREADS COOKIES  DESSERTS  MAIN DISHES SIDES FAMILY TREES ~ HOLIDAYS & CRAFTS 1A1SC

Bottle Top Containers

Bottle Top Containers would be a goed Earth Day
project. What to do with these? | think they're perfect for
holding homemade lip gloss. They hold 1 1/2 tsp worth.

For each container you'll need one Using scissors cut, cut and cut. . Until this is all you have left, Push the cut end into the bottie cap, If

bottle and an extra bottle cap. Using it doesn't fit, trim some more. Done!
scissors, cut the top portion off a water This is the bottom & doesn't come off.
bottle. Screw a lid from another bottle on for

the top.
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Our Commitment During the COVID-19 Crisis. Learn More. X
-
her‘l" Search Plastic Bofiles, Glass Jars & More. .. m ® Account ‘E cart

PACKAGING

Why Berlin Results Services Markets Served Innovation Insights

Home / Bottles

PET Plastic Water Bottles

Item #: 4691B22-B

~, = + 12 oz Clear PET Plastic Water Bottles
t ) = « Cap Size: 28 mm PCO (sold separately)
+ Weight: 30 gram

VY

Select Capacity: 12 oz (355 ml) v Price Per Each
Each Price
Quantity: 1
]: 1- 6467 $0.32
) Effective 5/4/2020 a Minimum Merchandise Value of $100 is Required for
All Orders
6468 + $0.24

Add to Cart | Build a Quote

This website uses cookies to ensure you get the best experience. Learn More m

About This Product ~

12 oz Clear PET Plastic Water Bottles
Pallet Qtv- RARRA
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Our 12 oz plastic water bottles are crystal clear, lightweight and economical. The
circumferential paneling at the bottom and shoulder of the bottle improves its
physical strength. The body of the bottle features a generous label panel to display
your brand. Cap sold separately.

*Bisphenol A is a chemical sometimes used in the manufaciure of certain plastics.
Bisphenol A was not used in the manufacture of this item.

Downloads:

Product Qnecificatinng

This website uses cookies to ensure you get the best experience. Learn More

This website uses cookies to ensure you get the best experience. Learn More

Compare Similar Items

Pallet Qty:

Capacity:

Material Type:

Color:

Shape:

Diameter:

Height:

Label Panel Dimensions:

Label Panel Shape:

Cap Style:

Cap Size:

6468

12 0z (355 ml)

PET

Clear

Round

2.33in

71in

7.50in w x 1.750in h

Rectangular

Not Included

28 mm
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'

<oz Clear PET 20 oz Clear PET 34 0z Clear PET 12 oz Clear PET 4 0z Purple PET 1 0z Black PET >
Plastic Water Bottles Plastic Water Bottles Plastic Water Bottles Plastic Water Bottles Plastic Wide Mouth Plastic Cylinder
-4691824-B -4691B26-B -4691B28-B -4691B22-B Packer Bottles - Botties (Cap Not
BP263025 Included) -
3410B52-B
View Details View Details View Details View Details

This website uses cookies to ensure you get the best experience. Learn More

2 Recommended Accessories

28 mm White HDPE Plastic Tamper-Evident Screw Top Caps - 4691C01

uantity:
Item #4691C01 9 ity

Add to Cart

Price Per Each

Cap leaves a ring behind once it has been opened, making it easy to identify product tampering.

View Specifications s

Each Price
1-4099 $0.05

4100 - 8199 $0.04

This website uses cookies to ensure you get the best experience. Learn More
Total: $ 0 . 0 5

Add to Cart

Price Per Each

- 28 mm Blue PP Plastic Tamper-Evident Sport Caps - 4691C06

Item #4691C06 Quantity:

View Specifications v

Each Price
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This website uses cookies to ensure you get the best experience. Learn More

View All Other PET Plastic Water Bottles +

This website uses cookies to ensure you get the best experience. Learn More

Become a Supplier
Careers

Contact Us

FAQs

Locations

Subscribe to Emails

View Our Catalog World-Class Design
Also of PET Plastic Water Bottles with Tamper-Evident Cap 20 oz Clear PET Plastic Water Bottles - 4691B26-B
Interest 12 oz Clear PET Plastic Water Bottles - 4691822-B

This website uses cookies to ensure you get the best experience. Learn More

This website uses cookies to ensure you get the best experience. Learn More

Apply For Credit

Lowest Online Price Guarantee
Promotions & Coupons
Request a Catalog

Request a Sample

Shop All Products

99% On-Time Delivery
Advantaged Business Model
Full-Service Packaging Supplier
Quality Advocacy

Quantified Results

Thrilling Service

1-1974 $0.11

3950 + $0.08

Total: $0.11
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% Photos All Images ~ O\

Stock Photo - Empty water bottle without cap.

1 Standard License Extended 1
[ |

Visual Search | ; I

s M XL £ Edit Size Guide

4582 x 7203 px | 15.27 " x 24.01 | 300dpi | JPG

Download

Empty water bottle without cap

O Download Preview Share
Image 1D © 119147487

Media Type - Stock Photo

Copyright * novemberman

Keywords

blue bottle clear container drop empty hydration isolated liquid package plastic transparent water wet white
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English
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Espafiol
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Portugués (PT)
Turkce
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Great 8.6 out of 10

Features.

Blog
Tutorials

Support

Need help? Contact your dedicated Account
Manager

@ 1866 6553733

Contact

Support

Services

Corporate+

123RF Partners Program
API Value Added Reseller
Become an Affiliate

Connect with Us

onee
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Monetize your creations
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